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Standardize on 
CITRENE 


GI VAUDAN-DE 


80 FIFTH AVE. 

















Fixation of the true odor of the perfume used is 


of prime importance, as the odor of a product 


is often its greatest sales advantage. 


Manufacturers of soaps, cosmetics and kindred 
products know that a pure Coumarin free from 


adulterant odors gives the most satisfactory results. 


Such a Coumarin is that carrying the Dow trade 
mark. Supplementing its known purity with ready 
workability, it is a Coumarin of finest quality for 


use as a perfume fixative. 
NYoliil ol(-Mmeolile Mme Ulolcol lela Mutoh am el-Mulele Mel Mae [ 118 


Other Dow Products: 
Paradow, Methyl Salicylate, Methyl 
Anthranilate, Phenol U.S.P., Carbon 
Tetrachloride 99.9%, Caustic Soda 
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FALCON FLOOR COMPOUNDS 
for Profit and Satisfaction 


"Tuere’s a real field of service and profit in helping 
building owners solve their Floor Maintenance problems. Are 
you making the most of it? 


The many fine, new and expensive types of flooring in use 
in modern buildings makes necessary the use of proper cleaning 
methods to preserve and beautify them. Using the wrong clean- 
ser or wax may injure some types of flooring beyond repair. In 
the Falcon Line there is a type of scrubbing compound and of 
liquid wax to fill every need, for use on any type of flooring... 
and to meet any price requirement. Write for our latest price 
list and data on Floor Maintenance. 


EAGLE SOAP CORPORATION 


64 E. Jackson Blvd., Chicago, Ill. 





FALCON 
PINE CLEANSER 


A fine liquid scrubbing compound made 
of pure Vegetable Oils and Potash only, 
to which pure Pine Oil bas been added 
to impart a fragrant Pine Woods odor. 
30% soap solids. Dissolves quickly. 





FALCON 
PINE SCRUB 


This is a good practical and safe scrub 
compound for general purposes at a 
low price. Very fragrant and pleasant 
Pine odor. Being a liquid, it dissolves 
quickly. 


| Liquid 
LINSEED SOAP 





FALCON 
LINSEED SOAP 


A liquid Potash scrubbing soap made 
of pure Raw Linseed Oil, especially for 
use on Linoleums, Cork, Varnished or 
Painted surfaces. 


al ~~ 
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/ POTASH 
SCRUB SOAP 













FALCON 
POTASH SCRUB 


An exceptionally fine neutral Potash 
and Vegetable Oil soap in liquid form. 
It contains no caustic soda whatever. 
30% soap solids. 














FLOOR COMPOUNDS 
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THE 
NEWPORT 
AROMATICS 


absolutely stable will not’ discolor 


Newport Benzophenone Crystals 


The clear fresh odor note of the 
Rose embodied in a pure white 
crystalline form at a price well 
within the cost range of any toilet 
or liquid soap formula. 


high boiling point excellent fixative 





Newport Chemical Works 


Incorporated 
Passaic, New Jersey 
Phone PAssaic 2-3275 


Chicago Office New York Office Philadelphia Office 
605 W. Washington Blvd. 260 West Broadway 437 E. Allegheny Avenue 
Phone MONroe 2686 Phone WAlker 4-6166 Phone REGent 1017 
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Reg. U. S. Patent Office 


with which is included 


Insecticide & Disinfectant Review 
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They color all your products— 


| PYLAM CHLORO COLORS 


Fast to Alkali, Light, Tin 
Heat-Proof and Age Proof 








Pylam Chloro colors afford you a 
real opportunity to cut your color in- 
ventory. Anyone of them will color 


all your soap products. 


Cold Toilet Soaps 
Milled Toilet Soaps 
Soap Pastes 
Shampoos 

Soap Bases 

Liquid Soaps 
Toilet Waters 

Bath Salts 


It certainly will pay you to send for 


free testing samples. 








| 53 PARK PLACE 





SEND FOR FREE SAMPLES 
PYLAM PRODUCTS COMPANY 


MANUFACTURING CHEMISTS—IMPORTERS—EXPORTERS 


PYLAM CHLORO OPAL 


The fastest fluorescent color made. 


PYLAM CHLORO GREEN 


The same shade as chlorophyl and much 
more economical to use. 


PYLAM CHLORO AMBER 


A real amber shade, highly concentrated, 
does not stain. 


PYLAM CHLORO VIOLET 


A delicate violet color that makes an in- 
stant appeal. 


PYLAM CHLORO SCARLET 


A very fine shade that will win an instant 
response. 


NEW YORK, N. Y. 
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for fine theatre sprayse 
WATER SOLUBLE PERFUMES 


| 

A completely new line of water soluble perfumes, especially made for use in 
theatre sprays, has been developed in our laboratories. These new products, 
which are made in wide variety of odors, may be used from two to four 
ounces to a gallon, depending on the strength desired in the finished spray. 
It is only necessary to mix them with tap water. The resulting solution will 

be practically clear and will not separate. These 

water soluble oils are available in three series— 

priced at $1.50, $3.00 and $5.00 per pound. A 

few suggestions are given below. 

Special. Offer—We have a limited quan- 
tity of Terpinolene available. This 
product, at 17 cents per pound, will 
be found very effective in masking 

harsh chemical odors. 


Suggestions 
Narcisse 
Oriental 

Jasmin 
Lilac 
Rose 


fee ANT 















Represented in the United States by 


ALBERT VERLEY, Inc. 


11 East Austin St. Chicago 
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SWING YOUR 
PRODUCT INTO 

TRADE CURRENTS! 


Package it attractively . . size the Container to suit 








over-the-counter demand. 

CANS such as these! . . Oblong types . . arouse 
product interest .. they SELL according to consumer 
ideas of Quality . . of Quantity! 

Liquids . . and solids too . . of outstanding merit. . 
product names . . have become household and 
workshop by-words under the joint influence of our 
Packaging genius, and your Quality standards. 
Handsome color decoration if desired . . plain Cans, 


if preferred. 
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NEWMON 





























The Refreshing Odor of 


NEW MOWN HAY 


The Newest Felton Odor 
For 


FLY SPRAYS 
THEATRE SPRAYS 
SOAPS 


EE ee 
Ee a 
100 Ibs. or over........................ 1.25 


A Sample will speak for itself. 














FELTON CHEMICAL CO. 


| INCORPORATED 
601 Johnson Avenue : BROOKLYN, N. Y. 
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BOBRICK’S HEAVY VITREOUS CHINA SOAP DISPENSER 


Now, for the first time, you are able to buy 
a one-piece Vitreous China Soap Dispenser 
that is as durable as Tile Walls or Tile 
Floors. The flint-hard glazed surface will 
not discolor or stain. 


Like China Wash Basins and China Toilet 


Bowls, No. 11 will withstand any abuse of: 


operation and is constructed for a life time 
of service. 


Sop-O-zoN No. 11 holds over 1500 washes! 
A far greater capacity than any other indi- 
vidual Soap Dispenser. 


es 


The exposed metal parts are Chromium 
Plated. An occasional application of a damp 
cloth keeps both the surface and metal parts 
bright and clean. 
The permanently attached Filler-Cap is made 
of Bronze. It locks itself and must be opened 
with a key. 
The leak-proof Sop-O-zoN Valve is a de- 
scendant of over a million Sop-O-zoN dis- 
pensers now in daily use. The Valve will 
wear indefinitely. It is made of Nickle-Silver 
. about the same type of metal used in 
a 5e piece. 


New No. 11 is fool-proof. It is unreservedly guaranteed 
to operate to the continuous satisfaction of the Big 


Boss or his Office Boys. Irrespective to the quality of 
liquid soap used in Banks, Bus Terminals, Schools, 


Bo 


etc..—modern No. 11°will endure as a permanent part 


of a building. 





WHITE 


BLACK 


GREEN 


215 Fourth Ave. 
New York City 








“A Durable Dispenser of Modern Beauty” 


BosricK MANUFACTURING CORPORATION 


Established 1906 


We sell to Soap Manufacturers and Jobbers Only 


ROSE 


FAWN 


ORCHID 


111-117 Garey St. 
Los Angeles, Calif. 
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The crowning achievement of 25 years’ experience in building good Soap Dispensers 
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THE BEST ROSIN SOAPS CONTAIN 
HERCULES | WOOD ROSIN 


OAP manufacturers have found that Hercules | Wood Rosin 
is a product which helps improve their product. 


It is clean, free from dirt, and uniform. So that it will not become 
contaminated, it is packed in galvanized drums at no extra cost 
over wooden barrels. These drums will aid you, too, in keeping 
plant dirt from the rosin. 








Hercules | Wood Rosin will reduce waste materially and save 
time in your plant, for it minimizes the residue in your kettles and 
aids in eliminating the reworking of settlings. 


We want to talk with you and tell you more about Hercules | 


Wood Rosin. 
NAVAL STORES DEPARTMENT 


HERCULES POWDER, COMPANY 


961 MARKET STREET, WILMINGTON, DELAWARE 


Branch Offices: Birmingham - Chicago > Lo, Anlallliadl l e St. Louis 
Salt Lake City (ee San Francisco 


Nitrocellulose - + Steam-distilled Pine Oil 
Wood Rosin - Steam-distilled Wood Turpentine 





Commercial Abietic Acid + Alpha Terpineol 


Cotton Linter Pulp - + Ethyl Abietate 
GG-12 
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TO INCREASE PROFITS 

















"| ‘AKE one pen, shake well (or a pencil will do), check off items below 
that you think will fit in nicely with your present line, that you can 
sell to your customers at no additional sales expense. 


‘Then check off items you actually handle at present. Mail. 
Samples and prices will be sent you post haste. 


But be prepared for a surprise at the above-the-average Clifton Quality, 
coupled with prices that can increase your profits by lowering your costs. 


Let 1931 be your Banner Year, but do your share to make it so. The slip 
will help us to help you. 


CLIFTON BLDOG., 246 FRONT STREET, NEW YORK CITY 


I I i io ie eg oko Oe BG Ke Ok ea anedlekesna see 


CLIFTON CHEMICAL CO. 
Clifton Bldg., 
246 Front St., N. Y. C. 


What Can you do for us on items checked? 


| Liquid Soap Base | Deodorizing Cakes 
__| Liquid Soap 40% _| Deodorizing Blocks 
|_| Olive Oil Base __| Wall Containers 
|_| Liquid Soap Dispensers |_| Coal Tar Disinfectant 
|_| Pine Cleanser | Oil Soap 
|_| Liquid Floor Soap |_| Cresol Compound U.S.P. 
|_| Pine Disinfectant |_| Silver Polish Paste 


NS OE LOE SEE TOE LER TO ET oe 
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BY ANCHOR 


ANCHOR is an organization of 
closure specialists. It looks at 
closure problems with ideas 
and ideals based on a quarter 
century of practical experi- 
ence. Before offering the trade 
a molded cap, that cap had to 
fully meet Anchor’s ideas of 
what such a cap should do 
and what kind of a seal it 
should give. 


For Anchor has a real ap- 
preciation of what manufac- 
turers and packers are up 
against, of the troubles that 
an “almost perfect” seal can 
cause, of the necessity for 
proper results, not on 99 pack- 
ages out of 100, but on the 
entire 100. 


The Anchor Molded Cap 
Is Completely New 


So the Anchor Research and 
Engineering Departments set 
to work. They started from 
the ground up to develop a 
molded cap that would meet 
certain exacting demands. 
There followed a long period 
of experimenting, testing, de- 
signing, discarding, and rede- 
signing. Special tools and ma- 
chines to make these caps had 
to be developed. Exhaustive 
tests had to be conducted to 
make absolutely sure that this 
new cap would do a better job, 
provide a better seal, and 
bring to the manufacturer 
certain definite advantages not 
possessed by any other similar 
closure. 


And now the new Anchor 
Molded Cap is ready. New 
production machinery has 
been installed and deliveries 
can be made at once. 


Why It Is a Better Cap 


There*is no mystery about the 
Anchor Molded Cap. It is su- 
perior due to certain definite 
features incorporated in it, as 
well as to the extremely close 
limits of accuracy to which it 
is held. 


While we have not the space 
here to describe in detail each 
mechanical feature, we can 
indicate what these features 
are and in general what they 
accomplish. 


LINER RETAINING LEDGE 
AND LINER RECEss. A positive 
method of holding the liner in 
place. Permits safe shipment 


SOAP 
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x « RADICALLY NEW MOLDED CLOSURES 





ANCHOR RESEARCH SCORES ANOTHER TRIUMPH 


of caps completely assembled 
with proper liners. Eliminates 
assembly by you. Makes over- 
sized liner unnecessary. Hence 
no lost seals or leakers through 
wrinkling or buckling of liner 
surface. Liners can’t jar out 
in hoppers of capping ma- 
chines. Allows free rotation 
of liner in cap, preventing 
scratching or damaging of 
liner surface in sealing. 


Another important point, 
liner does not adhere to top of 
glass container when the con- 
sumer removes the cap. There 
is no tendency for the liner to 
unscrew out of the cap as the 
latter is removed. Thus the 
consumer is spared the annoy- 
ance of replacing the liner or, 
as more usually happens, 
throwing it away, thus de- 
stroying the resealing quality 
of the cap and jeopardizing 
consumer good will. 

THE WEDGE CONSTRUCTION 


OF JAR Caps. Automatically 
forces the sides of the cap 


snugly against the sides of the 
container. Gives flexibility and 
elasticity to seal which holds 
cap securely on glass. Will not 
jar loose. Has “centering” ac- 
tion. Gives what might be 
called a “spring seal” —a high- 
ly desirable characteristic. 
Takes care of slight uneven- 
nesses inherent in container 
finishes. 


SPECIAL THREAD CONSTRUC- 
TION. Adds strength to cap. 
Gives more accurate engag- 
ing of glass threads. Provides 
tighter seal. Requires only a 
minimum amount of turning 
to screw cap home. Threads on 
cap grip glass threads around 
entire circumference. 


ACCURATE MANUFACTURE. 
The extreme care with which 
all Anchor Molded Caps are 
made and the gauging of them 
within extremely close limits 
insure a uniform product that 
will take up the maximum 
amount of variation in com- 
mercial glass. These caps are 


designed to fit the standard- 
ized Glass Container Associa- 
tion finishes. 
A Complete Line 

Anchor Molded Caps are made 
in many sizes for bottles and 
jars. They come in a variety 
of attractive colors. 


Get the Complete Facts 


This Cap represents a real 
advance in Molded Cap con- 
struction. We have prepared 
a folder that describes its 
features in greater detail than 
is possible here. 

If you use any type of mold- 
ed cap now, or feel that you 
might do so at some time in 
the future, write for this 
folder. 

We have a copy for you if 
you care to send for it. Just 
write your name and address 
on the margin of this page, 
tear it out and mail it to us. 


Anchor Cap & Closure Corporation 


Long Island City, N. Y. Toronto, Canada 
Branch Offices in all principal cities 


ONSUMER-APPROVED CLOSURES 





Anchor 
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Six years ago we installed a complete CECO Criss- 
Cross Evaporator unit of 260 sq. ft. heating surface. The 
rate of evaporation being approximately 50 Ib. per sq. ft. 
of heating surface. The unit that was displaced had 
approximately 400 sq. ft. of heating surface and re- 
quired 24 hours to do the necessary work. The CECO 
unit, of about one-half the heating surface, required 
only six hours to do the same work. 


After six years of successful operation we were given 
a contract to install four additional units to take care of 


increased production. 


The company engineers who had been operating the 
original CECO unit claimed that tests showed greater 
evaporation per square foot than the guarantee. There- 
fore they could install CECO Criss-Cross Evaporators 
of a much smaller size, and practically pay for them 
with the saving in floor space alone. Further the 
original unit had required practically no maintenance 
expense, as the tubes had never been touched or cleaned 
and are in very fine condition. 


The new units are the very latest development, having 
large vapor section for the expansion of the vapors, 
therefore dropping out entrainment, although catch-alls 
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CECO Criss-Cross 


Evaporator Performance 
and Economies 

Dictated the Order 

for Four Additional 
Units 


The illustration to the left shows an installation of 
four CECO Criss-Cross tube Evaporators in one of the 
largest soap plants in the West for the evaporation of 


spent soap lye and sweet water. 





are installed as a precaution. Barometric condensers, see 
illustration at bottom, are used with steam jet vacuum 
pumps to assure the very highest vacuum that can be 
obtained for this type of equipment. 


When considering new evaporation, whether for re- 
placement, expansion or an entirely new operation, en- 
gineers should consider CECO Criss-Cross Evaporators 
very carefully, as we can show considerable improve- 


ment over the older types. 




















Chemical Equipment Company 


MONTPELIER, INDIANA 
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anew advert 


An auxiliary mail advertising service 
to augment your trade paper adver- 
tising. 




















wll 





A complete mail and printing service— 


We will lay-out and design your printed 
matter, booklets, circulars, price lists, etc. 


We will print them for you complete. 


We will fold, enclose, address envelopes, 
and mail them. 


We will give you the most complete dis- 
tribution obtainable in the soap, sanitary 
products and allied fields. 


We will mail your literature from the best 
lists in existence,---lists which have taken 
over five years to compile accurately,--- 
live lists which blanket the field, --- lists 
which are checked, and corrected daily,--- 
lists which are the best’ in existence, and 
are available only for our exclusive use. 


Mail Service 
MACNAIR-DORLAND COMPANY, INC., 
AAAAAAAAAAAAAAAAAAAAAAAAA AAA AA A ASA 
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ising service! 


The new mail advertising service is now available 
for reaching the following complete groups on! — 


| SOAP MANUFACTURERS.---all toilet, laundry, 
liquid, oil, textile and other soap products in the 
United States. 


2, SANITARY PRODUCTS MANUFACTUR- 
ERS.---all makers of disinfectants, fly sprays, in- 
secticides, polishes, theatre sprays, deodorants, 
and allied products in the United States. 


JANITOR’S SUPPLY TRADE---all leading dis- 
tributors in the United States. 


oe és => 





ed 


For those interested in reaching producers and refiners of 
fats, oils, waxes,---the plant and technical men of the 
fat, oil and soap industries, ---we can offer a special service. 


Important Points— 
|. All mailings made direct by us to Post Office, --- 


no other way 


2. No lists are for sale, or will be sold under any 
circumstances. 


No picked lists of special groups are available ex- 
cept those enumerated above. 


ce 2 = => 


ed 


Business originating and coming through bona fide ad- 
vertising agencies will be subject to our usual agency 
commission of ten per cent. 


D epartment 


136 Liberty Street, New York 


Al AAAAAAAAAAAAAAAAAAAAAAAAAAAAA ABABA 





—— 


— 


| 
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SoAP MAKERS OILS 
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T TODAY'S prices all essential oils, and particularly those 
“-* entering into the manufacture of soap, are selling at levels so 
attractive as to merit anticipating your future requirements 
of these oils. 









WE CARRY substantial stocks of all these oils and suggest 
your communicating with us for quotations on spot or con- 
tract shipments of the following: 









Oil Bay 
Oil Cassia 
Oil Patchouly 
Oil Ylang Ylang 
Oil Bois de Rose 
Otto of Rose D’or B. P. 
Oil Lavender (Spike—U. S. P.) 
Oil Citronella (Java-Ceylon) 

















Oil Anise 
Oil Vetivert 
Oil Cedarwood 
Oil Lemongrass 
Oil Petitgrain 
Oil Linaloe Mexican 
Oil Peppermint (Natural—U.S.P.) 
Oil Geranium (African-Bourbon) 













i i 


UNGERER & CO. 


New York 
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Whale Oil-A Menace? 


ROM the angle of world-wide over- 
production of oils and fats in 1929 and 
1930, whale oil has been the most prominent 
figure in the picture. Over 400,000 tons of 
whale oil were produced during the 1929- 
30 season, and this tremendous tonnage was 
an outstanding factor in depressing the oil 
and fat markets of the world. Practically 
all of it found a way into consuming chan- 
nels, some 150,000 tons undoubtedly at the 
expense of other oils and fats produced in 
1930. As a consequence, surplus stocks of 
fats in the hands of producers have become 
abnormally large and continue to depress 
the market. 

From the whaling areas, recent reports 
give a catch thus far this season approxi- 
mately fifty per cent above last year at the 
same time. In short, the markets of the 
world are again in all likelihood going to 
face this year the record whale oil produc- 
tion of all time, probably something in ex- 
cess of 500,000 tons. The catch was con- 
tracted for well in advance of the season at 
£25, which as the markets have developed, 
is not going to be in any sense a cheap price. 
Nevertheless, the catch has been sold for 
consumption, and into consumption it will 
go, this year replacing probably the equiva- 
lent of a quarter-million tons of vegetable 
oils and other fats in margarin and soap 
manufacture which normally might be con- 
sumed. 


That there will be a sharp reduction in 
the whale catch in 1931-82 is probable, for 
the possibility of anything like a price of 
£25 is remote. With a cut in price and 
profits, whaling operations are likely to be 
very materially reduced. However, the ef- 


a 


19 


fects of the heavy production this year are 
in themselves actually a menace to an ac: 
quate world supply of vegetable oils a few 
years hence. Smaller crushers the world 
over are already in a serious position. An- 
other year of the same conditions such as 
we have had since the beginning of 1930, is 
likely to bring disaster which can readily 
extend to many important sources of supply. 

Although the cost of whale oil this year is 
not going to be especially low at £25 per 
ton,—this figures out somewhat over five 
cents, and close to six when it is bleached 
and hardened,—the chief effect which a 
large catch is going to have on the world 
markets is to force down and hold down the 
prices for other oils and fats to a point 
where they cannot be produced without seri- 
ous loss. In this lies the possibility of a con- 
traction of output and shortage of supplies 
reaching a serious point for soap makers 
along in 1933 or 1934. 


Soap Industry Employment 


HE status of employment in the Ameri- 
can soap industry is being studied by 
the Association of American Soap and Gly- 
cerine Producers. This investigation was 
undertaken by the Association at the behest 
of Colonel Arthur Woods who is heading 
President Hoover’s Emergency Committee 
for Employment. A request for detailed in- 
formation about employment plans has been 
placed before the leading organizations in 
the industry with a view to study by the 
Association and to evolving a plan best 
applicable to the soap industry. 
There is perhaps far less unemployment 
in the average soap plant today than in 








20 SOAP 


FEBRUARY, 1931 





other groups. Most soap makers report that 
factory operations have not fallen off very 
materially except in the manufacture of 
soap products for industrial consumption, 
such as textile soaps. The present employ- 
ment situation has undoubtedly given some 
soap manufacturers an opportunity to un- 
dertake a weeding-out process among em- 
ployes, but as far as we can determine, there 
has been no wholesale lay-offs as in the case 
of most basic industries. 

The natural question which presents it- 
self is, why cross the bridge until it is 
reached,—why worry over the unemploy- 
ment problem in the soap industry when in 
reality, there is no unemployment problem. 
Is not.the soap industry a more or less de- 
pression-proof industry as the events of the 
past year have proved? And is it ever likely 
to have a real serious unemployment prob- 
lem? The answer is obvious. Changing in- 
dustrial conditions might bring an unem- 
ployment problem when least expected. Who 
is to say with certainty that such a thing is 
unlikely? Then, the time to study the prob- 
lem, and to plan against such a development 
is now,—right now when an acute situation 
does not exist. 

The soap industry has come to be looked 
upon as a leader in employment stabiliza- 
tion through the efforts of a few prominent 
men. The Association, however, hopes to 
work out a definite employment plan suit- 
able for the soap industry as a whole and 
based on the best features of plans now in 
use, or in readiness for use. Every soap 
maker is urged to give the work of the As- 
sociation full support, because it is for the 
good of the industry as a whole and deserves 
unstinted co-operation. 


Soap Secrets 


VEN in this day and age, we hear this 

or that manufacturer mention with a 
knowing nod that he makes his soap by a 
secret process. There may be a hundred 
others making the same kind of soap, some 
of it may be better than his, others worse, 
it may be a product as common as sand on 
the beach,—yet, his is a secret process. The 
leading soap makers of the country produce 
their soaps by the simple expedient of sapon- 
ifying fat. But, it is usually some of the 
smaller factors, mostly new to the business, 


who use the mysterious secret processes. Of 
course, there are some steps in most every 
plant of a novel nature where secrecy exists. 
For years, the manufacture of floating soap 
by beating air into the soap mass was a well- 
guarded secret. All in all, however, that 
which we have seen of secret processes in 
the soap business in recent years, has been 
more to impress the lay mind from the in- 
vestment angle than to produce something 
new, novel, or better. 

Comments recently by the Soap Trade & 
Perfumery Review of London on the subject 
of Marseilles soap said in part: ‘We notice 
that Le Journal Industrielle publishes a long 
article on the French manufacture of soap 
in the course of which occurs a paragraph 
recalling the Marseilles Group of Soap- 
makers’ proclamation of their exclusive pos- 
session of that secret process which rendered 
Marseilles soaps famed all over the world. 
. . . These secrets, we fancy are something 
in the nature of the portentous contents of 
the great veneration, which was, when 
opened, found to be empty.” 

We subscribe to this view, but prefer to 
express it more tersely in plain present-day 
Americanese. It is our opinion that about 
ninety per cent of all the so-called secret 
processes in soap manufacture are just so 
much bunk! 


Private Brand and Profits 


MANUFACTURER of private brand 

soaps openly criticizes the makers of 
nationally advertised soap products because, 
he avers, they are charging too much for 
their goods. The price at which advertised 
soaps are sold to the dealer does not permit 
the dealer a “decent” margin of profit. He 
points to the private brand as the dealer’s 
salvation,—as the item giving the much de- 
sired wide margin of profit. Perhaps he is 
right,—perhaps wrong. There are volumes 
to be placed in evidence on both sides. 
Maybe the dealer can make more money on 
private brands,—but what of the manufac- 
turer? Is he entitled to the same “decent” 
profit? Has he made it in the private brand 
soap business over the past five years? No! 
Every private brand soap maker has suf- 
fered from vicious price cutting. Then, why 
extend it elsewhere? 


The Case for 





Low Titer Fulling Soaps 








—Ewing Galloway. 


In the scouring tanks, the soap can make or break the wool. 


soaps for wool scouring in the textile mill? 

Curd soaps or flake soaps? Since the man- 
ufacture of woolens has been an industry, soft 
potash soaps in curd or liquid form have been the 
approved scouring media. More recently, the use 
of straight sodium oleate flakes has attracted the 
attention of the textile industry. The case of so- 
dium oleate as a fuliing’ agent as compared with 
potash soaps and various fulling “oils” is pre- 
sented in a recent bulletin from the Textile Re- 
search Department of the Procter & Gamble Com- 
pany. The data was collected and prepared by the 
Textile Service Laboratory of the company at Pat- 
erson, N. J. The material presented is interesting 
from the angle of textile soap usage, and the sig- 
nificant portions of the bulletin have been ex- 
tracted. In part, they state: 

In the textile industry, the purpose for which 
the soap is used, usually one or another form of 
scouring, is practically the same for all fibers. 
Yet the soap used on one fiber is entirely different 
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from that applied to another. And the men who 
use these soaps often have strong prejudices in 
favor of their chosen type of soap. The silk dyer, 
for example, has felt that pure olive oil soap was 
the only kind that he could use safely and satisfac- 
torily in boil-off or dye-bath. Until the last year 
or two, he has strongly resisted attempts to intro- 
duce other soaps even though they were distinct 
improvements. The wool scourer was long ago con- 
vinced that potash soap was largely responsible 
for the softness and loftiness of his product. Sim- 
ilarly, the wet finisher of woolens or worsteds 
usually feels that a fulling soap should have a 
“heavy body” to produce desirable results. He, 
therefore, chooses tallow and palm oil soaps which, 
because of their high titers, make thick solutions. 

When a preference for certain soap has been 
long and widely held, good reasons for it can often 
be found. Olive soap was probably adopted for use 
on silk because olive oil was a plentiful soap stock 
in the countries where the European dye industry 
first grew up. Moreover, because of its high solu- 
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bility and rinsibility, its mildness and resistance 
to rancidity, olive oil is the best natural soap stock 
for silk processing. But the advances of modern 
industry in many cases have brought changed con- 
ditions under which the original reasons no longer 
hold good. 

As might be expected, the characteristics of a 
soap depend very largely on the properties of the 
fatty acid mixture from which it is made. A high 
percentage of solid fatty acids (stearic-palmitic) 
makes a firm soap hard to dissolve and slow to 
rinse. Solutions of such soap uually set to stiff 
jellies on cooling to room temperature. Examples 
of this type are tallow and palm oil soaps. Liquid 
fatty acids make softer soaps which dissolve rap- 
idly, remain liquid in solution and rinse quickly. 
Olive soap has these properties to a considerable 
degree, but the soap of a specially prepared oleic 
acid demonstrates most conclusively the value of 
such characteristics in wet finishing. 

The value of any soap for wet finishing depends 
on its properties and behavior in solution. These in 
turn depend on the characteristics of the fatty 
acids from which the soap is made. Nothing will 
furnish a better comparative standard than a list 
of the properties desirable in a finishing soap. If 
one can determine exactly what properties an ideal 
finishing soap should possess, then he can measure 
the value of any soap by comparison with this 
standard. The following specifications include the 
important items of general application. The dis- 
cussion under each heading contrasts the two 
broad groups of low titer and high titer soaps for 
their respective values. 


Properties of Finishing Soap 


ONVENIENCE in handling; quick solubility: 
The preparation of a fulling soap may take 
only a few minutes of vigorous agitation of a flake 
soap or it may mean breaking apart a barrel of 
solid soap and boiling the slowly soluble lumps 
literally for hours. Until recently, the only form 
of soap available was the curd packed solid in bar- 
rels. Modern flaked soaps, without sacrificing any 
good qualities of the curds, improve on them con- 
siderably in convenience, uniformity, and other 
respects. 

The speed of solubility of a soap depends both 
on the form, i.e., whether solid or flaked, and on 
the titer which represents the proportions of solid 
and liquid fats from which it is made. That a flake 
soap dissolves more rapidly than a solid soap is 
obvious. The titer, too, greatly affects the rate at 
which a soap goes into solution. Sodium stearate 
(titer 54°) in any form requires long, hard boiling 
to put it in solution. Sodium oleate of suitable 
quality, because of its low titer, dissolves quite 
readily even in cool water, and very rapidly if the 
solution is boiled. It is plain that a sodium oleate 
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in flake form has an advantage over other soaps 
in solubility. 


Body of the Fulling Soap 


2 brbaioagentg is more likely to start an argument 
than the question of the proper “body” of 
a fulling soap solution. Many, perhaps most, fin- 
ishers insist that fulling needs a “heavy-bodied” 
soap. Others, particularly in recent years, main- 
tain that the heavy-bodied soap is not necessary, 
and that soaps which make “lighter” or “thinner” 
solutions have advantages which make them 
decidedly preferable. 


As stated previously, tallow and palm oil soaps 
are made from high percentages of stearic and 
palmitic acids. Because of the high temperature 
at which their mixed fatty acids solidify, these 
soaps are known as high titer or ‘fat’ soaps. 
Solutions of these soaps which contain enough 
soap to be useful in wet finishing are viscous 
liquids when hot. When cold, that is 70-80° F. or 
lower, these solutions set or solidify to soft or 
firm jellies, depending on the amount of soap in 
the solution. 


On the other hand, low titer or oil soaps, such 
as olive soap and, more especially, commercial 
sodium oleate, are made from high percentages of 
the liquid oleic acid, with small or negligible frac- 
tions of solid fats. Such soaps as these make solu- 
tions which are less viscous when hot and which 
do not jell on cooling but remain liquid in all con- 
centrations suitable for finishing. Because of their 
thick or jelly-like consistency in solution, high- 
titer soaps are said to have a “good body” or a 
“heavy body.” Judged by the same standards, 
solutions of low titer soaps have been called 
“thin,” “light,’’ and even “poor” in body. 


High titer soans have been considered necessary 
in fulling for the same reasons, apparently, that 
thick, viscous oils are actually necessary in heavy 
duty machine lubrication. The soap does furnish 
a sort of lubrication which reduces the friction 
between the serrated wool fibers. It is important 
that this protection be maintained throughout the 
fulling. The soap must also loosen the oil, sizing, 
and dirt from the fabric and carry these impuri- 
ties in emulsion until the cloth is ready for wash- 
ing. The claim is often made that only a high titer 
soap, with its heavy body, will “stand up” under 
this treatment,—that an oil soap will “break 
down” and become watery. Moreover, many fin- 
ishers seem to connect the body of the soap with 
the body of the finished cloth. They feel that while 
an oil soap will do for light fulling, a more thor- 
ough felting requires the heavier body of the solid 
fat soaps. 


The only way to prove or disprove these claims, 
to determine whether an oleate soap will full and 
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scour as well as tallow or palm oil soap, is by 
experiment. For this reason, very extensive full- 
ing experiments have been made in a large num- 
ber of plants to compare the behavior of low titer 
and high titer soaps. A specially prepared oleate 
soap has been used under widely different mill 
conditions to full practically every common type 
of fabric from the finest worsteds to the cheapest 
grades of shoddy. Various types of union goods 
have also been included. The results, without ex- 
ception, have demonstrated that a low titer soap 
does a thoroughly satisfactory job in the fulling 
mill. Absolutely no differences in shrinkage or in 
quality of felting could be found between the oil 
and the hard fat soaps. 


Since the fulling ability of the oleate soap has 
been definitely proven satisfactory, it is possible 
to take advantage of the fact that its solutions al- 
ways stay liquid. This property is of importance, 
as shown in the following discussion of its effects. 


A liquid soap solution for fulling and scouring 
is easier to handle. Once cooled, it is ready to use. 
It needs no breaking up or stirring, extra labor 
which is required with the stiff jellies formed by 
high titer soaps. It can even be carried through 
pipes from storage tanks to mills, a procedure 
which saves a good deal of labor and messy 
handling in some of the more modern installations. 
Moreover, it can be measured more accurately, 
whether in pails or through meters. 


A fluid fulling soap can be applied faster and 
much more uniformly. A smooth stream of the 
liquid can be poured rapidly on the goods with 
the assurance that the soap will be immediately 
and evenly distributed. It wets out and penetrates 
the fabric at once. The liquid soap goes into the 
fabrics by itself—it does not need to be worked 
in. There is no collection of soap jelly in the bot- 
tom of the mill, to be picked up gradually. There 
is no spattering of jelly about the sides and other 
parts of the mill. The mill remains cleaner because 
all the soap stays on the cloth. 

Most important of all, fulling starts sooner and 
proceeds more evenly. Because of the more uni- 
form distribution and faster penetration, felting 
can begin almost immediately. The danger of dry 
spots where no soap has reached, and of mill 
wrinkles, is greatly reduced. Such a fulling soap 
provides a large factor of safety against many 
of the causes of uneven felting and shrinkage. 

Finally, there is a considerable and growing 
body of evidence that a liquid soap brings about 
faster fulling. Apart from the time gained at the 
start of the process, it seems that the thinner, 
less viscous soap in the goods promotes more rapid 
entanglement of the fibers. At any rate, in several 
tests a substantial reduction of fulling time has 
been shown with a low titer soap. 


Type of Suds 


T is generally felt that a rich suds is necessary 

for successful scouring. Often the suds is re- 
ferred to as the carrier of dirt, the means by which 
the cloth is scoured. While it is not strictly cor- 
rect to say that the suds does the actual work 
of cleaning, it is true that a suds should be present 
in every scouring operation. The suds itself can- 
not do much cleaning because it will not rapidly 
penetrate a fabric. This soap solution, on the other 
hand, penetrates rapidly and cleans effectively. 
The real work of scouring is done by the soapy 
liquid which is soaked up by the cloth in the bot- 
tom of the washer and then forced out between 
the squeeze rolls. At the same time the soap solu- 
tion is agitated by the moving cloth, the squeez- 
ing, and the fall of the liquid into the drain box 
and back to the bottom of the washer. Air is en- 
trapped in the form of small bubbles and a suds 
is formed. The business of a scouring liquor is to 
clean by emulsifying oil and dirt,—not to build a 
suds. The suds formation is incidental, a sort of 
side issue, which is nevertheless highly important 
to successful and economical scouring. 


The true value of a suds is not in what it does, 
but in what it tells about the soap solution. A suds 
is an indicator,—it gives proof that the scouring 
liquor is in a healthy, active condition, capable of 
doing work in scouring. A suds which stands up 
throughout the scouring period shows that there 
is enough soap in the washer to take care of the 
oil and dirt in the cloth. 


The properties of suds formed by various types 
of soap differ as widely as the soaps themselves. 
Tallow and palm oil soaps make large volumes of 
suds which are particularly thick or stiff. Soaps 
of low titer build rather smaller volumes of suds 
which are thinner or less stiff. The suds from 
these latter soaps are fully as dense (that is, the 
bubbles are just as small) and as permanent as 
those formed by the high titer soaps. But the 
lower viscosity, the fact that the bubble walls are 
not so stiff, gives the oleate suds qualities which 
are inclined to favor good scouring. Instead of the 
stiff, unpenetrating foam of the hard fat soaps, 
the oleate provides a more permeating sort of 
lather. The soap solution is less likely to he 
whipped entirely to suds, so that a greater propor- 
tion of free liquid is available for the alternating 
soak and squeeze which gives the soap chance to 
clean. In the eyes of some finishers, the different 
suds characteristics appear as a drawback to the 
low titer soaps. It should be understood, however, 
that these differences are favorable rather than 
unfavorable indications. 


(Turn to Page 77) 
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The Determination of 
Water in Glycerols 


By L. F. HOYT* and P. C. CLARK 


Research Department, The Larkin Company 


in glycerol have been proposed, the most 
convenient classifications of the methods 
being as follows: 


Sas methods for the estimation of water 


I. Direct Drying Method 


Lawrie in his book, “Glycerol and the Glycols” 
(1928) p. 296 describes in detail the duPont Com- 
pany’s modification of the Rojahn! method of dry- 
ing a weighed sample of glycerol over phosphorus 
pentoxide under reduced pressure of 12 to 15 mm. 
On samples containing up to 5% water it is 
claimed that results accurate to within 0.05% 
absolute error may be obtained. This method is, 
however, time-consuming, requiring at least 24 
hours elapsed time, and is rather cumbersome. 


Note: This same method, given in Allen’s Commer- 
cial Organic Analysis 5th ed. Vol. II, 721, was used by 
Mr. Church in the Analysis of the Standard A. O. C. S. 
Crude Glycerine. 


II. Electrical Conductivity Methods 


Schmidt and Jones? in 1920 proposed to deter- 
mine the amount of water in glycerol by means of 
conductivity measurement of 3 electrolytes, LiBr, 
CoCl? and KI dissolved in the glycerol. 

More recently Kameyama and Semba* worked 
out a formula by which the amount of water pres- 
ent in glycerol is determined by a single measure- 
ment of the specific conductance, at 25° C., of a 
solution of 471 mgs KCl in 100 cc of the glycerol 
sample, viz: 


K X 105 = 2.24 + 0.88n + 0.0127n? 
K=specific conductance at 25° C. 
n=ce water per 100 cc of sample (i.e. % by volume) 


III. Method Based on Chemical Reaction With 
the Water Present 


Lawrie, p. 298, describes briefly such a method. 
Hulburd (Thesis, Univ. of Vermont, 1920) pro- 
posed to estimate the water in glycerol by meas- 
urement of the amount of acetylene generated 


when calcium carbide was caused to react with 
the glycerol sample. 


IV. Distillation Methods 


ERTH! in 1927 proposed a new method in 

which glycerol was distilled with tetrachlor- 
ethane, measuring the water to 0.01 cc. Berth 
claimed that the addition of 2.5 grams of finely 
powdered silver nitrate to the distillation mixture 
of 150 cc tetrachlorethane and a 100-gram sample 
was necessary. The special apparatus used by 
Berth is that described by Tausz and Rumm, 
Z.angew. Chem. 39, 155 (1926) for the determin- 
ation of water in a variety of products such as 
flours, breads, yeast, butter and petroleum. Berth 
claims the determination requires only 45 min- 
utes. On dynamite glycerines claimed to contain 
from 0.4 to 1.3% moisture be obtained recoveries 
as follows: 


0.7 — found 0.63 
0.4 — found 0.48 
1.3 — found 1.36 
0.6 — found 0.51 


Riesener and Kessen’ investigated this method 
and claim that the addition of silver nitrate causes 
high results and that accurate and concordant re- 
sults are obtained only when it is omitted. 

The method used by the authors of this paper 
involves no new principles. It is merely an adapta- 
tion of the Bidwell and Sterling distillation 
method’. Bidwell and Sterling mention in their 
article that one of the disadvantages of their 
method is that substances miscible with water and 
volatile with steam such as glycerol, alcohol, 
acetone, etc. are liable to distill over and cause 
high results. 


We have applied the Bidwell-Sterling method 
to the determination of water directly in several 
glycerols, using toluol as the boiling liquid, and 
have found that the amount of glycerol which dis- 
tills over is very small; nearly within the limit of 


* Before the American Oil Chemists Society, Chicago, November, 1930. 






































26 SOAP FEBRUARY, 1931 
7a > = _ TABLE I 
Per cent Non- 
Apparent Grams Water, volatile Glycerol, by 
Wt.of Volume percent Glycerol corrected residue Acetin Method Sum 

Type Glycerol Sample Distillate Water indistillate (a) (b) (c) at+b+e 
ENS Os ese Ss lee 50.00 gm _ 0.17 cc 0.34% 0.009 0.33% None 98.60% 98.93% 
Uk Se SN en oe ree! 50.65 2.75 5.44 0.029 5.38 None 93.46 98.84 
et oiseessh cuwswieke eee 24.38 187 5.62 0.041 5.48 None 93.46 98.94 
Composite Soap Lye Crude. 42.59 2.21 5.18 0.039 5.11 9.40% 84.15 98.66 
*A.0.C.S. Standard Crude .. 48.90 2.50 5.11 0.064 *4.99 10.28 **83.33 98.60 
Saponification Crude ...... 28.78 2.10 7.30 0.012 7.26 2.55 89.89 99.70 
Oe OS ee entrees 25.00 glye 2.93 10.54 0.036 10.39 

Fe PTC 2.80 water 

(cale.water content—10.37%) 

GPA—Radiator Glycerine .. 10.835 4.48 41.35 0.029 41.11 None 58.33 99.44 

Solvents Other Than Toluol 

See RMOID So.0 0 o.0 's:0 0.010 :9,0:9:4 25.40 1.44 5.67 0.222 4.99 

C.P. (Isopropyl Ether) .... 24.26 1.85 7.63 0.002 7.63 

eae NEPOMOLD cin vaee ce cse 25.69 1.25 4.87 0.005 4.87 





*On this Standard A.O.C.S. Crude Glycerine, Mr. Church in his letter to the Soap Section Committee of 2/18/30 
reports that four laboratories reported 4.94—4.86—4.84—4.96% moisture or an average of 4.90% by the P:0;—vacuum 


method. 


**This value of 83.33% glycerol is the accepted average of the committee who analyzed this sample. 








error of estimating the volume of water in the 
distillate. 


(Note: In the Bidwell-Sterling distillation tubes as 
purchased the tube which projects into the boiling flask is 
cut off at an angle of about 45° sloping away from the 
graduated receiving tube. The result is that part of the 
liquid toluol refluxing back into the boiling flask is fre- 
quently caught and carried back up the tube by the va- 
pors of the boiling toluol causing an accumulation of 
liquid in the condenser with resulting boil-over and the 
danger of a fire. If the 45° slope of the tube is reversed 
the liquid toluol has a much better chance to flow back 
into the flask and a more even distillation results.) 


Table I shows the results of analyses by this 
distillation method. 


Procedure 
N analyzing dynamite glycerol use a sample of 
50 grams or over; for C. P. and crude glycerols 
use 25 to 50 grams; for more dilute glycerols use 
a sample which will yield less than 5 cc water. 
Weigh sample to .01 gm into a 1-liter round bot- 
tom Pyrex flask and add 300 cc toluol. Fill the 
graduated stem of the calibrated Bidwell-Sterling 
tube with water-saturated toluol, connect to con- 
denser and distill with the aid of an electric flask 
heater until no more droplets of water come over, 
which usually requires about 114 hours. Any drop- 
lets of water adhering to the condenser tube 
should be rinsed down with additional solvent, 
using a copper wire loop to aid in dislodging the 
droplets if necessary. Allow apparatus to cool and 
read volume of water. 


ce water in distillate 
xX 100 = % water, by weight* 





wt. sample in grams 


*Note: Our results indicated that for C.P. and crude 
glycerols, containing about 5% water, this result un- 
corrected for glycerol which distills over will be about 
0.1% high on the average. Where great accuracy is de- 
sired, separate the aqueous distillate from the solvent 
by rinsing the tube several times with distilled water 
into a separatory funnel. Draw off the water containing 
the glycerol into an acetylization flask, evaporate and 


determine glycerol by the acetin method. From the volume 
of the distillate and the grams of glycerol calculate the 
specific gravity of the distillate using the 20°C./20°C. 
glycerol gravity tables. Then calculate the weight of the 
distillate and deduct the weight of glycerol. ‘the result 
will be the net weight of water in the distillate from 
which the corrected % water in the sample may be 
calculated. 


Lack of time prevented us from attempting to 
apply the Kingman method’ also to the direct de- 
termination of water in glycerols. It would be 
interesting to compare some chlorinated solvents 
including the official tetrachlorethane sp gr 1.582 
b.p. 145° C., monochlorbenzol sp gr 1.113 b.p. 
132° C. and carbon tetrachloride sp gr 1.58 b.p. 
77° C., using the Kingman method, with the re- 
sults obtainable with a series of solvents of com- 
parable boiling points using the Bidwell-Sterling 
method. 


We did make three determinations of the mois- 
ture content of the C. P. glycerol by the Bidwell- 
Sterling method using first commercial isopropyl 
ether and later commercial benzol and xylol. The 
isopropyl ether used had a sp gr of 0.728 and a 
boiling range of 66-74° C. This solvent was en- 
tirely free from water yet the distillate obtained 
from a 25-gram sample of C. P. glycerol indicated 
7.48% water, an impossibly high value. The aque- 
ous distillate when analyzed for glycerol showed 
only 0.002 grams showing that very little glycerol 
is carried over by this low boiling solvent. The 
only apparently logical reason for the high mois- 
ture content obtained when using isopropyl ether 
as solvent is that perhaps a chemical reaction 
took place such as the dehydration of small 
amounts of isopropyl alcohol which may have 
been a minor constituent of this commercial sol- 
vent, thereby forming water. Commercial xylol, 
having a sp gr of 0.866 and a boiling 'range of 136 
to 142° C. when used as the solvent gave a value 
of 4.99% water in the C. P. glycerol. This solvent 
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with its higher boiling point carried over a con- 
siderable quantity of glycerol—0.222 grams in a 
distillate of 1.44cc. 

It is an interesting fact that the time required 
to distill the water out of a sample of glycerol 
was practically the same for toluol and xylol. 








The bulk of the water comes over in the first 
half hour, while about 114-2 hours are required 
to bring over the last traces. For rough control 
purposes the value after 14 hours distillation 
might be used, where toluol is the solvent. Com- 
mercial benzol boiling at 78-82° C. gave a low re- 
sult for moisture and required a longer distillation 
time. Of the four solvents tried, toluol only 
appears to give satisfactory results. 


Summary 


ATER in concentrated glycerols may be 
satisfactorily determined directly by the 
Bidwell-Sterling distillation method, using toluol 
as the boiling liquid. A variable but very small 
amount of glycerol is carried over with the water. 
In no case in our analyses did this glycerol car- 
ried over amount to as much as 0.10 gram, and 
the correction to the apparent per cent of water 
in the sample did not exceed 0.15% in any of the 
glycerols containing up to 10% of water. 
The use of a solvent like xylol boiling apprezi- 
ably above 100° C. is not advisable since it causes 


considerably more glycerol to be carried over and 
does not markedly shorten the time of distillation. 
An analysis made by this method on a 25.00 gram 
sample of dynamite glycerol to which 2.80 grams 
of water was added, producing a sample contain- 
ing 10.37% water, gave a recovery, corrected for 
.036 grams of glycerol carried over, of 10.39% 
water. On the A. O. C. S. Standard Crude Gly- 
cerine sample, Mr. Church reports that four labor- 
atories found an average of 4.90% moisture by 
the P:O:—vacuum method. We found 4.99% mois- 
ture by direct distillation in this same sample. 
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Form A. E. Starkie & Co. 


A. E. Starkie has recently resigned as general 
manager of Acme Oil Corp., Chicago, and has sub- 
sequently formed the A. E. Starkie Co., 1 North 
Crawford Ave., Chicago. This organization will 
handle all soap makers’ supplies such as oils, fats 
and chemicals, and will deal in bentonite as a spe- 
cial product. The company has this to say about 
the use of bentonite in soap manufacture: 

“Some soap manufacturers are using bentonite, 
the Wyoming colloidal clay, in increasing quanti- 
ties and we feel that other manufacturers, who 
are not at present using or doing any research on 
this clay, would do well to investigate the possi- 
bilities. The term “bentonite” was originally ap- 
plied to a clay-like mineral found in the Laramie 
and Big Horn basins of Wyoming. Bentonite can 
actually replace 25 to 50 per cent of the soap sub- 
stance, producing a soap equal and in most cases 
superior to ordinary soap. It is not in any way an 
adulterant nor does it have any abrasive action, 
but actually improves the quality of soap. 

“We have seen soaps made with bentonite, all of 
them being superior in lathering qualities and de- 
tergent properties. Sales of preparations contain- 
ing varying quantities of bentonite are increasing 
to wet wash laundries. Some rag and overall laun- 
dries use bentonite as follows: No. 3 bentonite, 
No. 3 soda ash and No. 2 soap powder. We believe 
it would pay the soap manufacturer to do some 
extensive research work on this colloidal clay.” 
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Special Offerings 




















H-A SOAP MILL 


This 4-roll granite toilet 


4 JONES AUTOMATIC 
combination laundry and Latest 
toilet soap presses. All rolls. 


complete and in perfect 
condition. 


soap mill is in A-1 shape. 


and largest size 


DOPP 
CRUTCHERS 


Sizes from 300 
pounds to 3,000 
pounds. All 
best condition 
and guaranteed. 





in 











Quality Used Machinery 


You can see NEWMAN equipment in actual 


DRYERS—Two Proctor & Schwartz 
Large Roll Soap Chip Dryers Com- 
plete. 

Three Proctor & Schwartz Soap 
Chip Dryers with five Chilling Rolls. 
Devine Double Drum Vacuum 
Dryer. 

Proctor & Schwartz Bar Soap 
Dryers. 

Condon & Huber Soap Chip Dryers. 

SOAP CRUTCHERS — Houchin- 
Aiken, Dopp & Doll Steam Jacketed 
Crutchers, 1000 Ib., 1200 lb., 1350 
Ib., 1500 Ib.. 1800 lb., 3000 Ib., 
6000 lb. and 10,000 lb. 

SOAP PRESSES—Jones, Machinery 
Designing, €& Ralston Automatic 
Presses for toilet and laundry soap. 
Dopp, Crosby & Empire Foot 
Presses. 

Scouring Soap Presses. 

GRINDERS & MIXERS—Day Jack- 
eted Marshmallow Mixers, Pony 
Mixers, Talcum Powder Mixers, 
Rouge Mixers, Ointment Mill, etc. 
Schultz O'Neill Mills. 


Operation at our Chicago warehouse. 


SOAP CUTTING TABLES — 
Houchin-Aiken Steel Automatic 
Table with self-spreader and extra 
headers. 

Wooden Tables with and without 
self-spreader attachments. 

SOAP SLABBERS—Houchin-Aiken 
Curtis‘Davis, Dopp €& Newman's 
Hand and Power Slabbers. 

TOILET SOAP MILLS—2, 3, 4, 5 
and 6-roll Granite Soap Mills. 
Houchin-Aiken 4 and 5-roll Steel 
Mills. 

Buhler 3, 4, 5-roll Steel Mills. 

PLODDERS—Houchin-Aiken Rutsch- 
man & Allbright-Nell 6”, 8” and 10” 
Plodders. 


SOAP POWDER MACHINERY — 
Blanchard No. 10-A and No. 14 
Soap Powder Mills. 

Broughton Soap Powder Mixers. 
Wms. Patent Crusher & Pulverizer. 
Sedberry Crusher, Grinder & Pul- 
verizer. 


A-'N 5x7 Crystallizing Rolls. 


FILTER PRESSES—Sperry, Perrin & 
Shriver Cast Iron Filter Presses 12”, 
18”, 24”, 30” and 36”. . 
International and Monopod Filters. 


VARIOUS OTHER ITEMS—Wn. 
Garrigue Glycerine Evaporators. 
Steel Soap Frames, 600 lb., 1000 
Ib., 1200 lb., 1500 Ib., and 1800 
Ib. cap. 

Automatic Soap Wrapping Ma- 
chines. 

Steel, Copper 
Kettles. 

Soap Remelters, Tube Fillers. 
Filling and Weighing Machines. 
Pneumatic Scale Corp. Can Filling 
Machine for cleansers, etc. 

Brass Soap Dies for foot and aut. 
Presses. 

Soap Chippers, Scales, Motors, 
Amalgamators. 

Soap Racks, Bottle Filling and Cap- 
ping Machines. Talcum Can Crimp- 
ers. etc. 


and Aluminum 


Send us a list of your surplus equipment—We 


buy single items or complete plants. 


Also makers of a new line of soap machinery. Get our complete list and prices on this new equipment! All 
used machinery is sold as absolutely guaranteed in first class working condition. Everything listed here is 


ready for immediate shipment. 


NEWMAN TALLOW & SOAP MACHINERY CO. 


1051 WEST 35TH STREET 


CHICAGO, ILL. 


Our Forty Years of Soap Experience can help solve your Soap Problems. 
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Commerce of the Philippines is growing rapidly. The largest steamship pier under the 
American flag, 1,500 feet long, is located at Manila——Acme Photo. 


THE PHILIPPINE 


the two Manila factories rests 
primarily on low cost of manu- 
facture, which is, of course, influenced 
by cheap labor, cheap packing and a 
general low level of overhead costs. 
The American manufacturer of soap 
must of necessity figure on freight, 
handling charges and insurance from 
the United States to the Philippines. Although it 
is true that the two local modern factories import 
caustic soda and rosin from the United States, 
they have on the other hand a decided advantage 
in the matter of very cheap coconut oil produced in 
their own mills. The American manufacturer 
should maintain either an office in Manila with 
branches in Iloilo and Cebu at least, or arrange for 
the handling of its product through a local distrib- 
utor who would have to add a profit to the factory 
price. Such system of distribution would be in 
competition with the local factories, both modern 
and Chinese, in which distribution: expense is 
merged with manufacturing costs to the extent 
of eliminating several items and economizing in 
all items ordinarily composing distribution profit. 
In so far as an exporter might attempt to com- 
pete with Chinese factories, there would arise 
more serious difficulties than those encountered in 


Te effective competition from 
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By HARVEY V. ROHRER 
U. S. Trade Commissioner at Manila 


competing with the two modern soap factories in 
Manila. In addition to the points mentioned 
above in regard to the matter of lower cost of 
manufacture, cheaper packing, the possibility of 
meeting the ideas of a large number of localities 
in the matter of size, shape and style of packing, 
there is the necessity of creating a demand against 
resistance from a product of practically equal 
quality controlled by local interests. The Chinese 
factories are located in their respective consumer 
markets and therefore are in a position to meet 
every possible form of competition. It must be 
remembered that the Philippine Islands is largely 
a price market, especially in soap, quality being a 
secondary consideration. The Chinese who are 
already on the ground in direct touch with the 
distributors, retailers and consumers and are in 
many cases general merchants as well as soap 
manufacturers, are in a position to lower their 
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prices below any offered by an outside competitor. 


NY foreign soap manufacturer operating its 

own sales offices in Manila could not expect 
to organize its distribution solely through Manila 
jobbers, but would have to undertake a large part 
of its own provincial distribution, wholesaling in 
a wide range of quantities through the provincial 
merchants. Assuming that this procedure were 
possible after the expenditure of a great deal of 
money, the foreign manufacturer would be con- 
fronted with the serious question of credit risks 
and collections. The credit risk in provincial busi- 
ness of this type is high and the cost of collection 
of such accounts great. The Chinese soap fac- 
tories are not troubled by the credit and collec- 
tion problem since they deliver soap from their 
small factories direct to the provincial retailers 
and public markets in and about the vicinity of 
the factory. Delivery is usually effected by “car- 
retela” or truck in small quantities and paid for 
in cash. These Chinese firms can usually sell for 
cash where others attempting to enter the market 
would have to extend credit. The credit de- 
manded would usually be on the basis of thirty 
days, which, due to extensions, means in the end 
sixty to one hundred and twenty days. Fre- 
quently, accounts of not more than one hundred 
pesos are paid in small instalments over a period 
of several months. As mentioned, many of the 
provincial soap manufacturers are also general 
merchants dealing in all lines of staples and are 
likewise traders buying copra, hemp and tobacco, 
financing their customers’ crops and extending an 
impressive volume of store credit. 

One of the Manila soap factories maintains ten 
trucks operating throughout the entire length of 
Luzon. These trucks carry stocks and sell to 
small stores on a cash basis. The sales are on a 
cash basis and in quantities as small as six cakes 
and seldom larger than one case. Each truck 
has a salesman who takes orders for credit ship- 
ment from the factory on a credit basis and at- 
tends to collections. Although the cost of oper- 
ating these trucks and the maintenance of sales- 
men and drivers is high, it is partially offset by 
the cash sales made from the trucks which is busi- 
ness that could not otherwise be secured. 

The distribution of any American product of 
this character is difficult and expensive. The 
Chinese distributor in Manila is, after all, the only 
effective channel through which the goods may 
flow, and he has, as a rule, a characteristic hesi- 
tancy to accept a new product, unless it will yield 
a greater profit and fit in with his own peculiar 
general merchandising and trading scheme. Gen- 
erally there is insistence that demand be created 
before stocking merchandise. In other words, the 


Chinese dealer is not a salesman in any sense. 
Being confronted with this particular problem, it 
becomes necessary to undertake directly the work 
of distribution in the provinces. The provincial 
distributor is not anxious to handle a soap product 
from the United States in competition with locally 
made soap or a foreign soap characterized by good 
demand, sure profit and quick turnover. He may 
take a quantity of a new brand of foreign soap on 
consignment or on very long credit terms provid- 
ing of course, the price per case is so low that 
a satisfactory profit is assured. 

Actual delivery to most provincial points is not 
difficult since rail, truck and boat facilities are 
available. It would be impossible to state an 
average freight rate since it would vary in pro- 
portion to distance and the difficulties involved in 
such transportation. It is estimated, however, 
that the cost would range from fifteen centavos 
(714c) to two pesos (50c) per case. It will be 
realized, therefore, that this particular factor 
works in favor of the local Chinese factories which 
do not figure freight and handling expenses. Dur- 
ing the rainy season of the year from the last of 
June until October, delivery in the provinces is 
more difficult. 

The small local provincial factories have no ad- 
vertising program. One of the Manila factories 
advertises through its provincial salesmen and 
propaganda crews, by personal contact with the 
dealers and by display work. This program has 
been an expensive one but was absolutely neces- 
sary to gain a foothold in the Philippine market. 
In order for any American company to make head- 
way in this market, a long time advertising cam- 
paign would be necessary including free sample 
distribution, demonstration, newspaper, magazine 
and billboard advertising, as well as handbills and 
posters. Advertising a product to the peasant 
class in the Philippines is difficult and expensive 
due to the fact that for any considerable success 
it must be conducted in several native dialects. 

It must be realized that a Chinese manufacturer 
is content with a net profit of three per cent. This 
margin is much too small for any foreign soap 
manufacturer to operate profitably. In the past, 
there have been many attempts to enter this mar- 
ket by foreign soap manufacturers. Only a few 
foreign manufacturers have been even fairly suc- 
cessful. In studying one particular manufac- 
turer’s success, its prosperity was found due to 
nearly thirty years of intensive advertising and 
indefatigable provincial work. This particular 
brand of soap was originally placed on the market 
in the early days of American occupation and be- 
fore the Chinese soap factories had secured their 
present hold on local demand. 

Generally speaking, the market for high grade 
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trade marked soap, whether laundry or toilet, is 
limited at the present time. Any additional 
volume of sales can only be secured at the expense 
of the locally made article which is now in a most 
satisfactory competitive position. Of increased 
consumption, the demand for low-grade soaps will 
be satisfied from Chinese production and the re- 
mainder will be supplied to an increasing extent 
by the modern Manila factories and by those 
American and other foreign brands long estab- 
lished and extensively advertised. Any new suc- 
cessful introductions will probably be limited to 
high-grade perfumed toilet soaps which may enjoy 
a small luxury demand. 


S is noted from the accompanying figures, 

the Philippine market for imported soap is 
controlled by the United States. The second 
source and a moderately increasing one is Spain. 
Castile toilet soap, mostly unperfumed, has found 
its demand largely from residents of Spanish 
blood and as a soap for infants. The majority 
of Philippine physicians prescribe Castile soap for 
infants and it is also propagandized by the 
puericulture centers which have in late years 
spread over the Islands. The problem confront- 
ing American manufacture is, however, not con- 
nected with foreign competition as much as with 
locally manufactured soap. 

Imported toilet soap finds its major demand in 
the more important cities of the Philippines 
where there is concentrated an important num- 
ber of consumers having sufficient purchasing 
power. Provincial demands for high grade and 
perfumed toilet soap is small at the present time 
and will probably remain so for sometime to 
come. The use of bath soap in the provinces is 
not large since ordinary laundry soap is usually 
employed for ablutions. A quaint primitive custom 
persists in the provinces in the use of a black 
sandstone or volcanic stone similar to pumice. 


The practice antedates the discovery of soap and 
while effective, it leaves much to be desired in 
the matter of comfort. 

Several well known laundry soaps are well 
established throughout the Islands, but are con- 
stantly faced with keen competition from the 
two modern local factories and Chinese soap 
made throughout the Philippines. Although an 
American bar soap may be more economical from 
the consumer’s standpoint, the introduction of a 
new brand of laundry soap would meet with 
serious difficulties. One widely known American 
laundry soap is securing an important share of 
the imported soap business, but has spent large 
sums of money and years of effort to attain its 
present volume. 

Flakes and powders are in small demand in 
the larger cities, but due to the resort generally 
to “lavanderas” who use bar soap, the demand 
is confined to a few European households and to 
the small number of modern laundries operating 
in the Islands. 

The methods of packing used by foreign soap 
manufacturers shipping into this area are those 
in vogue for any export market. The cases are 
regular in size and no special size is deemed 
necessary for this particular market. 


(NOTE: The Oils and Fats Section of the 
Foodstuffs Division of the Department of Com- 
merce has some interesting samples with accom- 
panying wholesales prices of the products of one 
of the modern Philippine soap manufacturers and 
of several of the plants operated by the Chinese. 
These samples will be loaned to any soap manu- 
facturer or exporter who may desire to inspect 
them.) 


In order to show the value and source of supply 
of imported soap, the following statistics for 
1927, 1928 and 1929 are given: 












































Toilet or Fancy 1927 1928 1929 

Soaps: Lbs. Dollars _ Lbs. Dollars Lbs. Dollars 
WAEOG, SEALOR, oo. <c5-c-3-s2--- -<saiscsecsesces 1,160,387 $214,840 1,346,400 $245,680 1,378,303 $224,714 
GCG TROVE ENY an. ons i ceaccteceen ae 17,081 5,845 9,048 3,154 10,545 2,397 
France 5,895 2,177 2,487 1,299 6,898 2771 
CETTE) SSE SR ee eee eee ee 17,703 4,910 6,596 2,170 10,816 1,439 
S11 a ae te ee 36,173 18,632 39,879 17,332 60,104 24,826 
CELESTE RS RE en ae era 2,765 604 2,319 769 3,730 BV 
Ra ye ee een ee Poe nee 5,488 1,486 4,577 1,222 7,875 2,215 
CGHOD COUNUTICS: ....-<ccinnc:csc-2-ce0cerses 731 199 1,025 242 2,805 616 

LOGON ose i ieee eee 1,246,223 $248,693 1,412,331 $271,868 1,481,076 $260,349 
All Other Soaps: ; aa 
CTE RS eee nee 11,651,836 $768,936 12,823.219 $780.645 10,952,093 $716,289 
Great Britain ..........---..-------------- 1,064 188 7,346 774 83 25 
TUE. BABY ROO Ri. <<. .0cc.-ccscecsscessere 4,967 203 1.958 45 4,760 149 
OUREY COUNTIES <.......-.-2..6..-c00eece00 2,306 219 6.126 380 2,750 249 
US ee oe eres - 11,660,173 $769,546 12,838,649 $781,844 10,959,686 $716,712 

Toal Soap: 
WIPER SHAEG: oo iscss.-aiersescenesasesteovee 12,812,222 $983,775 14,169,619 $1,026,327 12,330,396 $941,003 
CHUNGE COURTEICS: <.~...5<6:-s-se<cecesee5es0 94,177 34,464 8,361 27,384 108,793 36,538 

LE DN ee ema nee rear 12,906,399 $1,018,239 14,169,619 $1,026,327 12,439,189 $977,561 
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For YOUR PRIVATE LABEL 


Ee SOLVAY. \ 





competition and can be sold at a 
. profitable price. 








{ SOLVAY FLUF * 


(Trade Mark Registered) 


Fluf makes an ideal cleanser to add to your 
line of products because it produces the largest 
package with the lightest weight. Fluf is an 
extra light soda ash made especially fluffy, bulky 

and light by a process exclusive J 


hi with Solvay. 











Super Cleanser 


(Trade Mark Registered) 

This ideal cleaner and cleanser fcr 
general cleaning is efficient, effective and 
entirely soluble in water. Super Cleanser 
contains no harmful ingredients nor inac- 
tive filler. It is all active cleanser. Solvay 
Super Cleanser is good enough to beat 
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Pe SOLVAY ‘ 


and entirely soluble, Solvay Snowflake 
Crystals is an excellent water softener 
and effective soap saver. Perfect solubil- 
ity enables this mild cleanser to do its 
work without leaving a residue. Snow- 





Snowflake Crystals 
(Trade Mark Registered) 
Pure white, crystalline, immediately 





flake Crystals also makes the most 
perfect base for bath salts. A 








UT Solvay quality into your packages and 
get more out of your private label trade. 
Write today for prices and booklet SC7. 


SOLVAY SALES CORPORATION 


Alkalies and Chemical Products Manufactured by 
The Solvay Process Company 


NEW YORK CITY 











PRODUCTS 
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Issue Revised Specifications for 


LIQUID LAUNDRY SOAP 


soap has been issued as of 1931 by the Fed- 
eral Specifications Board for the use of de- 
partments of the U. S. Government. This new 
specification supercedes the previous master speci- 
fication which was issued January 9, 1925, as 


Bureau of Standards Circular, No. 193. No im- 
portant changes have been made in technical re- 


quirements, but new packing, shipping, and label- 
ling provisions have been added. A copy of the 


revised specification states: 

This specification was approved for promulgation by 
the Federal Specifications Board for the use of the De- 
partments and Independent Establishments of the Govern- 
ment in the purchase of this commodity, and shall be- 
come mandatory for all Departments and Independent Es- 
tablishments of the Government. Until the present sup- 
ply of printed specifications is exhausted, prospective bid- 
ders are informed that the specifications listed conform in 
technical detail to this specification: Namely, U. S. Army 
Specification No. 4-80; Navy Department Specification No. 
51828. 

A. Applicable Federal Specifications: A-1. There are 
no other Federal Specifications applicable to this specifica- 
tion. A-2. Any special requirements of the individual 
departments of the Government are noted under Sec- 
tion H. 

B. Grade: B-1. 
of but one grade. 

C. Material: C-1. Shall be as specified hereinafter. 

D. General Requirements, D-1. Liquid soap for laun- 
dry use shall be a clear solution of pure potash (or potash 
and soda) soap with or without glycerol or alcohol and 
containing not less than 12 per cent by weight of a vola- 
tile organic solvent or a mixture of such solvents. It shall 
yield a clear solution on mixing with soft water, shall 
quickly form a satisfactory lather, shall have no injurious 
effect and leave no objectionable odor on fabrics. Ma- 
terials washed with this soap shall have, after drying, 
a soft feel and not appear more boardy or stiff than 
when washed with soft water. 

E. Detail Requirements: E-l-a. The material shall 
be a clear solution, shall yield a clear, homogeneous solu- 
tion on mixing with soft water, shall quickly form a 
satisfactory lather, and shall leave no objectionable odor 
on fabric. E-1-b. Total anhydrous soap shall be not 
less than the equivalent of 24 per cent potash soap. E-1-c. 
Total matter insoluble in alcohol shall not exceed 0.5 per 
cent. E-1-d. Free alkali, calculated as potassium hydrox- 
ide (KOH), shall not exceed 0.05 per cent. E-1-e. Chlor- 
de, calculated as potassium chloride (KC1), shall not ex- 
ceed 0.8 per cent. E-1-f. Total matter insoluble in water 
shall not exceed 0.1 per cent. E-1l-g. Volatile organic 
solvent shall be not less than 12 per cent. E-1-h. All 
constituents shall be calculated on the basis of the orig- 
inal sample. E-1-i. Washing test—Fabric washed with 
the liquid soap shall show no more shrinkage or felting 
than occurs with similar fabric washed with soft water 
at the same temperature. Colored materials when 
washed with this soap shall not fade more than when 
washed the same number of times at the same tempera- 
ture with soft water alone. 

F. Methods of Sampling, Inspections, and Tests: F-1. 
Sampling.—Samples of not less than one-half pint shall 
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be taken at random from not less than 1 per cent of the 
vendors’ shipping containers, provided such containers 
contain not less than 10 gallons each. In case of smaller 
containers a sample of not less than one-half pint shall 
be taken at random from each lot of containers totaling 
not to exceed 1,000 gallons. The total sample shall in 
all cases consist of not less than three portion of one-half 
pint each taken at random from separate containers. Be- 
fore drawing the sample from the container selected the 
contents of the container shall be thoroughly agitated. 
The inspector shall thoroughly mix the samples drawn, 
place in clean, dry cans or bottles, which shall be com- 
pletely filled and securely stoppered with clean corks or 
caps, seal, mark, and send to the laboratory for test. The 
seller shall have the option of being represented at the 
time of sampling and when he so requests shall be fur- 
nished with a duplicate sample. F-2. Testing. F-2-a. 
Preparation of Sample—No preparation of the sample, 
other than thorough mixing, is necessary unless it is re- 
ceived during very cold weather, when it should be allowed 
to stand at least one hour after it has warmed up to 
room temperature (20 to 30°C) before it is noted whether 
it is clear, miscible with soft water, and forms a satisfac- 
tory lather. Note the odor and color of the sample. F-2-b. 
When a determination shows nonconformity with the 
specification, a duplicate shall be run. 


F-2-c. Total Anhydrous Soap.—Dissolve 10 g. of the 
sample in 100 to 150 ml of water in a 250-ml Erlenmeyer 
flask. When solution is complete, add dilute sulphuric 
acid in slight excess, insert a small funnel in the neck of 
the flask, and heat the flask at a temperature not ex- 
ceeding 60°C until the fatty acids separate as a clear 
layer. Transfer to a separatory funnel, draw off the 
acid layer into a second separatory funnel, and shake the 
acid aqueous liquid with two 20-ml portions of ethyl ether. 
Dissolve the fatty acids in the ether used for washing 
the aqueous liquid and shake with 10-ml portions of 
water until they are no longer acid to methyl orange in- 
dicator. Unite the water portions used for washing and 
shake in a separatory funnel with 20 ml of ethyl ether, 
draw off the aqueous layer and wash the ether layer with 
water until the washings are neutral to methyl orange. 
Unite the ether solutions (if necessary, filter, washing 
the paper with ether) in a suitable weighted vessel, rins- 
ing the containers with a little ether and adding the 
rinsings to the main solution. Add sufficient neutral 
ethyl alcohol (94 per cent or higher) free from carbon 
dioxide to give a total volume of 100 to 150 ml, add 
phenolphthalein indicator and titrate to exact neutrality 
with standard sodium hydroxide or potassium hydroxide 
solution, noting the volume required. Evaporate off the 
alcohol on a steam bath, add a little absolute alcohol 
and again evaporate to dryness. Moisten with 
absolute alcohol and dry in an oven to constant weight 
in an inert atmosphere at a temperature not exceeding 
105°C, and calculate the percentage of soap. This soap 
includes any mineral oil and neutral fat, which, if deter- 
mined separately, must be deducted from the result to ob- 
tain the true soap. If sodium hydroxide solution was 
used in the titration of the fatty acids, calculate the per- 
centage of anhydrous potash soap from the percentage 
of anhydrous soda soap and the combined sodium oxide 
(Na20) shown by the titation. In case the sample shows 
an excess of free acid, proper corrections must be made 
in calculating the combined alkali in the original soap. 
(A blank test should be made on the sodium or potassium 
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hydroxide solution for neutral salts and the proper cor- 
rections made if necessary). 

F-2-d. Total Matter Insoluble in Alcohol, Free Alkali, 
or Free Acid. 

F-2-d (1). Matter insoluble in alcohol.—Digest hot a 
10-g sample with 200 ml of freshly boiled neutral ethyl 
alcohol (94 per cent or higher). Filter through a counter- 
poised filter paper neutral to phenolphthalein, or a weighed 
Gooch crucible with suction, protecting the solution dur- 
ing the operation from carbon dioxide and other acid 
fumes. Wash the residue on the paper or in the crucible 
with hot neutral alcohol until free from soap. Dry the 
filter paper or crucible and residue at 10Q to 105°C for 
three hours, cool, and weigh the total matter insoluble in 
alcohol. 

F-2-d (2). Free alkali or free acid.—Titrate the fil- 
trate from the above, using phenolphthalein as indicator, 
with standard acid or alkali solution, and calculate the 
alkalinity to potassium hydroxide or acidity to oleic acid. 

F-2-d (3). Matter insoluble in water.—Proceed as in 
the determination of matter insoluble in alcohol. After 
filtering and thoroughly washing the residue, extract it 
with water at 60°C and wash the filter thoroughly. (When 
the matter insoluble in water is all inorganic, boiling 
water may be used for the extraction and washing). 
Dry the filter and residue at 100 to 105°C for three 
hours, cool, and weigh the matter insoluble in water. The 
nature of this may be determined by further examination. 

F-2-e. Chloride.—Dissolve 10 g of the sample in 300 
ml of water, boiling if necessary to effect solution of all 
soluble matter. Add an excess of. neutral chlorine-free 
magnesium nitrate solution (about 25 ml of a 20 per 
cent Mg(No3)2.6H20 solution). Without cooling or fil- 
tering titrate with standard silver nitrate solution, using 
potassium chromate as indicator. Calculate as potassium 
chloride. 

F-2-f. Volatile Solvent.—Decompose 100 g of the sam- 
ple in a 500-ml round-bottom distillation flask with a 
slight excess of calcium chloride solution. Connect to a 
suitable water-cooled condenser, heat with an open flame 
and distill until there is no further increase in the vol- 
ume of the organic distillate which is received in a gradu- 
ated cylinder. Stopper the cylinder and allow to stand 
8 to 12-hours;, read the volume of the organic distillate 
and separate it from the water. Determine the specific 
gravity of the organic distillate and calculate the per- 
centage by weight. 

F-2-g. Action on Fabrics. 

F-2-g (1). Shrinkage-—Wash similar pieces of goods 
with the soap and with soft water, and dry under similar 
conditions. Take measurements before and after the 
washing tests and express the results either in square 
inches or in lineal dimensions after selecting the most im- 
portant dimension, such as trunk measurement on under- 
wear. 

F-2-g (2). Fastness of dyes.—Submit the goods to a 
five-hour washing test in which the temperature of the 
solution is 54.5°C (130°F) with a fair level of water in 
the wash wheel. Run a similar test with soft water at 
54.5°C, 

F-3. Re-agents. 

F-3-a. Standard Sodium Hydroxide Solution.—0.25 N, 
or about 10 g sodium hydroxide dissolved in water and 
diluted to 1 liter. Standardize against Bureau of Stand- 
ards standard acid potassium phthalate. 

F-3-b. Standard Sulphuric Acid.—0.5 N, or about 25.8 
g strong sulphuric acid (specific gravity=1.84) diluted 
with water to 1 liter. Standardize against standard so- 
dium hydroxide solution F-3-a. 

F-3-c. Standard Alcoholic Potassium Hydroxide Solu- 
tion.—0.25 N, or about 14 g of potassium hydroxide dis- 
solved in neutral ethyl alcohol (94 per cent or higher) 
and diluted to 1 liter with alcohol. Standardize against 
Bureau of Standards standard acid potassium phthalate. 


F-3-d. Standard Alcoholic Sodium Hydroxide Solution. 
—Same as F-3-a excepting that (94 per cent or higher) 


ethyl alcohol is used instead of water. Standardize against 
Bureau of Standards standard acid potassium phthalate. 

F-3-e. Standard Silver Nitrate Solution—0.10 N, or 
about 17 g of silver nitrate dissolved in water and diluted 
to 1 liter. Standardize against pure sodium chloride. 

F-3-f. Potassium Chromate Solution.—Dissolve 10 g of 
chloride-free potassium chromate in 100 ml of water. 

F-3-g. Phenolphthalein Indicator.—Dissolve 1 g of pure 
phenolphthalein in 100 ml of 85 to 95 per cent ethyl al- 
cohol. 

F-3-h. Methyl Orange Indicator.—Dissolve 1 g of me- 
thyl orange in 1 liter of distilled water. 

G. Packaging, Packing and Marking: G-1. Packag- 
ing.—Unless otherwise specified, commercial packages are 
acceptable under this specification. G-2. Packing.—Un- 
less otherwise specified, the subject commodity shall be 
delivered in standard commercial containers, so construct- 
ed as to insure acceptance by common or other carriers, 
for safe transportation, at the lowest rate, to the point 
of delivery. G-3. Marking.—Unless otherwise specified, 
shipping containers shall be marked with the name of the 
material, and the quantity contained therein, as defined 
by the contract or order under which the shipment is 
made, the name of the contractor, and the number of 
the contract or order. G-4. Any special requirements of 
the individual departments are noted under Section H. 

H. Requirements Applicable to Individual Departments: 
H-1. The following Departmental specifications of the is- 
sue in effect on date of invitation for bids shall respec- 
tively form a part of this specification, in so far as the 
activities noted are concerned: H-l-a. Army: U. S. 
Army Specification No. 100-2, Standard Specification for 
Marking Shipments. H-1-b. Navy: Navy Department 
General Specification for Inspection of Material. H-1-c. 
Marine Corps: Instructions issued by the Quartermas- 
ter. H-2. Navy Department Purchases. 

H-2-a. Soap, laundry, liquid, shall be delivered in 5- 
gallon tin cans, packed 2 cans per case, or in 55-gallon 
one-time shipping containers, as specified. H-2-b. Cans 
and cases shall be in accordance with the latest issue of 
Navy Department specifications for 5-gallon tin cans and 
cases, H-2-c. Each can shall be labeled with the name 
of the material, the net contents, and the name of the 
manufacturer. H-2-d. Each case or container shall be 
marked with the name of material, quantity, and con- 
tract or requisition number: (Example) 

Soap, laundry, liquid. 
55 gallons. 
Contract 23456. 

H-2-e. Soap, laundry, liquid, shall be purchased by 
volume, the unit being a gallon of 231 cubic inches at 
15.5°C (60°F). H-2-f. Soap, laundry, liquid, when de- 
livered must be in strict accordance with these specifica- 
tions. Failure to meet any of the requirements shall be 
cause for rejection. 


I. Notes: I-1. Basis of Purchase—The material shall 
be purchased either by weight or volume (231 cubic 
inches to the gallon). I-2. It is believed that this speci- 
fication adequately describes the characteristics necessary 
to secure the desired material, and that normally no 
samples will be necessary prior to award to determine 
compliance with this specification. If, for any particular 
purpose, samples with bids are necessary, they should be 
specifically asked for in the invitation for bids. I-38. This 
specification governs all United States Government pur- 
chases of this commodity. Users are requested to retain 
this specification in permanent file until a revision is is- 
sued. I-4. Interested parties are advised that an Alpha- 
betical Index of Federal Specifications may be obtained 
upon application as noted in paragraph next below at a 
cost of cents. I-5. Copies of this Specification may 
be obtained upon application, accompanied by money or- 
der or coupon, or cash, to Superintendent of Documents, 
Government Printing Office, Washington, D. C. Price 
cents. 

“NOTICE: When Government drawings, specifications, 
or other data, are used for any purpose other than in 
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connection with a definitely related Government procure- 
ment operation, the United States Government thereby 
incurs no responsibility or any obligation whatsoever; and 
the fact that the Government may have formulated, fur- 
nished, or in any way supplied the said drawings, speci- 
fications, or other data, is not to be regarded by impli- 
cation or otherwise as in any manner licensing the holder 
or any other person or corporation, or conveying any 
rights or permission to manufacture, use or sell any pat- 
ented invention that may in any way be related thereto.” 


—_—_O—— 


P & G Buy Coconut Oil Mill 


The coconut oil mill of the Oil Seeds Crushing 
Co. at Baltimore has been acquired by the Proc- 
ter & Gamble Co., primarily as a source of coco- 
nut oil for its plants at Baltimore and Port Ivory, 
Staten Island. The Oil Seeds plant is located in 














the Canton district of Baltimore about a quarter 
mile from deep water. The mill has been operat- 
ing only spasmodically during the past year or 


two, but under P & G ownership it will run full 


time and employ about 100 men. According to 
experts who have examined the plant, it is one 
of the best modern copra crushing units in the 
country. 

Oil Seeds Crushing Co. was chartered in March, 
1928, with an authorized capital of $750,000. It 
took over a business originally established by the 
Cocoanut Products Corporation. Its officers were: 
President, Millard C. Jones; vice-president, 
George C. Pierie, Jr.; treasurer, George C. Boch- 
ner and secretary, John D. Keith. The officers, 
with A, H. Reeser, York, Pa., and Jesse Slingluff, 
Baltimore, made up the board of directors. 


i () 


Stocks of gum rosin at Savannah, Jacksonville 
and Pensacola on Jan. 1, 1931, totaled 372,090 bar- 
rels, as compared with 257,595 barrels on the same 
day of the previous year, according to the Janu- 
ary 3rd issue of the Savannah Weekly Naval 
Stores Review. This increase in stocks came in 
spite of decreased receipts at these points during 
the year, and indicated a large falling off in con- 
sumption. Receipts from April 1 to Dec. 31, 1930, 
totaled 1,211,558 barrels, as against 1,274,639 bar- 
rels in the same period of the previous year. 


Change Oil Denaturing Rules 


The use of one-quarter of one per cent of kero- 
sene for denaturing imported palm kernel, ses- 
same, rape, sunflower and inedible olive oils so 
that they may avoid payment of duty under the 
new tariff law, has been deemed insufficient de- 
naturation by the Treasury Department, and 
this can no longer be used in place of the eleven 
denaturants previously officially approved for 
olive oil, according to the Bureau of Raw Mate- 
rials for American Vegetable Oils and Fats In- 
dustries at Washington. However, brucine alka- 
loid, a half ounce to each hundred gallons of vege- 
table oil, has been added to the official list of de- 
naturants. It is an alkaloid of nux vomica and 
intensely bitter in taste. The Treasury Depart- 
ment is considering the possible use of three per 
cent kerosene for denaturation purposes. 


—_— 0 —_ — 


Sees Rise of Private Brand Soaps 

I. Katz, general manager of J. Eavenson & 
Sons, Camden, N. J., in a letter to Sales Manage- 
ment printed under the title “Some Straight Facts 
About This Private Brand Issue,” states that 
prices for advertised brands of soaps are too 
high, that their advertising claims are extrava- 
gant, and that the public is becoming skeptical 
about them. He states that manufacturers of ad- 
vertised soaps induce price-cutting among dealers 
by their sales policies, and that they do not al- 
low the dealer a sufficient margin of profit. He 
points out that department stores are selling more 
and more private brand soaps every year, and 
that the quality of private brand soaps is show- 
ing a steady improvement. He criticizes manufac- 
turers who sell a soap under advertised brand at 
$6.40 and $6.75 per box, and the same soap at 
$3.00 to $3.25 per box under private brand. He 
concludes that “something is going to happen to 
force down the cost of manufactured goods to the 
consumer and in this process, the private brands 
are going to play a great part.” 


—_— 0— — 


C-P-P Sues Lever on Rinso 


Colgate-Palmolive-Peet Co., Chicago, filed suit 
against Lever Bros., Cambridge, Mass., on Janu- 
ary 10, in the Federal Court, asking that Lever 
be restrained from the manufacture of “Rinso,” a 
granular soap product. Colgate-Palmolive-Peet Co. 
charged infringement of their patent covering a 
product similar to “Rinso” and asked for an ac- 
counting and payment for all profits, advantages, 
etc., gained by the defendant company. 


—— 0— — 


Dental creams to the value of $216,378, were 
exported from United States during October, 1930. 
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Set February 17 for Oil Hearings 


The United States Tariff Commission has set 
February 17 as the date for hearings on the pro- 
duction costs of coconut oil, copra, palm oil, whale 
oil, rapeseed oil, perilla oil, etc. The investigation 
is being conducted under a resolution introduced 
by Senator Sheppard of Texas who is supporting 
the program of the dairymen and fish oil inter- 
ests to levy a 45 per cent ad valorem tax on all 
imports of oils, fats and oil seeds. The Senate 
recently confirmed all six of President Hoover’s 
nominees for the Tariff Commission. 


ee 
Whaling Companies to Restrict Killing 


In a statement made at the annual meeting of 
the Hector Whaling Co. in London recently, it was 
indicated that in the future production of whale 
oil will be kept more closely in line with consump- 
tive capacity. The company has rejected opportun- 
ities to secure interests in new expeditions. In the 
report the danger of promiscuous killing of whales 
is pointed out and doubts for the future of the 
industry are expressed. Representatives of the 
Norwegian whaling companies met with a number 
of representatives of foreign companies recently 
to consider the problem of limiting whale oil pro- 
duction to the demands of the markets. 


———_ 
November Glycerin Imports Up 


Imports of crude glycerin into United States 
during the month of October, 1930, totaled 839,508 
pounds, valued at $49,223, with about half of this 
total coming from France. Imports of refined gly- 
cerin during the same period amounted to 239,857 
pounds, worth $18,959, with France in this case 
supplying about two-thirds of the imports. The 
following figures give in pounds the imports of 
glycerin into United States over a period of years: 


Refined Crude 
re ee 585,792 14,548,660 
ee ee 1,500,644 14,427,054 
eee 2,059,565 19,248,695 
ree 10,732,246 27,701,142 
I aac ea od 8,268,071 14,784,615 
EN gaa oa aaa 4,287,587 4,501,727 
ee eee 5,493,421 14,488,676 


Crude glycerin imports reached 969,888 pounds, 
valued at $58,043, in November, 1930. Refined 
imports for the same month were 582,723 pounds, 
valued at $50,118. 


ee ee 


P. R. Dreyer, president of P. R. Dreyer, Inc., 
New York perfuming material house, returned 
from a month’s vacation in the West Indies the 
latter part of January. Mr. Dreyer was accom- 
panied on the trip by Mrs. Dreyer. 


Deupree Heads Soap Association 


At the annual meeting of the Association of 
Soap and Glycerine Producers, held at the Hotel 
Biltmore, New York, January 14, R. R. Deupree, 
president of Procter & 
Gamble Co., Cincinnati, was 
elected president of the as- 
sociation for the coming 
year, succeeding the late 
Sidney M. Colgate. Other 
officers chosen were as fol- 
lows: Vice-president, C. S. 
Pearce, president Colgate- 
Palmolive-Peet Co., Chi- 
cago; secretary - treasurer, 
J. S. Goldbaum, Fels & Co., 
Philadelphia; assistant sec- 
retary, Roscoe E. Edlund, 
New York; assistant treas- 
urer, N. S. Dahl, John T. Stanley Co., New York. 
Directors, Stockton Buzby, Procter & Gamble Co. ; 
F. A. Countway, president of Lever Bros. Co., 
Cambridge, Mass.; N. S. Dahl; N. N. Dalton, Col- 
gate-Palmolive-Peet Co.; R. R. Deupree; G. A. 
Eastwood, Armour & Co., Chicago; E. M. Fine- 
hout, Los Angeles Soap Co.; J. S. Goldbaum; Felix 
Lowy, Colgate-Palmolive-Peet Co.; C. S. Pearce; 
H. C. Stanton, Swift & Co.; R. White, Lever Bros. 
Co. ; Executive Committee, F. A. Countway, Stock- 
ton Buzby, J. S. Goldbaum, Felix Lowy and 
H. C. Stanton. 

The association has renewed for 1931 its appro- 
priation of $1,000,000, which will be expended 
principally through Cleanliness Institute for ad- 
vertising and the study of health and cleanliness 
problems in institutions, industry and the home. 
Nearly half a million persons sought the services 
of the Institute during 1930. 


ee ae 


A. M. T. A. to Meet April 21, 22, 23 


American Manufacturers of Toilet Articles will 
hold their annual meeting at the Ambassador Ho- 
tel, New York, April 21, 22 and 23. These dates 
were chosen by the Executive Board at their 
January 12 meeting. The Entertainment Commit- 
tee, under the chairmanship of Frank J. Lynch, 
Sun Tube Corp., Hillside, N. J., has been making 
plans for the 1931 meeting for several months 
past. Among the members of the committee are 
Louis Spencer Levy, Perfumer Publishing Co.; 
Robert C. Kelly, John Powell & Co.; Sewell H. 
Corkran, A. H. Wirz, Inc., and William T. Haeb- 
ler, van Ameringen-Haebler, Inc. 





R. R. Deupree 


—_—-0— — 


Exports of toilet or fancy soap from United 
States during October, 1930, totaled 343,706 
pounds, worth $80,694. 
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| SECURITY PRICES | 








RICES of stocks of soap, chemical insecticide, 
and allied companies as quoted on the New 
York Stock Exchange, Curb Exchange, other ex- 
changes and over-the-county are given in the fol- 
lowing-table. This table of prices is compiled 
monthly for Soap by a representative of one of 
the oldest and best-known brokerage houses in 
New York. 
High Low Jan.2Feb.1 
1930 1930-31 1931 1931 


Allied Chem. ......... 343 = 153814 1765, 15734, 
Amer. Agric. ........ 1033 1% 2 2 
Amer. Cyan. “B”...... 37 64, We Me 
Armour of Ill. “A”.... 8% 2%, 384% 8 
Bon Ami “A” ........ 78 5914 +60 61 
ere ee 16144 5 6 6 
Colgate, P. P. ........ 67% 44 49 ATV, 
re 11338 65 8014 81% 
Dow Chem. .......... 100 45 50 48 
ae err 8734 575%, 6334 6734, 
oka, a ee 1454, 8014 89% 8714, 
a 38 7 8%, 9% 
re AT, 29 32%, 3534, 
ere 166%, 5814 66 6634, 
rer rr rye 23 10 124, 13 
Rt. AM. 2... ss. css 814, 81h 814, 35% 
Lehn & Fink ......... 36 21 2534, 273%, 
Mathionon ........... 513% 23144 30144 2314 
McKesson & Rob. ..... 373, 101%4 15 16 
ee re 6334, 183% 21 22 
Mewport “A” ........ 85 30 3814 43 
Procter & Gamble..... 78%, 525%, 6334 6714 
Shell Union .......... 254 54 814 Y% 
Sherwin Williams .... 85 54144 6214 65% 
I egies gh 32 9% 114% 11% 


Standard Oil of Cal.... 75 421, 47 A471 
Standard Oil of Ind.... 59% 30 387144, 3514 
Standard Oil of N. J... 84% 4814 48% 473% 
Standard Oil of Ohio..10814 4314 48 56 


Swit & Co. ........5.. 34144 27 2834 2834, 

Wee COP co.cc 106% 5214 593, 5914 

Po eee eee 59144 18 21 2514 

Wilson & Co. ......... 7%, 1% 2 3 
——— Oe 


The Public Service Commission has approved 
new freight rates of the New York Central (East) 
on glycerine (other than crude) in bulk in barrels, 
carload, minimum weight 40,000 pounds, from 
New York and Brooklyn stations, Long Island 
City (Pidgeon Street Terminal), New York (in- 
cluding lighterage) , Kings Bridge, Morris Heights, 
High Bridge, Melrose Junction, Westchester ave- 
nue, Bronx station, 133d street and Willis avenue, 
and Port Morris to Rochester 28.5; reduction 5.5c. 
per cwt. Effective December 23, 1930. 


Issue New Alkali Prices 


A material strengthening of the alkali market 
followed the issuance on January 15 of new price 
schedules by several leading producers. The new 
prices as issued call for solid caustic soda carlots 
at works at $2.50, with flake at $2.90, and liquid 
at $2.20 in sellers’ tanks. A new schedule of 
soda ash prices represents an increase in the quo- 
tations for this item and a distinctly firmer mar- 
ket position. This calls for light ash in bulk at 
$1.00, in paper bags at $1.1214 and in cloth bags 
at $1.15 at works. 

The issuance of new price schedules was coin- 
cident with the development of a stronger mar- 
ket and the stability which followed the unsettle- 
ment preceding the middle of January. It was 
not believed at that time that some of the lower 
prices quoted would last long. A quick hardening 
of prices was looked for as soon as the market 
was stabilized, and this developed as expected. 
The offers of low priced electroiytic by-product 
caustic which were noted early in January, have 
dried up to a great extent and are no longer avail- 
able, reports state. Prices are said to be firmly 
maintained on the new schedule basis. 


= 


Cleaning and dyeing establishments did a busi- 
ness amounting to $199,138,195, in 1929, accord- 
ing to Bureau of the Census figures just released 
in preliminary form. This represented a 39.4 
per cent increase over business done in 1927, the 
figure for that year having been $142,813,616. 
Sixty-four per cent more companies reported in 
1929, as compared with 1927, the total having 
been 5,201. 

— — J) — — 

Procter & Gamble Co.’s net earnings during 
the last six months of 1930 were almost 13 per 
cent ahead of earnings in the first half of the 
year. They were $12,194,732 as compared with 


$10,811,000. 
a ) 


The total production of whale oil during the 
present season up to January 1 has been esti- 
mated at 1,711,195 barrels as compared with 1,- 
178,050 barrels at the same time last year. Pro- 
duction fell off slightly during December but is 
still 40% ahead of the figures for last season. 


ae eee 


Dentrifices should find a worth-while market in 
British Malaya, according to a report from the 
American consul at Singapore. Imports, from the 
United States, reached $167,500 in value during 
1929. A list of wholesale drug houses and den- 
tists is available to accredited American firms on 
request to the Department of Commerce. 
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The Publishers of 
are now in position to offer a complete 
line of new and old 
~—|~EL"D=>=5 
These books in stock 
Perfumes, Cosmetics and Soaps, Poucher. Vol. I............... 000 eee eee $ 6.50 
BE dese ea beseecdevan ts 7.50 
Chemical Disinfection and Sterilization, Rideal, 313 pages ................ 8.00 
Glycerol and The Glycols, Lawrie, 447 pages ........... cc cece eee eeeeees 9.50 
en ih Ceee in ne ahd cmak ewe Kabhie ke ehee eneeme se 15.00 
Henley’s Twentieth Century Book of Recipes, Formulas and Processes, 

ESO MNIRLISD Bette Ys Sats aie ie ote rok Paka favs 5 1s) Tsh ove ie Sais ele siaiahoie was Fe aw ees 4.00 
The American Soap Maker’s Guide, Meerbott and Stanislaus, 750 pages ..... 10.00 
Commercial Oils, Vegetable and Animal, Laucks, 138 pages .............-. 1.50 
Van Nostrand’s Chemical Annual, Olsen, 897 pages ............00eeeeees 5.00 
eR | DO iid vnc rae s dee vesees cates sede 6.00 
Soluble Silicates in Industry, Vail, 443 pages ........... cc cece eee eee eens 9.50 
The Examination of Hydrocarbon Oils, and of Saponifiable Fats and Waxes, 

I, ie cc anivicke nd kas SEAMS E eS ASSN OREM SR oes 6.00 
Soaps and Proteins: Their Colloid Chemistry in Theory and Practice, Fischer, 

ee AIRE re ar ae ata sits fe a7 oN Palovciai'5 26 (0,5: Nes kG Wi op cil WISN Ooh ole NSTasRe a eieNe e SONG 4.00 
The Industrial Chemistry of Fats and Waxes, Hilditch, 450 pages ......... 6.00 
Elements of Chemical Engineering, Badger & McCabe.................. 5.00 
Sonp ine Goak, A Beyer’s Guide, 195 pages ... 026s ccc ceccscessesscvsve 1.00 

These books on order 
Manual of Toilet Soap Making, Deite, 360 pages .......... ccc eeeee eee $ 8.00 
EE PCT TT CREE TCCE TT TERT COLETTE POTEET OTe 7.00 
Textile Soaps and Oils, Hurst and Simmons, 212 pages .............-005: 4.00 
A Handbook of Soap Manufacture, Simmons and Appleton, 167 pages ..... 4.00 
ee OE OD a cds cans x oknid ene ¥n sd seeneeee aes 4.00 
Recipes for the Color, Paint, Varnish, Oil, Soap and Drysaltery Trades, 

TENSE YR BIR > RAMEN NET UAE AAS REID 5.00 

Chemical Encyclopedia, Kingzett, 810 pages ...........ssceeecseeecceees 10.00 
—]]|]pF==38 
Checks MUST accompany all orders 
MAC NAIR-DORLAND CO., INC. 
136 LIBERTY STREET NEW YORK CITY 
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CHICAGO NEWS 




















HICAGO Perfumery, Soap and Extract Asso- 
ciation began its 1931 activities last month, 
the new officers, Harold Lancaster, Donald Clark 
and William Schutte, having outlined a new pro- 
gram of meetings and social activities. The meet- 
ings will be held as usual on the first and third 
Wednesdays of each month but about every third 
meeting will be held in the evening at the Elk’s 
Club, instead of at noon at the Midland Club, as 
this has been found to bring a larger representa- 
tion of the membership to the sessions. Secre- 
tary William Schutte has just prepared and dis- 
tributed the new 1931 directories, which show a 
membership of ninety firms, with a representa- 
tion of about three hundred individuals. The first 
application for membership of the new year was 
received from Merck & Company, Inc., 110 N. 
Franklin St., represented by J. A. A. Scott. The 
Association recently arranged to have Harry H. 
Hitzeman act as its attorney, to fill the vacancy 
left by the withdrawal of Thomas J. Hickey. 
The first February meeting was held at noon 
at the Midland Club, on the 4th, and Axel Christ- 
ensen, pianist and monologist, entertained the 
crowd of twenty-six who were present. At the 
business meeting which followed, Chairman W. J. 
Mitchell, of the Entertainment Committee, Chair- 
man Ray Morris of the Bowling Committee, and 
Chairman A. C. Drury of the Golf Committee, a!l 
reported the progression of arrangements for 
tournaments, functions and competitions which 
will make the coming year one of the most active 
the Association has known. 





ens 


Miss Frances Martell, director of the cosmetic 
division of United Exhibitors, reports a keen in- 
terest in the steadily increasing merchandise ex- 
hibits on the part of February buyers. A stimu- 
lating program of early spring displays and fea- 
tures of a special nature are being prepared which 
will probably be on a more extended scale than 
those of the past, whose success has proved the 
value of the permanent exhibit idea to the cos- 
metic, soap, hair specialty, and allied manufac- 
turers. 


eee ee 


Chicago Drug and Chemical Association, at its 
first meeting of the new year, held at the Hamil- 
ton Club on Thursday, January 29th, announced 
plans to hold this year its first Annual Spring 
Frolic, probably in April. Judge Lyle, candidate 
for mayor, spoke to the members at this meeting 
on civic conditions. Arrangements for the Spring 


Frolic are in the hands of William O’Neill, chair- 
man of the Entertainment Committee. 


—_O—— 


A. E. Daley, associated for a long period of time 
with Colgate-Palmolive-Peet Co., and representa- 
tive in South America for that concern during the 
past several years, recently became associated 
with A. C. Drury & Co., in a sales capacity. 


ee ee 


Recent illnesses suffered by members of the Per- 
fumers’ Association were those of O. N. Davis, of 
U. S. Industrial Alcohol Co., and Chris Christen- 
sen, of Chas. Pfizer & Co., Inc. Both have now 
recovered. The members were deeply grieved to 
learn of the death, on January 7th, of the wife of 
Russel Brown of George Silver Import Co. 


ere) ) oes 


A merger of one of the Association’s members 
took place in January when William H. Conant & 
Co. joined forces with the Zorn, Biederman Co., 
to form the Zorn-Biederman-Conant Co., manu- 
facturers of paper boxes, cosmetics and perfumes, 
with offices and factory at 605-624 North Oakley 
Boulevard. 


ae 


Capper-Kelly Bill Passes House 


The Capper-Kelly bill, designed to legalize main- 
tenance of retail prices, was passed by the House 
Jan. 29. It had been so drastically amended, 
however, that numerous supporters urged its de- 
feat. The principal amendment exempted all “‘ne- 
cessities of life’ from the bill’s provisions, nam- 
ing staple food, clothing and medicines speci- 
fically. Other minor amendments were made in 
such number and with so little degree of order 
prevailing that their effect will be difficult to de- 
termine without studying the final draft in detail. 
One amendmenf called for the bill to apply only 
on price tagged articles. Another covered manu- 
facturers’ contracts with wholesalers. If the re- 
tail price of goods should exceed 20 percent of 
the cost to the retailer, another amendment gives 
the retailer the privilege of breaking the resale 
price contract. Retailers may also mark down 
prices if they find themselves with excessive in- 
ventories or without sufficient credit to continue 
business. Another amendment, designed to afford 
the retailer the same protection, provided for sale 
below stipulated prices if the manufacturer re- 
fused to take back goods at cost plus transporta- 
tion after ten days’ notice by registered letter. 
During the general disorder several attempts were 
made to have the bill again sent back to the com- 
mittee. Final passage was by acclaim. Indica- 
tions are that the Senate will not have an oppor- 
tunity to consider the bill before the present ses- 
sion ends March 4. 
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SAPOFILXIN 


We invite you to try our Sapofixins 
in your Soaps as reinforcers 


WE 


Sapofixin Eau de Cologne 
Sapofixin Hyacinth 
Sapofixin Lavender 
Sapofixin Lilac 

Sapofixin Lily of the Valley 
Sapofixin Orange 

Sapofixin Pine 

Sapofixin Rose 

Sapofhxin Violet 


Boss 


HEINE& CO. — | 


NEW YORK 


TELEPHONE BEEKMAN 1535 


52-54 CLIFF STREET 


Sole Distributors for HEINE & Co., A. G., Leipzig 
in the United States and Canada 
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Albany Soap Corp., Albany, N. Y., has an- 
nounced the following officers re-elected for 1931 
at a recent meeting of the directors of the com- 
pany: Joseph Grober, president and general man- 
ager; William C. Schopman, first vice-president; 
Joseph Nicklas, second vice-president; Joseph H. 
Rea, assistant manager; William H. Geier, treas- 
urer; William P. Andre, secretary. 

ee) 

Los Angeles Soap Co. issued a $125,000 profit- 
sharing dividend to employes for the year 1930, 
which was the best year in the company’s his- 
tory. The profit-sharing checks, which were dis- 
tributed to sixty per cent of the employes, aver- 
aged about two months’ salary each. The com- 
pany has been operating this plan since 1915, em- 
ployes with two or more years being eligible to 
share in it according to their salaries and length 
of service. 

en” Ne 

Procter & Gamble Co. plan to erect a 14-story 
building on the old Michigan Boulevard site of 
James S. Kirk & Co.’s plant, Kirk having been 
taken over by Procter & Gamble several months 
ago. The old Kirk plant has been demolished, 
plant operations having been exclusively carried 
on in their new factory for some time. 

a) 

Lord Leverhulme, in a recent address to the 
Perfumery Manufacturers’ Section of the London 
Chamber of Commerce, stated that the Lever 
Company spends approximately $2,500,000 a year 
on perfuming materials, the greater part of which 
goes into soaps. 

etna @ acces 

Quaker Soap Company’s plant at Secaucus, N. 
J., was badly damaged by fire on January 12. The 
fire started from a short circuit in the laboratory, 
located on the top floor of the two-story frame 
building. The inside of the structure was burned 
out, part of the roof was destroyed and, accord- 
ing to reports, most of the company’s records were 
destroyed. 

a 

W. T. Rawleigh Co., Freeport, Ill., manufac- 
turers of wagon specialties, including soaps, toilet 
articles, shampoos, etc., distributed 1930 bonus 
checks totaling about $90,000 to 725 of their em- 
ployes. In a statement to his staff, W. T. Raw- 
leigh, head of the company, said their business 
for 1930 had been considerably ahead of 1929 
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and stated that the company’s plans called for 
the addition of more workers for 1931. The sub- 
ject of shorter working hours and more efficient 
production methods is now being seriously studied 
by the firm’s management. 
eitiadailiiatiiit 

Dr. William W. Peter, Director of Health Serv- 
ice for Cleanliness Institute, New York, will go 
to China this month to help organize a national 
health education program for the Nationalist 
Government at the request of the Chinese Min- 
istry of Health. Dr. Peter was one of the founders 
of the China Council of Health Education, and a 
recognized authority on health conditions in the 
Orient. 


——— 


Packer Manufacturing Co., New York, is spon- 
soring a series of broadcasts on hair health by 
Jean Carroll over a national radio circuit every 
Monday morning at 10:30. The company manu- 
factures Packer’s Pine Tar Shampoo, Packer’s Tar 
Soap, and other scalp products. 


ninicanaan @ eanercons 


Fischer’s Soap & Oil Co., Cincinnati, O., have 
changed their name to Fischer’s Surfa-Saver, 
Inc., the change having been occasioned by the 
rapid growth of “Surfa-Saver” sales. This prod- 
uct is a special cleaning material, used exten- 
sively in industrial and automobile cleaning. 
“Surfa-Saver” was placed on the market some 
years ago and has gradually replaced the com- 
pany’s original line of general industrial soap 
products. 


— — 0 — — 


Colgate-Palmolive-Peet Co. team in the Whole- 
sale Drug Trade Bowling Association of New 
York tournament for 1930-31 was leading the 
league on February 1 with 19 games won and 11 
lost. Mallinckrodt Chemical team was second with 
16 won and 11 lost; E. R. Squibb & Sons, third, 
with 16 won and 14 lost; Lanman & Kemp, 
fourth, with 15 won and 15 lost. 


—_—_0—— 


Theodore Weicker, first vice-president of E. R. 
Squibb & Sons, recently completed 25 years’ serv- 
ice with the company. Mr. Weicker was presented 
with a silver humidor and a bound volume of 
autographs and expressions of his associate’s re- 
gards, marking the occasion. 
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When it comes 
to supplying the soapmaker 


with perfume materials, we are in position to furnish 
the highest quality merchandise at interesting prices. 


When Again in the Market for 


Oil Rosemary Spanish 
Oil Thyme Red and White 
Oil Lavender Flowers French 
Oil Vetivert Bourbon and Java 
Oil Geranium Bourbon and African 


PPP PPP PPL PPLLPSLLSSOSE ESOS SCOCSCECSESESSSESESSSESSESSESESSESSESSCSSOSO 





ote rtrerrrercererceereCeoreeoeo eee ee eee ee ee SSS SSS SSS SSSSOSSSOSSOSOOSOE, 


Write Us for Prices. 


oe 
All Products of 


Bertrand Freres, S. A. 


GRASSE FRANCE 


Sole Representative U. S. and Canada 


P. R. DREYER INC. 





26 CLIFF STREET NEW YORK 
Agent for ) 
PAOLO VILARDI H. RAAB & CO. VANILLIN FABRIK 
Reggio Calabria, Italy Roermond, Holland Hamburg, Germany 
Essential Oils Artificial Musks Aromatic Chemicals 
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At Procter & Gamble’s several district sales 
meetings held early last month, Colonel William 
Cooper Procter, chairman of the board, and Rich- 
ard R. Deupree, president and general manager, 
talked to the men through the medium of motion 
pictures. Their messages outlined plans for 1931 
sales and advertising. 

ee! ) oe 


A. P. MacIntyre, Lever Bros. Co., has been 
elected a director of the New England branch of 
the National Office Management Association. 


a. 


Howard E. Sands has been appointed general 
sales manager of the Mennen Co., Newark, N. J., 
manufacturers of shaving cream and toilet prep- 
arations. 


— — 0— — 


T. George Lee has been elected president of Ar- 
mour & Co., succeeding F. Edson White. Mr. Lee 
has been with the company since 1895, having 
started as a stenographer. Other changes in the 
Armour organization include the resignation of 
Philip D. Armour, nephew of J. Ogden Armour, 
as first vice-president. Mr. Armour was the only 
remaining member of the Armour family asso- 
ciated with the executive management of the com- 
pany, although A. Watson and Laurance Armour 
continue as directors. Both had resigned as vice 
presidents within the last few years. 


Se) a 


W. W. Robertson, a director of the Bon Ami Co., 
Manchester, Conn., who recently returned from 
a five months’ trip around the world, reports 
that the company’s Australian subsidiary, the 
Bon Ami Co. of Australia, has established a fac- 
tory in Sydney. The new plant occupies 15,000 
square feet of floor space. 


—— — 0 — —— 


Iowa Soap Co. has increased its plant personnel 
by the addition of seventy-five employes during 
the past two weeks. The plant is now operating 
twenty-four hours a day in almost every depart- 
ment, and will continue on this schedule until the 
completion of its new addition which is to be 
opened about April 1, according to E. A. Ray, 
superintendent. As a result of this expansion, a 
record production is expected this year. 


(ee 


Swann Corp., of which Swann Chemical Co., 
manufacturers of tri sodium phosphate, is a sub- 
sidiary, announce the appointment of Paul Logue 
as chemical director. Mr. Logue, who has been 
chief chemist for Provident Chemical Works, the 
Swann Corporation’s St. Louis branch, will be lo- 
cated at the headquarters of the company in Bir- 
mingham, Ala. 


National Hairdressers and Cosmetologists As- 
sociation will hold their annual convention in. 
Milwaukee, August 31, according to tentative ar- 
rangements which have been made by the execu- 
tive board. 

— — )— — 

William Cooper Procter, chairman of the Proc- 
ter & Gamble board, has added $240,000 to the 
permanent endowment fund of the Southern Ohio 
Episcopal Diocese, in memory of his mother, Mrs. 
Charlotte Elizabeth Procter. Col. Procter had 
already contributed $60,000 to the fund. 


eS ee 


Swift & Co. are going to add a general line of 
canned fruits and vegetables in the near future, 
to be marketed under the Swift brand. 


—_—_Oo—_— 


William Mennen, president of the Mennen Co., 
Newark, N. J., manufacturers of shaving cream 
and toilet articles, expects to spend considerable 
time calling on the company’s wholesale and re- 
tail trade during the next few months. Mr. Men- 
nen is one of several executives in the soap field 
who expect to devote their attention directly to 
field-selling problems in an effort to speed up 
sales. The company is now engaged in marketing 
a new 35c size tube of shaving cream. 


— — 0 — — 


The annual banquet of the Oil Trades Associa- 
tion of New York will be held February 18 at the 
Hotel Roosevelt, New York. A reception at 7:00 
P. M. will be followed by dinner at 7:30. 


eee 


Parfumerie J. Lesquendieu has been permitted 
to register the mark “Pinoflor” for toilet prepara- 
tions, in spite of the opposition of Pinaud, Inc., 
holder of the marks, “Pinaud,” and “Ed. Pinaud,” 
under a recent decision of the Court of Customs 
and Patent Appeals. The decision was based on 
the conclusion that the marks are entirely dis- 
similar in sound and appearance. 


— — (I) — — 


The first annual “Fueling Party” of the West- 
chester Oil Trade Association was held at the 
Hotel Astor, January 31. Dinner was followed by 
an extensive program of entertainment. M. J. Gil- 
day was chairman of the committee in charge of 
the affair. 

eee) Snes 

Roger Firmenich, son of the head of M. Naef 
& Co., Geneva, represented in United States by 
Ungerer & Co., New York, sailed January 31 for 
home on the Lancastria, after several months of 
aromatic research work at Columbia University. 
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SAVE 
with 
DARCO! 


Business is improving but the greatest success in 1931 will come to those who 
practice the most rigid control and careful economy in plant operations. 


DARCO will save you money in each of the following items entering into your 


decolorizing and purifying costs,— 


(1) In mixing time and dust losses 
(2) In filtering time 

(3) In filter press capacity 

(4) In filter cake losses 

(5) In carbon required 

(6) In carbon storage and handling 


See our advertisements in subsequent issues of this journal for a brief descrip- 


tion of the REASONS WHY. 


This Trade Mark On Every Carton 





‘‘It Goes Further’’ 


DARCO SALES CORPORATION 


45 East 42nd Street 
New York, N.Y. 


Telephone: Cable Address: 
Vanderbilt 3-1592 DARCOSALE, NEW YORK 
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SOAP CHEMISTS’ SECTION 


(Official Publication, Soap Section, American Oil Chemists’ Society) 

















May Meeting in New Orleans 


National Cottonseed Products Association will 
hold its annual meeting this year on May 18, 19 
and 20 at the Hotel Roosevelt, New Orleans. The 
annual meeting of the American Oil Chemists 
Society will probably be held during the few days 
just preceding the Cottonseed Association meet- 
ing, possibly on May 14 and 15. 

The Golf Committee of the American Oil Chem- 
ists Society, consisting of N. C. Hamner, chair- 
man, J. J. Vollertsen, and H. P. Trevithick, are 
already at work making preliminary arrange- 
ments for the golf tournament to be held in con- 
junction with the annual convention at New Or- 
leans. Chairman Hamner states that already sev- 
eral companies supplying apparatus and equip- 
ment to the oil people have signified their inten- 
tion of donating prizes. 


— — 0— — 


Ylang Ylang Odors for Soap 


Two types of ylang ylang odors for soap per- 
fuming are given in a recent issue of Les Par- 
fums de France. One of them calls for the follow- 
ing formula: Bourbon geranium, 200 grams; can- 
anga Java, 250 grams; ylang ylang, 15 grams; 
bergamot, 150 grams; phenylethyl alcohol, 20 
grams; musk artificial, 50 grams; balsam peru, 
50 grams; benzyl acetate, 50 grams; benzyl al- 
cohol, 40 grams; cedar, 60 grams; amy] salicylate, 
30 grams; Australian sandalwood, 15 grams. The 
other formula calls for: Cananga Java, 150 
grams; ylang ylang, 50 grams; bergamot, 100 
grams; linaloe, 100 grams; cedar, 50 grams; 
clove, 50 grams; geranium Bourbon, 50 grams; 
methyl] anthranilate, 50 grams; methyl benzoate, 
50 grams; petit grain, S.A., 50 grams; citronella, 
Java, 50 grams; musk artificial, 50 grams; oleo- 
resin styrax, 100 grams; phenyl] oxide, 50 grams. 

a a () 

Alsop Engineering Corp., New York, manufac- 
turers of liquid handling equipment, announce 
the development of a new full floating asbestos fil- 
tering compound. This development follows five 
years of experimenting with asbestos filtering 
compounds in use in Alsop gravity asbestos filters. 
The company states that prices for the material 
have been cut in half. 

saniaaics (asco 

Exports of laundry soap from United States 
during October, 1930, totaled 3,402,895 pounds, 
worth $236,649. 


AT 


Effect of Iron in Soaps 


Iron salts may find their way into finished 
soaps from several sources says Fred Grove- 
Palmer in the British Soap Manufacturer, espe- 
cially from rusty tanks and equipment, water 
supply, and remain as a result of a bad separa- 
tion of the nigre. A small quantity of iron in a 
soap will spot or discolor the soap, and in some 
laundry soaps, make it unfit for certain launder- 
ing operations. Where a soap stock is bleached 
by use of a reducing agent, the ferric iron pres- 
ent will sometimes be reduced to the ferrous state 
and will not be apparent in the finished soap un- 
til it has again been oxidized to the ferric state 
when it will show up in spots and yellow discol- 
oration. Soap which leaves the plant apparently 
of good color will become discolored in time as a 
result of the slow oxidation to ferric derivatives. 
Iron salts, as other metallic derivatives as well, 
including nickel, copper, and zinc, also have the 
effect of acting as catalytic agents in speeding 
up the processes which bring about the develop- 
ment of rancidity, is the claim of the author. 


ae Oe 


A quickly evaporating solvent, boiling at 95 
to 100 deg. C. with a specific gravity of 0.805, and 
water white color, has been placed on the mar- 
ket by the Glyco Products Co., Brooklyn, N. Y., 
under the trade name of Albacol. It is designed 
to be used in place of alcohol in external prepara- 
tions such as lotions, sprays, deodorants, disin- 
fectants, hair tonics, etc., without the difficulties 
of permit restrictions attached to the use of alco- 
hol. It contains no isopropyl or ethyl! alcohol, is 
miscible with water and glycerine in all propor- 
tions, and evaporates quickly without residual 
odor, according to the maker. 


——  () —- 


The new experimental laboratories being con- 
structed by Hercules Powder Co. at a location near 
Wilmington are rapidly nearing completion, and 
will be formaliy opened within the next few 
months. 

a, | 

The presence of an acidic substance, especially 
an acid weaker than oleic, e. g., boric acid is ef- 
fective within certain limits, in increasing the 
lathering and detergent efficiencies, chiefly in 
consequence of the lowering of the surface ten- 
sion. 
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Soap Perfume Oruls 


Produced by 


ROURE-BERTRAND FILS 
LARAGNE (FRANCE) GRASSE BOUFARIK (ALGERIA) 
Geranium African Geranium Bourbon 
Lavender Fleurs Vetivert Bourbon 
Petit Grain, South American 
Ylang Ylang Bourbon 
Ylang Ylang Nossi Be 


As sole agents, in the U. $. and Canada, for 
Roure-Bertrand Fils, long a primary source 
of supply for these highly important Soap 
Perfume Oils, we invite comparison of these 


oils with those you are now using. 


GEORGE SILVER IMPORT CO. 


461-463 FOURTH AVENUE 
NEW YORK CITY 
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In a series of laboratory tests on methods of 
determining fatty acids in soaps, J. Davidsohn 
dried the acids at 100°, and noted appreciable 
losses in the acids of tallow-coconut oil soaps, thus 
confirming the accuracy of the Goldschmidt 
method in which the acids are dried in ether so- 
lution at room temperature with anhydrous so- 
dium sulfate, the ether evaporated at 50-60° and 
the acids weighed. Chem. Umschau Fette, Oele, 
Wachse u. Harze 37,293-6 (1930). 


— —J— — 


Soluble pyrophosphates have been patented as 
washing and emulsifying agents, used alone or 
in conjunction with other washing and emulsify- 
ing agents not having bleaching properties. Ger. 
Pat. No. 506,338. 


—_—_ 0—_ — 


In a newly patented process based on the deter- 
gent action of silicate of soda, a mixture of 33 
parts of silicate of soda, 66 parts saturated borax 
water, and one part of ammonia is prepared by 
dissolving the borax, adding the ammonia, and 
stirring this into the silicate, thereby preventing 
gelation. One part of this solution in ten parts 
of water is recommended for cleaning painted 
walls, woodwork, rugs, tapestries, etc., or as a 
mechanics’ cleanser. U.S. Pat. No. 1,753,395. 


| 


Soap powders occasionally contain waterglass. 
In the analysis of such preparations, a separation 
of soap from carbonate and silicate is usually at- 
tempted by means of alcohol. This separation is, 
however, troublesome and incomplete. For the 
determination of silica a convenient procedure is 
to ignite a five gram sample in a porcelain dish 
over a free flame until the evolution of inflam- 
mable gas ceases. The residue is acidified and 
boiled, then collected on a filter and weighed. Re- 
peated evaporation with hydrochloric acid is un- 
necessary. The weight of silica found multiplied 
by 1.3 gives the weight of dry waterglass. Pharm. 
Weekblad 67,1070-2 (1930). Chem. Abstr. 25,- 
226 (1931). 


— —-0— — 


A soft soap is obtained by adding to a boiling 
mixture of castile soap, sodium bicarbonate, borax 
and glycerol, a boiled mixture of stearic acid and 
sodium carbonate; boiling the product, cooling and 
adding ether until the mass gels. U.S. Pat. No. 
1,705,852. 


ON PRODUCTS AND PROCESSES 




















—————d 
ed aces 








49 


meine 


The detergent action of soap is said to be due 
to the peptization and swelling of the colloidal 
impurities to be removed, which combine with the 
soap to form a mixed colloid, soluble in water 
and readily removed by rinsing. The presence 
of fats, sulfonated oils or polysaccharides does 
not increase the detersive action of soap, although 
the presence of polysaccharides is said to protect 
soap from the action of calcium salts, so that 
soaps containing polysaccharides have simultan- 
eously a softening and detergent effect. Rev. Gen. 
Colloid. 8,112 (1930). 

——— ) 

For the production of high-grade soaps from 
low-grade fats, it is claimed that dark low-grade 
fats, high in fatty acids may be esterified with 
methyl or ethyl alcohol and the esters distilled 
in a vacuum; the distilled esters are used for the 
manufacture of light-colored neutral soaps, the 
alcohol being recovered. Distilled esters obtained 
from original material of high iodine value may 
be partly hydrogenated before saponification. Al- 
ternately the low-grade fat may be hydrolyzed 
before esterification and the glycerol recovered. 
U. S. Pat. No. 1,701,703. 

— — 0— — 

Alkali soaps, including ammonium soap, may be 
made by passing a mixture in molecular propor- 
tions of fat, alkali and water continuously in thin 
streams under pressure through a saponifying 
apparatus where it is in contact with a heated 
body, a zig-zag path being formed by the alter- 
nate arrangement of projecting baffle ribs on the 
heated body and surrounding casing. The sapon- 
ified mass is forced in a finely-divided state by 
means of a fine nozzle into a hot saturated salt 
solution to separate the glycerine from the “soap 
core.” Brit. Pat. No. 320,331. 


ee ae 


German Patent No. 482,417 relates to the use 
of bentonite simultaneously with cyclic hydrocar- 
bons and soap, on the theory that the bentonite, 
when exposed to air, will act catalytically on the 
hydrocarbons, giving rise to hydrogen peroxide, 
and thus have a marked bleaching effect upon or- 
ganic materials. 

i ()-— 

An oil-soluble mineral oil sulfonate is chemic- 
ally combined with a stable water-soluble amine 
such as triethanolamine to form a detergent. U. 
S. Pat. No. 1,780,144. 
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NEW-O-SAPI 


is an ideal superfatting 
and neutralizing agent for 














Toilet Soaps— 
Shaving Soaps— 
Shaving Creams 


NEW-O-'SAPINE is the only superfatting agent 
of its kind and is used the world over. 


—prevents soap from getting rancid, even if stored for many years. 

—eventually binds free alkali in the soap to produce an absolutely neutral soap. 
—imparts to soap the much desired velvet feel and high gloss. 

—improves the lathering quality of the soap. 





—enhances the color of the soap. 
—increases washing efficiency. 

—prevents formation of scale and cracks. 
—preserves the perfume of the soap. 
—produces a soft thick lather. ‘ 
—is free from adeps lanae or vaseline. 
—is free from water. 

—will prevent shrinkage. 


NEW-O-SAPINE will improve any cold made cocoanut oil soap. 


Samples and full information will be furnished promptly on request. 


eT ae 
WELCH, HOLME & CLARK CO., Inc. 


Established 1838 
563-565 GREENWICH STREET NEW YORK, N. Y. 
Sole Agents in U. S. A. and Canada for the Manufacturers 
H. WERTHEIM SOEHNE—BERLIN, GERMANY 
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CONTRACTS AWARDED 

















Armour & Co. was recently awarded quantity of 
soap powder for Treasury Supply Division, Wash- 
ington, on standing contract, at 1.77c. Also quan- 
tity of one-ounce cakes of toilet soap at 85.5c 
gross, and quantity of 214-ounce cakes at $1.857 
gross. J. Eavenson & Sons awarded quantity of 
soap chips at 5.9c pound and quantity of pow- 
dered soap at 6.22c pound. Stevens Soap Co. 
awarded quantity of type A grit soap at $3.50 box 
and quantity of type B grit soap at $2.60 box. 
American Soap and Washline Co. awarded quan- 
tity of scouring compound at 1c per pound. Col- 
gate-Palmolive-Peet Co. awarded quantity of 
laundry soap at $2.25 per box. Windsor Soap Co. 
awarded quantity of white floating soap at $2.18 
per box. Swift & Co. awarded quantity of cake 
grit soap at $2.42 box. 


——— 


Swift & Co., Chicago, elected Gustavus F. Swift 
president of the company to succeed Louis F. 
Swift who was recently made chairman of the 
board. Edward F. and Charles H. Swift, vice- 
presidents, have been made vice-chairmen of the 


board. 
——— 


Crowell Chemical Co. was recently awarded the 
contract for 12,000 pints of metal polish for 
Brooklyn. army quartermaster at 7.1c. Hooker 
Electrochemical Co. awarded 500 gallons of insec- 
ticide at 75c. Leeno Products Co. awarded 1,300 
pounds cleaning compound at 4.75¢c. Deco Prod- 
ucts Co. awarded 5 gallons carbon tetrachloride at 
$1.25. 


sales Gates, 


The 4c bid of Joseph Dixon Crucible Co. on 
3,600 cakes of stove polish for U. S. Marine Corps, 
Philadelphia, was recently recommended for ac- 
ceptance. Another recommendation was made on 
Armour & Co., Chicago, bid of 2.869¢ on 160,000 
pounds of soap powder. The 6.45c bid of Windsor 
Soap Co., Washington, on 12,375 pounds of soap 
was likewise recommended for acceptance. 


ae 


Du Bois Soap Co. was recently awarded a quan- 
tity of automobile soap in 100-pound containers 
for Treasury Supply Division, Washington, on a 
standing contract at 3.9c. Pecks Products Co., un- 
der similar conditions, awarded quantity of auto- 
mobile soap, packed 250 pounds to the half barrel 
at 3c and quantity packed 450 pounds to the barrel 


at 2.9c. 
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United Chemical Co., Dallas, Texas, was re- 
cently awarded the contract for 200 lbs. of laun- 
dry sour for Fort Sam Houston quartermaster 
at 10.5¢c lb. Colgate-Palmolive-Peet Co., Chicago, 
was awarded 40,000 Ibs. soap chips at 6.45c. 

——o 

Washington Post Office Department rejected all 
bids on 10 bbls. of cleaning compound in a recent 
bidding for miscellaneous supplies. Blockson 
Chemical Co., Joliet, Ill., was awarded the contract 
for a quantity of tri-sodium phosphate at 3.4¢ lb. 





a 


Private brand merchandise should be featured 
in retail drug stores as more profitable than na- 
tionally advertised goods, according to a recent 
bulletin issued by the Chain Store Research Bu- 
reau, 9 Park Place, New York. The bureau 
stated that during 1930, while operating costs re- 
mained stationary, profits on nationally advertised 
products declined to a point below actual operat- 
ing expenses. 


—— 0— — 


The Swann Corp., Birmingham, Ala., announce 
that Wilckes, Martin, Wilckes Co., New York, 
have become a division of the Swann organiza- 
tion. Wilckes, Martin, Wilckes make phosphates, 
among other products, the Swann Corp. also be- 
ing a producer of these materials. Tri sodium 
phosphate is included in the line. This develop- 
ment will give the Swann interests a phosphate 
plant in the Eastern territory, Wilckes, Martin, 
Wilckes having a factory at Camden, N. J. Of- 
fices will be consolidate at the Swann New York 
headquarters, 420 Lexington Ave. 


——— 


Toilet soap exports totaled 449,064 pounds, 
valued at $96,621, in November, 1930. During the 
same month other soap exports were as follows: 
Laundry soap, 3,261,799 pounds, valued at $211,- 
090; powdered or flaked soap, 102,076 pounds, 
valued at $8,874; scouring soaps and powders, 
809,439 pounds, valued at $54,711; shaving soaps, 
98,465 pounds, valued at $39,477; medicated soap, 
62,228 pounds, valued at $34,468; and all other 
soap, 177,993 pounds, valued at $16,002. 

catia ecaoramcias 

J. A. Burns, secretary of A. Gross Co., New 
York, stearic acid and red oil manufacturers, 
sailed for Europe Jan. 30. He will remain abroad 
for about three months. 
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Many years of intensive research and concen- 
tration have enabled us to produce unex- 
celled perfume bases for application in any 
grade of soap, no matter what its selling 


price. 


To meet the demands for individuality and 
character, we have now available perfume 
bases ranging in aroma from the subtle 
sweetness of Narcissus and the pungent, 
bracing odor of Pine to the modern smart- 


ness of Chypre. 
* 


Perfume Bases for:- 


TOILET SOAPS 
LIQUID SOAPS 
SOAP POWDERS 
HAND SOAPS 


Permit us to submit samples and quotations. 


FRITZSCHE BROTHERS, Inc. 


Proprietors of 78-80-82-84 BEEKMAN ST. J Age e the 
PARFUMERIES New York, N. Y. 7 ps ged 
DE SEILLANS CHIMMEL & CO. 

Miltitz (Near Leipzig) 

Seillans, France Germany 
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RECORD OF TRADE-MARKS 


























The following trade-marks were published in 
the January issues of the Official Gazette of the 
United States Patent Office in compliance with 
Section 6 of the Act of September 20, 1905, as 
amended March 2, 1907. Notice of opposition must 
be filed within thirty days of publication. As pro- 
vided by Section 14, fee of ten dollars must ac- 
company each notice of opposition. 


Trade Marks Filed 


White Lamb—This in solid letters together with 
picture of lamb, describing laundry soap. Filed by 
Joe Vidales, Laredo, Tex., Nov. 5, 930. Claims use 
since Oct. 6, 1930. 

“Chic”—This in outline letters describing bath 
salts. Filed by Fort Orange Chemical Co., Albany, 
Feb. 25, 1930. Claims use since March, 1927. 

Per-Mi-Dent—This in shaded letters describing 
tooth paste. Filed by Harold Baylies, New York, 
Nov. 12, 1930. Claims use since Apr. 18, 1930. 

Moth Bullets—This in outline letters on bullet 
describing moth exterminator. Filed by Cliot 
Closet Moth Proofer Co., New York, Nov. 14, 1930. 
Claims use since March 1, 1930. 

Motholator—This on reverse plate describing 
moth exterminator. Filed by Odora Co., New York, 
Nov. 10, 1930. Claims use since Sept. 20, 1930. 

McKesson’s Octophen—This in solid letters de- 
scribing germicides, disinfectants and antiseptics. 
Filed by McKesson & Robbins, Inc., Bridgeport, 
Conn., Nov. 29, 1930. Claims use since Oct. 6, 1930. 

McKesson’s Octofen—This in solid letters de- 
scribing germicides, disinfectants and antiseptics. 
Filed by McKesson & Robbins, Inc., Bridgeport, 
Conn., Nov. 29, 1930. Claims use since Oct. 6, 1930. 

Germite—This in solid letters describing anti- 
septics, disinfectants, germicides and deodorants. 
Filed by Standard Oil Co. of California, Wilming- 
ton, Nov. 29, 1930. Claims use since Oct. 21, 1930. 

Halitosterine—This in solid letters describing 
antiseptic and deodorant mouth wash. Filed by 
Lambert Pharmacal Co., Wilmington, Dec. 4, 1930. 
Claims use since March 10, 1926. 

Pick-Barth—This in solid letters describing 
cleaner and polish. Filed by Albert Pick-Barth Co., 
New York, May 21, 1930. Claims use since October, 
1929. 

Petals—This in solid letters describing soap 
chips. Filed by Kirkman & Son, Brooklyn, June 
12, 1930. Claims use since May 15, 1930. 

I-Sa-So—This in outline letters on carton, de- 
scribing hand soap. Filed by Mid-Co Products Co., 


Kansas City, June 27, 1930. Claims use since Jan. 
1, 1930. 

Mist-O-Nite—This on reverse plate describing 
cleaning and polishing preparation. Filed by Mist- 
O-Nite Products Co., Youngstown, Ohio, Oct. 28, 
1930. Claims use since Sept. 1, 1930. 

Zyrol—This in outline letters describing soap 
for degumming silk. Filed by Procter & Gamble 
Co., Cincinnati, Nov. 17, 1930. Claims use since 
July 26, 1930. 

Monkey Brand—This on carton with picture of 
monkey, describing cleaning, scouring and polish- 
ing preparation. Filed by Lever Bros. Co., Cam- 
bridge, Mass., Nov. 22, 1930. Claims use since 
June, 1921. 

Hyrox—tThis in solid letters describing liquid 
cleansing compound. Filed by Hyrox Chemical Co., 
Brooklyn, Nov.: 25, 1930. Claims use since March 
18, 1930. 

Pearlpara—This in solid letters describing in- 
secticides, disinfectants and deodorants. Filed by 
Niagara Alkali Co., Niagara Falls, N. Y., Nov. 13, 
1930. Claims use since Oct. 1, 1930. 

Metoso—tThis in solid letters describing antisep- 
tic and germicide. Filed by Abbott Laboratories, 
North Chicago, IIl., Nov. 26, 1930. Claims use since 
Oct. 1, 1930. 

Effecto—This in solid letters describing fly 
sprays. Filed by Standard Oil Co. of California, 
Wilmington, Nov. 29, 1930. Claims use since Oct. 
21, 1930. 

“When Thumb Meets Thumb’—This in solid 
letters on drawing of thumb, describing shaving 
cream. Filed by Joseph Zuckerman, Calexico, Cal., 
Sept. 3, 1930. Claims use since Aug. 4, 1930. 

Colesco—This in broken letters describing wash- 
ing powder for textiles. Filed by Cowles Detergent 
Co., Cleveland, Oct. 8, 1930. Claims use since 
Sept. 2, 1930. 

Rich-Sol—This in solid letters describing  sol- 
vents for cleansers. Filed by Sherwood Bros., Bal- 
timore, Oct. 22, 1930. Claims use since Jan. 6, 1930. 

Circus—This in solid letters describing soap. 
Filed by Lamp Studio, Utica, N. Y., Nov. 3, 1930. 
Claims use since about July 21, 1930. 

Griffin A. B. C.—This in solid letters describing 
shoe polishes and cleaners. Filed by Griffin Manu- 
facturing Co., New York, Dec. 2, 1930. Claims use 
since September, 1908. 

Mackie’s—This on oval-shaped reverse plate, de- 
scribing disinfectants, shampoos, insecticides and 
deodorants. Filed by Mackie Pine Oil Specialty Co., 














Ss OAP FEBRUARY, 1931 











Housewives Know 
A Better Soap Means 
Less Work! 


OUR profits ultimately depend on 
the housewife. Dealers have the habit 
of buying what theycan sell most readily. 
The great cleansing qualities of 
Newport Pale Wood Rosins bring © 
eee ee greater popularity to any household 
soap. This means more sales—more 
profit for you. 

Newport PaleW ood Rosins are clean. 
Free from foreign matter and uniform. 
The reason is obvious—Newport pro- 
duction methods with technical control. 
eee These wood rosins, packed in uni- 

/ : form metal drums, cost less. This means 
sic you can have a better soap at less cost. 
Often as much as 30% of a good cake 
of soap is an economical wood rosin. 
And even rosins more expensive than 
Newport Pale Wood Rosins can save 
you money, on fats. 

Specify Newport and you automati- 
cally specify Quality plus the Less Ex- 
pensive rosins. Write today for facts. 


—o 


Speed up Scrubbing of Woodwork 







All types of Steam 
Wood Rosins Distilled 
And Wash Clothes Cleaner—with Less Work Pine Oil By pant way | Wood 
Pinesol = Turpentine 





Plants: De Quincy, La.—Pensacola, Fla.—Bay Minette, Ala. 


RES COMPANY, fac. 
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Covington, La., May 31, 1930. Claims use since 
April 17, 1928. 

C. P. C.—This in solid letters describing clean- 
ing preparation, washing powder and liquid shav- 
ing soap. Filed by Cleanwell Products Corp., St. 
Louis, Nov. 26, 1928. Claims use since Nov. 15, 
1928. 

Veteran — This in outline letters describing 
hand soap. Filed by Veteran Hand Soap Co., L. 
I. City, N. Y., July 1, 1930. Claims use since June 
12, 1930. 

Superlative—This in solid letters with letter 
“S” and lightning flash describing metal polish. 
Filed by Superlative Products Co., Cincinnati, De- 
cember 10, 1930. Claims use since June 28, 1929. 

Gold-Band — This in solid letters describing 
soap. Filed by Hewitt Bros. Soap Co., Dayton, 
Ohio, Dec. 10, 1930. Claims use since Jan. 1, 1923. 

Cedarbrite — This in solid letters describing 
wood polish. Filed by Midway Chemical Co., Chi- 
cago, Nov. 8, 1930. Claims use since Oct. 15, 1930. 


ee!) en 


Trade Marks Granted 


278,907. Antiseptics. Tablax Co., New York 
Filed July 28, 1930. Serial No. 303,937. Published 
Oct. 21, 1930. Class 6. 

278,908. Water Softener. B. T. Babbitt, Inc., 
New York. Filed July 10, 1930. Serial No. 303,314. 
Published Oct. 14, 1930. Class 6. 

278,914. Preparation for Cleaning, Disinfect- 
ing, and Deodorizing. Wilbert Products Co., New 
York. Filed May 31, 1930. Serial No. 302,109. Pub- 
lished Oct. 14, 1930. Class 6. 

278,915. Disinfectant and Deodorant. Violet 
Disinfectant Co., New York. Filed May 31, 1930. 
Serial No. 301,860. Published Oct. 14, 1930. 
Class 6. 

278,930. Tooth Powder. Per-Borine Chemical 
Co., St. Louis.\Filed Aug. 19, 1930. Serial No. 304,- 
768. Published Oct. 21, 1930. Class 6. 

278,947. Germicide Solution. Chlorine Chemi- 
cal Corp., New York. Filed Aug. 1, 1930. Serial No. 
304,108. Published Oct. 14, 1930. Class 6. 

278,948. Insecticide. Wells and Jordan, New- 
port News, Va. Filed July 23, 1930. Serial No. 
303,757. Published Oct. 14, 1930. Class 6. 

278,960. Stove Polish. Black Diamond Prod- 
ucts Co., Troy, N. Y. Filed May 21, 1930. Serial 
No. 300,917. Published Oct. 14, 1930. Class 4. 

278,976. Insect Powders. Aikin Manufacturing 
Co., Decatur, Ill. Filed March 31, 1930. Serial No. 
298,128. Published Oct. 21, 1930. Class 6. 

278,984. Toilet Soaps and Shaving Creams. 
Houbigant, Inc., New York. Filed Sept. 6, 1930. 
Serial No. 305,404. Published Oct. 21, 1930. 
Class 4. 

(Turn to Page 115) 




















| New Patents 











Conducted by 


Lancaster, Allwine & Rommel 


Registered Attorneys 
PATENT AND TRADE-MARK CAUSES 
402 Ouray Building, Washington, D. C. 


Complete copies of any patents or trade-mark 
registrations reported below may be obtained by 
sending 25c for each copy desired to Lancaster, 
Allwine and Rommel. Any inquiries relating to 
Patent or Trade-mark Law will also be freely 
answered by these attorneys. 











No. 1,786,249. Cleaning Composition, patented 
Dec. 23, 1930, by Lester Kirschbraun, Leonia, N. 
J., assignor to Frank L. Belknap, Chicago, Ill. A 
homogenized cleaning composition consisting of 
a volatile hydrocarbon dispersed in a water ve- 
hicle with a water soluble saponaceous emulsify- 
ing agent to form a substantially permanent emul- 
sion, the hydrocarbon forming the dispersed phase 
and the water and emulsifying agent the contin- 
uous phase, the composition capable of having a 
viscosity which will allow same to be extruded 
from a tube and possessing the characteristics of 
having been homogenized under a pressure. 


No. 1,785,532. Apparatus for Producing Shred- 
ded Soap, patented Dec. 16, 1930, by Julius A. 
Schwantes, Wauwatosa, Wis., assignor to Colgate- 
Palmolive-Peet Company, Chicago, Ill. In an ap- 
paratus for producing shredded soap, the combi- 
nation with a drying chamber, of soap-shredding 
apparatus for delivering soap shreds thereto in 
semi-liquid form, means for moving heated drying 
air upwardly through the chamber, and means for 
directing the upwardly moving current of air 
downwardly in the vicinity of the shredding ap- 
paratus to prevent soap deposition thereon. 


No. 1,785,312. Soap Press, patented Dec. 16, 
1930, by Ruel Anderson Jones, Covington, Ky., 
assignor to R. A. Jones & Company, Inc., Coving- 
ton, Ky. In a machine for successively pressing 
bars of plastic material, a magazine supporting the 
stack of the bars, carrier means for transporting 
the lowermost bar of the stack from the maga- 
zine, a pair of dies disposed transverse to the path 
of movement of the carrier means, one die recip- 
rocable toward and from the other die, the latter 
die mounted for oscillation transverse to the press- 
ing movement of the reciprocable die for ejecting 
the pressed article, and a conveyor moving later- 
ally away from the forward side of the dies. 


(Turn .to Page 59) 
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A good perfume 
assures success 


in the sale of 
your finished product 
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A good Soap Perfume is not easily 
compounded. 








We recommend a trial of our 


BOUQUET 5876 


($3.50 per pound) 
a spicy odor, very excellent for colored soap. 


BOUQUET 5839 


($4.75 per pound) 






NN NANA 


"AWAY 


a\ii 












WwW 


BY! 






SF Ns 





heavy, very attractive odor suitable for 
white Soap. 
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We are headquarters for 
Oil Lavender Flower U. S. P. High Test 


Oil Guaiac Wood, our own distillation. 
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DODGE & OLCOTT COMPANY § 
180 VARICK STREET NEW YORK CITY & 
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‘*The integrity of the house is reflected in the 
quality of its products’’ 
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Market Report on 


ESSENTIAL OILS AND AROMATICS 

















(As of February 7, 1931) 


EW YORK — Prices continued to drop all 

through the recent month, in many cases 
reaching new low levels for recent years. Anise 
oil registered a substantial drop due to freer 
offerings and the expectation of speedy arrival of 
lower priced replacements. Geranium, Bourbon, 
also declined abruptly, and is now priced under, 
instead of over, the African oil. This makes the 
second time during the past vear that these oils 
have changed their relative positions. Bergamot 
oil was unchanged in price, but was reported 
stronger in the Italian market due to the support 
which is being given by the producers to the gov- 
ernmental plan of stabilization of the industry. 
Oil cloves was also quoted lower in spite of an 
advance in spice. There were no advances in 
quotations on essential oils. 


OIL ANISE 
With adequate arrivals of low cost oii expected 
to reach the local market within the next few 


weeks, dealers moved to dispose of higher priced 
stocks of anise oil during the recent period, with 
the result that prices were slashed materially. 
The range for this oil is now 50 to 52c a pound, 
with the market fairly steady at that level. 
OIL BERGAMOT 

The Italian market has been somewhat firmer 
on bergamot oil recently, and one well-known 
house reports that its foreign principals have ad- 
vanced quotations 15c a pound. This advance 
failed to affect the New York market, the range 
from $2.25 to $2.60 remaining unchanged. 

OIL CASSIA 

The market for this oil was described as weak, 
with sellers showing willingness to shade the rul- 
ing quotation of $1.10 to $1.20 a pound. 

OIL CITRONELLA 

Java oil declined two cents a pound during the 
period, with prices now ranging from 52 to 54c a 
pound. Ceylon oil resisted the tendency to de- 
cline as a result of some strength being shown in 
primary markets. 

















CAMPHOR 


Synthetic 


TERPINEOL, C. P. 


Water White—Fine Odor—One of the Best 
Low Cost Odors for Soaps, Fly Sprays, 
Deodorizing Blocks, etc. 


MENTHOL, Synthetic 
White Crystals with Fine Natural Odor for 


mentholated shaving creams, soaps, 
shampoos, lotions, creams, 


THYMOL 


U. S. P. Crystals 


Products of 


Schering-K ahlbaum 
A. G., Berlin 



































ili 
SCHERING CORPORATION jnooyor. NY 
Sole Import and Sales Agents in the U.S. A. for the Manufacture. s. 

Stock Carried at New York, 
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OIL GERANIUM 

The most important change during the recent 
period was the reduction in quotations on both 
Algerian and Bourbon geranium oil, accompanied 
by a reversal of the relative positions of the two 
oils. Bourbon oil which has recently been priced 
higher than the Algerian product, broke early in 
the period, dropping to an inside price of $3.50 
a pound. At this level it was well under the price 
of Algerian oil which subsequently weakened and 
declined sympathetically. The decline was not as 
marked, however, and Algerian oil ended the pe- 
riod priced inside at $3.75. 


— — 0 — — 


Dodge & Olcott Co., New York, has just issued 
a new price list of essential oils and aromatic prod- 
ucts in which the company deals, giving quota- 
tions as of February, 1931. Copies will be mailed 


on ‘request. 
a 


A company selling a water-softening product 
will discontinue using the word “soap” as part of 
its corporate name and in advertising and label- 
ing its product, according to a report of a stipu- 
lation recently signed with the Federal Trade 
Commission. The. Commission held that these 
practices might confuse purchasers into the be- 
lief that the article was a soap, when such was 
not the fact. 


New Patents 
(From Page 55) 


No. 1,787,048. Hypochlorite Composition, pat- 
ented Dec. 30, 1930, by Robert Burns MacMullin 
and Maurice C. Taylor, Niagara Falls, N. Y., as- 
signors to The Mathieson Alkali Works, Inc., New 
York. The method of producing a new hypochlor- 
ite compound which comprises bringing together 
in the presence of water sodium, calcium, chlorite 
and OC] ions at a temperature below about 16° C. 
to form a triple salt of calcium hypochlorite, so- 
dium hypochlorite and sodium chlorite in crystal- 
line form. 


No. 1,784,286. Process of Making Easily Solu- 
ble Stable Hypochlorites, patented Dec. 9, 1930, by 
Paul Ralph Hershman, Chicago, IIl., assignor of 
one-fourth to C. O. Sethness, one-fourth to C. H. 
Sethness and one-fourth to Paul Rudnick, Chicago, 
Ill. The method of making hypochlorite of calcium 
soluble which consists in mixing it, in the pres- 
ence of moisture, with sodium acetate, and then 
drying the product. 


No. 1,786,125. Fungicide and Insecticide, pat- 
ented Dec. 23, 1930, by Walter C. O’Kane, Dur- 
ham, N. H. A fungicide and insecticide consisting 
of pyrethrum-impregnated hydrocarbon white oil 
carrying a colloidal copper material. 
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ESSENTIAL OILS 
AROMATIC CHEMICALS 





Phenylethyl Alcohol 


Lavender Oil 


Prime Raw Matertals for Soapmaking 


MADE IN FRANCE 


Iso Eugenol 


Flosal 
(The original Amyl Cinnamic Aldehyde) 


Phenylacetic Aldehyde 


Oak Moss Resin 
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160 Fifth Avenue 


Agents for 
DESCOLLONGES FRERES 


Lyon, France 
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BENJ. FRENCH, INC. 


CHICAGO OFFICE 
549 W. Randolph Street 


New York 


Agents for 


PILAR FRERES 
Grasse, France 
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“COLUMBIA BRAND” 


Caustic £4 Soda 
Soda 4f ye Ash 


Solid - Flake x : F LA 3 oe 
Ground - Liquid Sa eS } 


Columbia Chemical Division 


Pittsburgh Plate Glass Co., Barberton, Ohio 








Quality -- Service 








Address all communications to 


THE ISAAC WINKLER & BRO. CO. 


Sole Agents 


FIRST NATIONAL BANK BLDG. 50 BROAD STREET 
CINCINNATI, OHIO ' NEW YORK 
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Market Report on 


SOAP AND DISINFECTANT CHEMICALS 

















EW YORK—The market for soap and disin- 

fectant chemicals recovered some stability 
during the recent period. Offerings of low priced 
electrolytic caustic dried up, and a new schedule 
of prices was issued. Glycerine continued quiet 
and in weak position. Rosin followed this same 
course, with declines being reported on all grades 
and demand showing no sign of picking up ma- 
terially as was expected after the turn of the 
year. The pyrethrum situation firmed up during 
the period. 


ALKALIS 


New price schedules for caustic soda and soda 
ash were issued as of January 15. On the new 
basis, flake caustic is at $2.90, with solid at $2.50 
and liquid at $2.20. Ash is priced at $1.00 in 
bulk, $1.1214 in paper bags and $1.15 in cloth 
bags. Since the issuance of the new schedule, 
prices have been well maintained and the market 
firmer. 


GLYCERINE 


Dynamite glycerine was fractionally lower dur- 
ing the recent period in a quiet market. Little 
interest was shown by the explosives trade, as 
most requirements have already been covered, 
and the few factors in the market are willing to 
postpone securing replacements till later in the 
spring. Other price changes and features of in- 
terest were lacking. 


NAVAL STORES 


Quotations were reduced on all grades of gum 
rosin during the recent period, bringing the level 
down close to the record low which was set late 
last Fall. Shipments were slow to pick up, and 
did not show the upward turn predicted after the 
first of the year. Foreign buying was also dis- 
appointing to sellers. The closing schedule fol- 
lows: Grade B, $4.25; H, $5.20; K, $5.45; N, 
$6.20; WG, $7.65; WW, $8.50; wood, works, 
$3.75 to $3.80. 




















BOUND BROOK 





Continuous Hydrogenation 





Illustration shows Bolton & Lush Continuous Hydrogenation Plant 
(Semi-Works Size) 


For full particulars address 


ROBINSON, BUTLER, HEMINGWAY & CO., Inc. 
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Fixed permanent 
catalyst of highest 
activity standard. 


Positive simple 
control of proc- 
esses and product. 
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HOOKER 


‘PARADI’ 


(Reg. U. S. Pat. Off.) 














Hooker Paradichlorbenzene is spe- 
cially prepared for use as a deodor- 
izer and as a moth preventive. Dis-, 
tinctly volatile. 


Ready for immediate shipment in 50, 
100 or 200 pound barrels. Let us 
quote on your requirements. 


HOOKER CHEMICALS 


CAUSTIC SODA LIQUID CHLORINE 
BLEACHING POWDER 
MURIATIC ACID 
MONOCHLORBENZENE 
PARADICHLORBENZENE 
BENZOATE OF SODA 
BENZOIC ACID 
BENZOYL CHLORIDE 
BENZYL ALCOHOL 
BENZYL CHLORIDE 
ANTIMONY TRICHLORIDE 
FERRIC CHLORIDE SALT 
SULPHUR MONOCHLORIDE 
SULPHUR DICHLORIDE 
SULPHURYL CHLORIDE 





HOOKER 


ELECTROCHEMICAL 


COMPANY 


Eastern 
Plant—Niagara Falls, N. Y. 
Sales Office—60 E. 42nd St., New York 


Western 
Plant—Tacoma, Washington 


Sales Office—Tacoma, Washington 
OST 5521 














CHARACTER.. 


NotName Alone... 
AV-ND) lll | Pees) G1 @7-W a 


“STANDARD "| 


pe a standard for comparison in Soapmaking. .a 
standard recognized by Soapmakers who adopt 
only sound principles and practice..whoinsist upon 
contributing ingredients of proven and unvarying 


merit, = =cTANDARD GRADE 


SILICATE OF SODA 


reftects in sustained quality, the exacting care 
attending its preparation for your purpose. 


Specify it with supreme assurance 
of the right quality. 


__ Standatd 
Silicate Gmpany 


CINCINNATI, OHIO 
OFFICE. 414 Frick Building, Pittsburgh, Pa. 
FACTORIES : 
Cincinnan,O ~~ Lockport;{N.Y Marseilles, Ill = Jersey City, N. J. 
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Opportunities for Export 


The following opportunities for export of Amer- 
ican soaps and allied products have come to the 
Bureau of Foreign and Domestic Commerce, 
Washington, D. C. American manufacturers can 
secure the full details of the inquiries by com- 
municating with the Bureau, care of the Depart- 
ment of Commerce. Be sure to mention the num- 
ber of Foreign Trade Opportunity in writing. 


49,464 Toilet preparations Egypt Agency 

49,465 Toilet preparations Germany Agency or 
purchase 

49,466 Pine oil for disinfecting England Purchase 


49,470 Toilet preparations Yugoslavia Purchase 


49,498 Toilet soaps and prepara- 


tions Porto Rico Agency 

49,556 Toilet preparations India Agency 
49,596 Toilet preparations South 

Africa Agency 


49,616 Toilet preparations England Agency 


—_—_o—_ — 


Stocks of crude cottonseed oil on hand Decem- 
ber 31, 1930, in United States, totaled 114,248,422 
pounds as against 115,884,530 at the close of the 
previous year. Stocks of refined oil were 428,609,- 
270 on December 31, 1930, as against 425,459,221 
on the same date in 1929. 


Annual Drug Dinner March 12 


The sixth annual get-together dinner of the 
drug, chemical, and allied trades in New York 
will be held this year on March 12 in the Grand 
Ballroom of the Hotel Commodore, New York, 
under the auspices of the Drug and Chemical 
Section of the New York Board of Trade as in 
past years. Percy C. Magnus, of Magnus, Mabee 
& Reynard, Inc., chairman of the Section, is act- 
ing as general chairman of the dinner commit- 
tee, with S. Barksdale Penick, of S. B. Penick & 
Co., in charge of the location committee, S. W. 
Fraser of Burroughs, Wellcome & Co., in charge 
of committee on arrangements, and Ralph E. 
Dorland of Dow Chemical Co., as head of a large 
reception committee. The Drug Trade Dinner, as 
this function is called, is usually the outstanding 
dinner of the local trade each year. Between four 
and five hundred members and guests in the trade 
usually attend. Reservations can be made through 
Ray C. Schlotterer, secretary of the Drug and 
Chemical Section, at 41 Park Row, or by phone 
at Cortlandt 7-1413. Arrangements call for ta- 
bles seating ten people. It is expected that there 
will be considerable attendance from the drug and 
chemical trades of Chicago and Philadelphia, as 
well as New York. 





FOUNDED 1839 


GRASSELL| 






REG. U.S. PAT. OFF. 


HHIS 


sapeaey am pay 8 


cP 


TRI-SODI 


The Grasselli Chemical Co. 


Incorporated 


CLEVELAND 
New York Office and Export Office: 347 Madison Ave. 


Albany Cincinnati Paterson 
Birmingham Detroit Philadelphia 
Boston Milwaukee Pittsburgh 
Brooklyn Newark St. Louis 
Charlotte New Haven St. Paul 
Chicago New Orleans 


Los Angeles—363 New High St. 
San Francisco—576 Mission St. 


in transit or storage. 
—fine, globular, medium and coarse. 


PHOS PHATE 


Is a guarantee of purity and uniformity, backed by a chemi- 
cal reputation of nearly a hundred years. 

As our process permits Grasselli T. S. P. to cure, it is Free 
Flowing. 


Shipped to you in barrels with paper liner—no loss either 


Also comes in kegs and bags. Grades 


Our Research Department may be of help in solving some of your 


problems, This service is available to you 


GRASSELLI GRADE | : 
A STANDARD HELD HIGH FOR 92 YEARS 
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STEARIC ACID RED OIL 


Distilled Elaine Brands 
Saponified Distilled Saponified 


FATTY ACIDS 





EMERY INDUSTRIES, INC. 


Main Offices 
CINCINNATI, OHIO 


NEW YORK OFFICE Woolworth Bldg. Phone Fitzroy 0463 


Stocks carried in all principal cities 


























legge): 


Uniformly Free Flowing 






Victor Tri Sodium Phosphate .. . a 
synonym for free flowing TSP... a 
boon to the jobber who stocks it with- 
out fear of caking . . . a relief to the 


consumer who buys it with assurance of 
receiving a free-running, instantly solu- 
ble product. 

Write today for further details. 


Victor Chemical Works 


343 S. Dearborn St., Chicago 
New York St. Louis Nashville 


FREE-FLOWING 
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Market Report on 


TALLOW, GREASES AND OILS 














(As of February 6, 1931) 


EW YORK — The declining movement in 
prices of oils, fats and greases continued 
with increased force during the period recently 
concluded. Almost every item on the list showed 
a change in price, and the changes were, almost 
without exception, reductions to lower levels. Co- 
conut oil and copra dropped to new low levels as 
the result of lessened activity among buyers and 
weakness in primary markets. Tallow also dropped 
again, reaching a low figure which has not been 
touched in many years. Excess stocks of tallow 
with the expectation of further adaitions to these 
stocks combine with weakness of competing ma- 
terials to put this important soap making mater- 
ial in a very weak position. Palm kernel oil is 
one of the few products which has shown any 
firmness. Advances early in the period put this 
oil out of line with coconut oil with the result that 
although nominally quoted at a relatively good 


price it attracts no interst among buyers in this 
market. The same factor which has been in b: 
of the present weak oil market since the start of 
the decline two years ago, the whale oil situation, 
still makes its influence felt on prices of all other 
oils and fats. Production of whale oil continues 
far in excess of the record output of last year, 
forecasting an even greater oversupply of fats and 
oils during the coming season. 


COCONUT OIL 
New York tanks of Manila coconut oil are now 
quoted at 43,4c lb., inside, while copra is selling 
at 214c lb. These are record low quotations for 


recent years. 
y CORN OIL 


Corn oil continues to be one of the few products 
in the market which shows any signs of firmness. 
Prices were practically unchanged during the re- 
cent period in spite of the generally declining 
trend of the rest of the oils. Mill tanks were 
quoted at 71,4¢ lb. 














WURSTER & SANGERINC 

















GLYCERINE REFINING PLANTS 


The most efficient Glycerine Refining Plant operating with 
the lowest refining loss and the highest yield of finished product. 


The outstanding features of the WursTER & SANGER process and equipment are: 


1. Highest yield of distilled glycerine. 

2. Highest percentage of finished glycerine ob- 
tained on direct distillation, eliminating rehandling 
and losses. 

3. Lowest steam consumption. 

4. Extreme simplicity of operation. 

5. Compactness of the plant. 

6. Low operating costs. 


New Plants Designed— 
Old Plants Remodeled 


Complete Piants for 
Crude, Dynamite and C. P Glycerine 
Laundry, Toilet and Liquid Soaps 
Spray-Process Soap Powder 
Fatty Acid Distillation 
Fat Splitting, Stearic Acid and Red Oil 
Refining of Fats and Oils 
Hydrogenation of Oils 


WURSTER & SANGER, INC. 
5201 Kenwood Avenue 
Chicago 

















WURSTER & SANGER GLYCERINE DISTILLATION PLANT 








|| IR REE ema 


65 








ne 





SOAP FEBRUARY, 1931 



































ee eee ooo ses ese seseseser me 
: fe 
; C 
International Brokers i 
IF 
ili 5 If 
Specialists in f 
H iF 
H ts 
2? WEGETABLE OILS & 
Save money on your | & t 
’ OILSEEDS—OIL CAKES iH 
soft soaps: fe 
GLYCERIN 
7. F 
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FATTY ACID i 
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Oil itself. We can quote fatty acids L rE 
from Chicago at unusually attractive TALLOW fl 
prices. Manufacturers turning out darker IF 
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CORN OIL i 
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Linseed Oil Fatty Acid Crude California Sardine A 
Cottonseed Fatty Acid Oil | 
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PALM KERNEL OIL 


The market for palm kernel oil showed consid- 
erable strength earlier in the period, with New 
York tank car prices as high as 5!4¢ lb. being 
quoted. Buyers showed little interest due to rel- 
atively low quotations on coconut oil, with the re- 
sult that a slight reduction in palm kernel was 
brought about later in the period. Quotations on 
this oil are still, however, too high to attract in- 
terest in the local market. 

TALLOW 

City extra tallow dropped to 334¢ lb. toward 
the close of the recent period, a remarkably low 
price for this product, and a level which has not 
even been approached in many years. The 
greases registered similar declines. The large 
stocks of tallow now held and the prospect of in- 
creasing future arrivals are considered responsible 
for the drop. No definite upward turn can be ex- 
pected, according to those in a position to know, 
before early Fall. And there is no certainty that 
there will be a turn at that time if the produc- 
tion of whale oil this season lives up to the prom- 
ises set by the catch to date. 

a) 

Automobile polish exports totaled 85,479 

pounds, valued at $21,684, in November, 1930. 


Floor wax, wood and furniture polish exports 


reached 120,232 pounds, valued at $22,760, metal 
and stove polish exports amounted to 111,375 
pounds, valued at $18,918 and shoe polish ship- 
ments totaled 139,451 pounds, valued at $45,878. 


Canada was the principal buyer. 


—_ —_ 0 —_ — 


Cleaners Hold Annual Meetings 


National Association of Dyers and Cleaners 
held their annual meeting, Jan. 20 to 23, at West 
Baden, Ind. G. Earl Smith, Wilkes-Barre, Pa., 
was re-elected president. As usual, exhibits of 
allied trades companies were accorded a promi- 
nent part in the proceedings. Among the ex- 
hibitors were Midland Chemical Laboratories, 
Dubuque, Iowa, Warren Soap Mfg. Co., Boston, 
Eaton-Clark Co., Detroit, R. R. Street & Co., 
Chicago, Eagle Soap Co., Chicago, Davies- Young 
Soap Co., Dayton, O., Huntington Laboratories, 
Huntington, Ind., Darco Sales Corp., New York, 
and J. B. Ford Co., Wyandotte, Mich. 

The week before the Dyers and Cleaners meet- 
ing members of the Rug Cleaning Institute of 
America met in New York at the Hotel New 
Yorker. Exhibitors at this convention included 
Davies-Young Soap Co., Colgate-Palmolive-Peet 
Co., Procter & Gamble Distributing Co. and 


National Adhesives Corp. 





FOR BETTER BUSINESS 
VISIT NEW YORK 


50 

daily * 

eee Secures a fine room and bathe -«- 
others at ?3°° and $35° 

AT ONE OF NEW YORK'S BEST HOTELS 


Tk BRISTOL | 


48% ST. EAST OF B'WAY 4+ NEW YORK CITY 
OWNERSHIP MANAGEMENT -: T. ELLIOTT TOLSON, Pres. 


x 
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| NIAGARA 


1S a guaranty 
of purity in 


PARA 


99 














T is a manufacturing axiom that Deodorants, Dis- 
infectants and Insecticides are only as good as their 


base. Niagara Para gives the assurance of dependable 


| strength. 


Niagara Para is an always pure product. It should be used to give your 


production the superiority that wins trade and consumer preference. 








Investigate the advantages of Niagara Para, supplied in Quality Crystals. 


Quotations gladly 
given upon request 


NIAGARA ALKALI COMPANY 


Associated with Electro Bleaching Gas Co. 


Pioneer Manufacturer of Liquid Chlorine 


9 East 41st St., New York, N. Y. 
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Chemicals Lanolin, see Adeps Lanae. 
Bimé, Vive, bBlse . ...c0% 00868083 per bbl. 1.70 2.20 
Acetone, C. P., drums............. lb. 11% 14 IRGNIENGY CBRORE so ding 6c 6 co ba diewe cw xs lb. 3.70 4.00 
Acid, Boric, bbls., 9942%.......... ton 135.00 162.50 SVNUHEbIC, TS: ..s ss ficiaas ices. Ib. 3.00 3.60 
Cresylic, 97% dk., drums ....... gal. 55 .60 Mercury Bichloride, kegs ........... Ib. 1.65 1.80 
97-99%, pale, drums .......... gal. .60 .70 Naphthalene, ref. flakes, bbls....... lb. 04% 05% 
Formic, 90%, tech. .............. Ib. 10% 19 Nitrobenzene (Myrbane) drums ...|b. 09% a 
Oma ie ise c< cos es were een Ib. it 11% Paradichlorbenzene, bbls., kegs ....Ib. LG 25 
Adeps Lanae, hydrous, bbls. ....... lb. 14 15 Paraformaldehyde, kegs ............ lb. 38 39 
AMBVOXOUS, DOS. o oe oc 06 beck cciccs ; 15 16 Petrolatum, bbls. (as to color)..... lb. 02% .08 3% 
Alcohol, Ethyl, U. S. P., bbls....gal. 2.63 2.74 Phenol, (Carbolic Acid), drums..... Ib. 14% 16 
Complete Denat., No. 5, drums, ex.gal. 89 41 Bitia’ Oks NUM iis a <.0.0 eee nciee neue v's gal. 55 61 
Alum. potash Tump. ....060s.ee0es06- lb. 03% 03% Potash, Caustic, drums: .....0-c009. lb. 06% .06 3% 
Ammonia Water, 26°, drums, wks.. .lb. 02% .03 Wea eee cae ie daria maioader ais lb. .07 .08 
Ammonium Carbonate, tech., bbls.. .Ib. 10% 11% Potassium Bichromate, casks ....... lb. 08% 091% 
Bleaching Powder, drums ....... 100 Ib. 2.00 2.60 Pumice Stone, powd. .......... 100 lb. 2.50 4.00 
Borax, pd., cryst., bbls., kegs....... ton 66.00 77.50 Rosins (600 lb. bbls. gross for net)— 
Carbon Tetrachloride, car lots...... lb. — 06% Grade B to H, basis 280 lbs.....bbl. 4.25 5.20 
ET ak Me hy gee eA ean Renee lb .06%4 07 Rrnda Witte Mas ccc cceccececeonc bbl. 5.45 6.20 
Caustic, see Soda» Caustic, Potash Grade WG: and WW.....cccceces bbl. 7.65 8.50 
Caustic WWE: WORMS 6 x. o.go.0is o.dineciaiive's bbls. 3.75 3.80 
China Clay. filler .....ssccccveces ton 10.00 25.00 Rotten Stone, pwd. bbls............. lb. 02% 04% 
Greco. CU. Ss Fe, GEQMES occ cicsivssee lb. 14 19 Silien., Ret, HOA: «occ sccivcsweisies ton 18.00 22.00 
CLEORGtO Olt, TONES oo .05 cs ccsigose.s gal. 13 16 Soap, Mottled 40 Ib. box............ lb. em 12 
Formaldehyde, bbls. .......6000sc806 Ib. 07% 07% Olive Castile, bars, powder ...... lb. 12 22 
ROM PINE Gio. creeie elo sceiciseccee ton 15.00 24.00 ae gal. 35 40 
Glycerine, C. P., drumds..c<ciscccccccs lb. 12% 13 Powdered White, U. S. P......... lb. 15 16 
DyHGiiite, GEGMES 6.6.05 cccvcees lb. 10% 10% Greene Ba Se be asc tomevnceeneces lb. 06% 07% 
Saponification, tanks: .....0.0.00% lb. 08% 09% Wallote: Ciiiie csc ssdscwwduvcesans Ib. 07% .08 
MORNE, Liye, TABES 2.6.0 escciecs os Ib. .063%4 07 Bilgwide Bolete IDG: ccc. cies 5:00 lb. .23 25 
TIGSOLN, \ARUING 5.< 4.0.5.0 3010s cece be a Ib. — 60 Eileuie POneGs 2090 6.5 ccs ccwesn Ib. By 4 .28 
Kiesolouhr, Bags) .0<3cicciceccsics ton — 35.00 Whalen: Oils DiS: sis nc cwaewntie saree Ib. 04 04% 
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USE WARNER’S 
Caustie 


Soda 


In Your Soap Products 


—_ 


MLA 


NEW YORK CITY 


Also Manuyacturers of 


Carbon Tetrachloride 


~ STANDARD | 
RYAN ENT i he 
CHEMICAL 


The WARNER CHEMICAL COMPANY 


415 LEXINGTON AVENUE 


Tri Sodium Phosphate 
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Stands The Counter Test 


Consumers can have counter proof that Aero Brand 
T-S-P in cleaners and water softeners keeps them 
sparkling, clean and free-flowing. The perfect me- 
chanical condition and rapid solubility of Aero Brand 
T-S-P build the consumer good-will that largely 
contributes to profitable repeat sales. 


Aero Brand T-S-P is a superior product because of 
improved, careful curing and screening. Unusual 
care in manufacturing is followed by careful pack- 
ing. Prompt shipment can be made by rail, water 
or truck from our well-located plant at Warners, 


N. J., on New York Harbor. Ask for prices. 





Industrial Chemicals Division 


American Cyanamid Company 
535 Fifth Avenue New York 
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Soda Ash, contract, wks., bags, bbls. Lard, prime, steam, tierces ........ lb. — 
100 Ib. §=1.12% = 11.25 Compound, tierees ... <. 6.05005. Ib. — 
Soda Caustic, Cont., wks., sld...100 Ib. — 2.50 Lard Oil, edible prime ............ lb. oe 
[| TAP ASSES RG Peace rer gece ee mrp erery ner Cara lb. — 2.90 Danie Bite. ov oso deaccras cclogatens lb. = 
Liquid, MN occ S a hecho aeiwle & He Ore lb. _ 2.20 Extra, No. 1. PR olcrcrcters baseek lb. osm 
eS Ee ee 100 lb. 1.00 1.15 No. 2, bbis. .........-+-+--eeeee Ib. — 
Sodium Chloride (Salt) ........... ton 11.40 14.00 Lee raw, bbis., spot ........ +. bs 0880 
i j 1 gl, PUD oo RON bee: brarel6.6'o-a-eed-c Reiheee « De a 
Sedimm Pinoride, BRE .-.-.<+ +. ++. ~~ ee Boiled, 5 bbls, lots............. —_ = 
Sodium Hydrosulphite, bbls. ....... lb. .23 ey coitan: tials “a 20 
Sodium Silicate, 40 deg., drum, 100 lb. 75 80 Menhaden, Crude, tanks, Balt....... a. _ 
Drums, 60 deg. wks. .......... 100 Ib. — 1.65 Oleo Oil, No. 1, bbls., N. Y........ Ib. — 
In tanks, 15¢e less per hundred, wks. ING, 2. bbls Ne We ook os dca scq aces lb. — 
Tar Acid: O's; 15-25% o.oo o.0.0: bee's gal. .24 28 Olive, denatured, bbls., N. Y....... gal. 82 
Trisodium phosphate, bbls. ........ Ib. 08% .03% Foots, bbls., N. Y, .-.-.-+-+++++: ~ «6H 
Zinc Oxide, lead free .............. lb. 06% 07 P Ship Lees, casks, spot........... m -.. 
© ¥ o«< ‘ TD ee eRe ees OO Oe Se Se wee ele le e 
Zine. Stearate, bbiss. 55 ¢ s60 sss 05.0050 lb. 22 .24 Niger casks, spot ............+05- lb. 04% 
Spina. Sha ere Ccmcice Err cic lb. — 
Oils—Fats—Greases Palm Kernel, pkgs., denatured ....lb. — 
Tank cars, denatured ............ lb. 04% 
astor, ' [1 ee eres Ib. 113 12 Peanut, mill tanks. ...<2<<e-oncces: Ib. 06% 
— oe - PY Je Wh Ne erie acs mg pre: a VY CeUdes DOS a Ng ee comevesen cw ear lb. 09% 
Coconut, tanks, N. Yi ...0s50.cs0% lb. 04% 04% Red Oil, distilled, bbls.............. lb. 08% 
Tanks, Pacific Coast ............ Ib. .04% 045% Saponified, bbls. ....-----+++++++: - = 
Tanks, Chicago .................. lb. 05% 05% Tanks ....... eh deena see reread ; = 
Cod, Newfoundland, bbls. ........ gal. 42 43 Soya Bean, domestic tanks, N. Y... .lb. .06 
@opna, Ul. CORRE «.ccccsc cece lb. 0255 .0260 Manchurian, pressed, N. Y. ...... lb. .09 
GoM, CANES, MWS .o6 cece ecccses lb. _- 07% Stearic Acid 
1 RRR SE’ ag lb. .09 Nom. RNG RCHBEEY 6 aie a:g <x sce esie's were lb. 09% 
— crude, tanks, mill ...... 7 06% 06% Triple pressed, bgs. ........-.+--- lb. 12% 
eee tal ate aad re aCRTel Sat ales A Ase. SoRLeA >. — 07% Ss : We ee 075% 
Degras, Amer. bbls. .............. Ib. .08% 04% SHORE, Glen To oun 
i S rv Tallow, special, f. o. b. plant....... lb. 03 5% 
RMN Se: cx-ave 0.5: Shae sie occ cee ee lb. .05 05% 4 eco Ib maf 
GOMPIATE BRIG: 6.5.0 o6's-0s-0:5-60 90s ene lb. 04% .04%4 City, ex. loose, f. 0. b. plant....... ‘ 03% 
a us ................... Ib. 107 ‘09 Tallow, oils, acidless, tanks, N. ¥....Ib.  — 
Greases, choice white, bbls., N. Y...lb. 04 05% Bois, 6/2 Ne Ye cs cceueccccece ss lb. — 
PGA 0 orate rave aya orale’ ca: Sin) escoe'e © 40R ee lb. .031%4 .03 3% Whale, nat. winter, bbls., N. Y.....gal. ‘ta 
NRO ias/c reas AP aka alate ai atase es a el brekare lb .03% 03% Blchd., winter, bbls., N. Y, ...... gal. 75 
ROBE 66 316 oo en hasta a clea rnieeelten wee Ib 03% .03 38 Extra bichd., bbls, N= Vs oo. cece gal. .78 














liquids. 
heavier body. 
and cosmetics. 
creams. 


vanishing creams. 


LOS ANGELES CHICAGO 





300 Avery St. 


BOSTON 
Howe & French 
99 Broad St. 


Do You Know ? 


The following specialties have helped other manufacturers: 


S 
Geo. H. Martin & Co. Walter A. Reinicke E. 
4753 Broadway 


1. Foamapin—For producing foam in aqueous liquids. 
2. Bead Oil—For producing foam in alcoholic liquids. 
3. No-Foam—For elimination of foam in liquids. 

4. Cloudene—For producing a permanent cloud in 


5. Aquaresin—Similar to glycerin but having a much 
6. Albacol—Replaces alcohol in external preparations 
7. Glycopon 290A—For making stable liquid cold 


8. Glycopon B541—For making very pearly fluffy 


9. Glyco Wax A—For making hair straightening and 


fixing waxes. 


10. Emulsone—For making stable, heavy emulsions of 


mineral and other oils. 


11. Enmulsifier B585—For making stable emulsions for 


polishes, sprays, etc. 
12. Rezinel 
and other sticky products. 


13. Pot. Abietate—For making 


other disinfectants. 


soluble pine-oil 


1—For making adhesive tapes, fly-paper 


and 


14. Clovel—A very low priced oil of a clove-like odor; 


very lasting. 


Order a trial gallon so that you can try out your ideas when, as, if they occur. 
Over fifty formulae for flavors, cosmetics, polishes, sprays, etc., supplied free to 


customers. 


NEW ORLEANS 


GLYCO PRODUCTS COMPANY, Inc. 


Bush Terminal Bldg. No. 5, Brooklyn. N. Y. 


Representatives 
T. LOUIS SAN FRANCISCO PHILADELPHIA ST. PAUL 
H. Starcke Geo. H. Martin Co, Chas. D. Ferguson Henry L. Biersach 
1529 Arcade Bldg. 149 California St. 6025 Clifford Terrace Pine & E. 3d St. 
ENGLAND ATLANTA 
Scott & Bader Co., Ltd. L. C. Morris 


Thompson-Hayward Chem. Co. 


3114 Lowerline St. 


London W-C-Z, England 323 Healey Bldg. 
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SOAPERIOR 
FOOL-PROOF EQUIPMENT 
THAT SELLS AND 
BUILDS GOOD-WILL! 


Profits and repeat orders in selling SOAPER- 
IOR LIQUID SOAP EQUIPMENT .. . Grav- 
ity Feed Type adequate for all requirements, 
consisting of exposed fool-proof Hexagon Valves 
(cross-section shown) and handsome tanks 
(several types illustrated) installed at elevation 
and serving any number of basins. 


Also four types of popular fast-selling Individ- 
ual Dispensers (two illustrated) . . . models 
built for heavy duty . . . others priced so low 
you can give them away to your trade with soap 
orders. 


Glad to quote. Send for new illustrated catalog. 


NEW! ALRITE Gravity Liquid Soap Valve | US. SANITARY SPECIALTIES CORP. 
priced so low you can meet any competition. 435-41 South Western ilisiaiiatain 


Fool-proof . . . incorporates many of mechanical fea- | 
CHICAGO, ILLINOIS 


tures of well-known Soaperior Hexagon Soap Valve. 

















STAUFFER CHEMICALS 


for Soaps and Cleaners 


Caustie Soda Carbon Tetrachloride 





“STAUFFER BRAND” Caustic Soda can be 
supplied either solid or liquid, in drums or tank 
cars. It is uniform, pure and worth while using 
in your soap products. Send your next Caustic 


Soda inquiry to us. 


“STAUFFER BRAND” Carbon Tetrachloride 
will make a good cleaner better. It is 99.9% 
pure, the purest obtainable anywhere, is water 
white and is absolutely free from residue or 
residual odor. May we work with you when 
you are next in the market? Let us submit 
samples and prices. Anything from a drum up. 


May we estimate on your requirements ? 


STAUFFER CHEMICAL COMPANY 


Plants 
Niagara Falls, N. Y. 
Los Angeles, Cal. 


Office 
420 Lexington Ave. 
New York City 
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Essential Oils Henilocies Cae. cic cc veces ncsecaeses Ib. 90 95 
Almond, Bitter, U. s | eee ree lb. 2.50 2.75 Lavender, Uz Sa Pip tides. ccsccces lb. 2.00 2.75 
~~ & & 6 er SR RRRRRRREES lb. 2.90 3.30 Spike, Spanish, cans ..........--. Ib. 65 .75 
NEE OMNIS asn'55 ore 0h 26840 Mara'a ones lb. 48 -50 ee a a a ee 95 1.10 
Apricot, Kernel, cans: <......00scecce. lb. 29 30 Lemongrass, native, cans ......... Ib. 64 65 
PE TIE) ola al oso o10) 5 Ste) ciisig- 0) oS lb. os — : Pace ey uk inc ine ] : 25 
We We OME 6 os co enserevcceces lb. 50 52 a on. J . - = 
SE ic od cng cise 210 2.25 ane - a ~ a — 2a. 
Bergamot, coppers ..............+: Ib. 2.25 2.60 a a es ners at ee . : : 
Ce hie recrews nan ncekdnuns lb. 2.00 2.25 Orange, Sweet, W. Ind., tins........ Lg 2.20 2.40 
, tali meee wn enceedewegeus 5 2.30 2.70 
Mise Tw. rock., bots ...ccccccccces Ib. 45 50 Distilled ie OD IEE AS Ib. 1.10 1:20 
MME oo. or 2.0 Seis shea 9 «sie «08 Ib. 13 14 Ori asia ib 95 40 
Bois de Rose, Brazilian ........... Ib. .88 86 cr i gmat ata ia ae 
TIEN oc a ha a shel ence Och EeaOS lb. 1.50 1.60 Dake ehcsawenwecesdvosda tones Ib. 4.75 6.50 
tere ee ee lb. .26 27 Pennyroyal, dom. ........seeeeeeees % er er 
Cajuput, native, tins .............. Ib. .70 .80 sseetiasideiy pipe Sia ae «. a mie a 
1 Peppermint, nat., cases ........... lb. 2.05 2.10 
CMAN BOls, ccc ocacwcscas oeke ewer Ib; 8276 3.00 Redis., U. S. P., cases .......... Ib. 2.20 2.30 
Camphor, Sassy. drums ..........; lb. .22 24 = i i 
y= laa lb. 17 ‘19 Petit Grain, S. A, Gms ana ian stare axel lb. 1.20 1.30 
Cusiaaitins, seiibiine, tin Ib. 2.20 2.35 Pine Needle, Siberian ............. lb. 65 70 
Bee actaditn cciesicaa 
ig ang ; : ; : ee ee ee oz. 14.00 16.50 
MP EE acoso seneerrscr eens » — 2 (aici pain Ae: oz. 2.00 2.75 
Caraway Seed Ie ee eee ee a ea lb. 1.60 1.70 Rosemary, 18 S. P., drums.........- lb. 40 45 
Cassia, Redistilled, U. S. P., cans...lb. 1.10 1.20 Week We CHG veece cecedisnaewes lb. 30 35 
Cedar Leaf, tins ..........eeeseees lb. 90 95 Sandalwood, E. Ind., U, S. P........ Ib. 8.15 8.50 
Cedar Wood, light, drums.......... lb. 40 42 MIN AUATE, die bce Ses Oc etaeewenuns Ib. 5.65 — 
: Saasatrag.. WU. Si Bo iscicéccccsnews lb. .90 1.10 
Citronella, Java, drums ........... Ib. 52 54 RE gto kee cer natenk asus Ib. 29 32 
Citronella, Ceylon, drums .......... lb. 43 AT Sneammint, OU. Ss Po scccescnccncses lb. 2.50 2.60 
Gloves: U., So Bi, Canginc.iccck cece. Ib. 1.65 1.70 Thyme, red, U. S. P. ......---.-es g a re 
Eucalyptus, Austl, U.S. P. cans...lb. 39 40 Fee ae 
Fennel, U. S. P., tins ............. Ib. 95 1.20 Vetivert, Bourbon ..............05- Ib. 5.60 5.80 
Geranium, African, WOR ee lb. 8.75 4.00 a Java errr rer ee ae ee ee lb. 16.00 20.00 
PIOISEONE,. CADE co ssis5 03 6s cpaeewaees lb. 3.50 3.75 Ylang Ylang, Bourbon ............. Ib. 525 6.50 
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GERANIOL 
for SOAP 


In various grades to meet 
every requirement as to price 


i a 


A. M. TODD COMPANY 


KALAMAZOO, MICH. 
Business established in 1869 
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THIN CHIPS. 
This new Proctor Dryer produces Soap Chips 
of transparent thinness—exactly the kind now 
in popular demand for package laundry soap— 
also the chip that can be produced most efh- 
ciently in making cake toilet soap. 
New throughout—new chilling rolls—new 
dryer, this machine not only produces the most 
satisfactory soap chip, but it excels in high ca- ’ 
pacity, saving of floor space, reduced steam 
consumption, low cost of operation. Write. 
PROCTOR & SCHWARTZ, Inc. 
PHILADELPHIA 
eB: | BRINGS TO SOAPMAKERS 
| 2 i 
“TesPARFUMS =} |; | agulvnprens 
| : _ —Information about cultivation of aro- 
. matic plants. , ? 
—The latest quotations of the Grasse 
Floral Products and Essential Oils. 
—Monographs and complete scientific 
articles concerning the Essential Oils 
and Aromatics of every country. 
—Formulae for use of Aromatic raw ma- 
terials in Perfumes, Cosmetics, Soaps, 
Drugs and Flavors. 
—First-class illustrations, both in color and 
in black. 
The articles are written in both English ? 
and French by the most able specialists. 
Yearly subscription ........... $4.00 
DOCCUMON CODY ons ic nccccsees 0.25 | 
Head-Office: in GRASSE, Avenue de la Gare. | 
in PARIS, Avenue Victor-Emmanuel III. ; 
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Aromatic Chemicals Phenylacetaldehyde ................ lb. 

Phenylacetic Acid, 1 lb. bot......... lb. 

Acetophenone; C.. Pe 6 sc cis os csccces lb. 3.00 4,25 Phenylethyl Alcohol, 1 Ib. bot. .....1b. 
Amyl Cinnamic Aldehyde .......... lb. 4.00 8.00 Pe) Re eR ean or lb. 
BRMMRRMNERNNE, 8. Sg olicinl ahe\\e Gu'9.07 eS AHIR eal lees lb. 1.50 2.00 eaters Saget oat ed oe a des gee lb. 
ae BAB Tee. 0 hd a 
peril, ova amie: 1 Terpinyl Acetate, 25 Ib. cans ..... 1b. 
nh he EL Ib. 250 3.00 Thymol, U. S. P. ......- ss eeee eee, Ib. 
NE si nascheuaiexeeivchata Ib. 1.50 2.00 MOM Ee wenn veers easesans Ib. 
I sic Sanat avaw aunaeanigcoes lb. 3.00 5.00 Yara Yara ..... cette eee eeeeeeeees Ib. 
Gitronelly] Acétate. oc. ccceccceesec lb. 13.00 14.00 
ME NIN ooo sie: dre caile seeidwrd dine aes lb. 3.50 4.00 Miscellaneous 
GH UEOMICG) “< s.5 <4: 6/6's26.6:0' 006 6014 0,08 Ib: 1.16 1.25 
bea upton Wi. Se Be ccs hcaveeee ces lb. 85 95 Inseet Powder DOI <6 00iccsan cee lb. 
Perl. WS. Pe iaiec cco aic ss oo ves's Ib. 3.25 3.75 Concentrated Extract ........... lb. 
Geraniol, DOmMestie 2 600cis:6 seca see's Ib. 1.50 2.00 Gums— 

REE PORE or a 625.0653 aod dior al esere  ecwisvese we lb. 2.00 2.50 Arabic, Amb. Ste. .......<c<ess: Ib. 
Geranyl AcCtate 6 os 6s 0s cs Meese sis cere Ib. 2.50 3.50 White, powdered ............. Ib. 
I NR i 5.05 66k 5 eie'ex'nws lb. 1.90 2.00 ick ediniel Ib. 

EE cick oe din eke ia ansercenee lb. 2.25 2.50 pee were Feast eseeeeexs . 

beyaroxveitroneliah .6.6.66scccsscee lb. 5.50 6.00 Tragacanth, Aleppo, No. 1 ...... Ib. 
NM csuiccunerancckeeeds oz. 3.00 6.50 Sorts ..-sseeseeceesceeeeereees Ib. 
aie RIE aR ae eee Ib. 4.00 10.00 Turkish, No. 1 ..-...++-++++++: Ib. 
RN ie ate retanine taxed Ib. 4.50 5.00 Waxes— 
ES EO RTE OTT Te Ib. 2.25 400 Bayberry, bgs. .....-..-++++-eees lb. 
Linalyl] Acetate .............00e0:. Ib. 3.50 5.00 Bees, white ......-.+-.-e+eeeeees Ib. 
I tain ee ued cui Ib. 3.75 4.00 African, bgs, .....--++s+e+eess Ib. 
Methyl Acetophenone .............. Ib. 2:10 2.90 Refined, yel, ......---eeeeeeee Ib. 

a Mal anevor et ee] 6iekei oP S oe Ohets M4 pyr aoe @Candellige Nets cc. cisvsievcicesiewes lb. 

BRE CMCSO 05 ose s fs sc'areialsr sais) wacviclols ’ 4 ; ; ‘ 

Salicylate, U. S. P. .........000- Ib.  .40 43 i gpg Pe areryianiene 2 
esa yicseeisdises lb. 6.50 7.50 ‘“ « PO oc acoinuscn call 

MIU Sy cache cos arr oha a al at bs Wate a Bre eTa aa lb. 6.00 7.00 ae ie 

NS 0 han tac eae a waa toes Ib. 5.40 5.90 Japan, CASES ...-- eee ee eee eee eee Ib. 

D0 LT See Cet nr ocr aOCret Ib. 2.50 3.00 Paraffin, ref: 125-180. .......42 0. lb. 





\ MMeq@H@CC@€€@|]le 








400 
3.00 
4.25 
7.00 
.30 
28 
32 
80 
2.10 
4.50 
1.40 


11% 


1.28 


.90 


MMM 


~ 
or 


8.00 
4.00 
4 50 
18 00 


ve 
Bm; 


.30 


1.15 
2.20 
5.75 
2.00 


1.90 


AZ 
25 
.26 
1.40 
45 
95 


24 
43 


.30 
15 
24 
22 
15 
10% 
0448 























ESSENTIAL OILS 


We invite your inquiries, especially on 


LAVENDESTER (M & 0) 


the latest Metzner & Otto product. A most satis- 
factory and extremely economical substitute for 
Lavender 
also 


Safrol and Sassafras Art. 
Sole Agents for U. S. and Canada 


KURO-AMERICAN CORPORATION 


METZNER & OTTO 


LEIPZIG, GERMANY 
AROMATIC CHEMICALS 


MAIN OFFICE AND LABORATORY 


125 N. J. RAILROAD AVENUE, NEWARK, N. J. 


VM 
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Warm Sunshine 





Balmy Gulf Breezes 


Shoreline Curving Away ~g 






















(> 


Lovely Sarasota 








Delightful roof garden—large airy bedrooms, excellent 
menu—smart alert service—in the heart of the West 
Coast Resort section. Excellent golf and bathing. 
Wire reservations or write for literature to John D. 





Ryan, Manager. 


| Hotel 
SARASOTA TERRACE 


SARASOTA, FLORIDA 


THIS YEAR 





GO TO FLORIDA 
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Fulling Soaps 
(From Page 23) 


OT the least of the wet finishers’ problems is 

the removal by rinsing of the scouring soaps. 
No branch of textile processing demands more 
thorough rinsing than the finishing of woolen and 
worsted fabrics. Failure to rinse properly can ruin 
an otherwise perfectly finished cloth, simply be- 
cause the unrinsed soap develops a disagreeable 
odor. 

Consequently, a soap used for wet finishing 
should be one which can be washed out easily and 
completely. This is furthermore important be- 
cause, at its best, rinsing is such a long and ex- 
pensive process. It takes at least two or three 
times as long to rinse as to scour. From one to 
two hours or more is usually necessary. The tem- 
perature of water which can be used is strictly 
limited by the dyestuffs and the nature of the 
goods. Thus a further handicap is imposed. And 
probably the largest item is the cost of heating 
the great quantities of water which must be used 
to obtain satisfactory soap removal. For these 
obvious reasons, any soap which rinses easier or 
faster has a definite advantage over all others. 

It is only logical to conclude that the solubility 
of a soap is closely allied with its rinsibility. The 
greater its solubility, the more quickly it can be 


removed in solution by the rinse water. Experi- 
mental evidence of the speed of rinsing is hard to 
get because of the difficulties of taking samples 
and of analyzing for soap. What data has been 
gathered tends consistently to support the con- 
clusion that the more soluble soaps are the better 
rinsers. 
Resistance to Rancidity 

HE most probable reason why soap, if left in 

wool cloth, gives rise to an offensive odor, is 
that the soap turns rancid. Since it is a practical 
impossibility to wash out all traces of any soap, 
it is important that a wet finishing soap should 
have a reasonable resistance toward rancidity de- 
velopment. At first thought, it might seem that 
sodium oleate, with its high iodin value, would be 
very much more likely to turn rancid than soaps 
containing a high percentage of solid fats, with 
low iodin values. This is true to a certain extent, 
but other factors have so great an influence that 
the iodin value is of far less effect than might be 
supposed. The quality of the original stocks, the 
care with which they are prepared, and the knowl- 
edge and skill applied to the soapmaking,—these 
in reality are the decisive factors. 

In this respect again, the best proof is in ex- 
perience. The continuous use of a high-grade 
oleate soap, in numerous plants making a wide 
variety of fabrics, and for a long enough time to 





























.| DETERGENCY ... 
...and Silicate of Soda 


AS SOAP MAKERS ourselves for almost three quarters of a 

century and silicate makers for a like period, detergency 
has claimed the close study of our Technical Department. 
While today silicate of soda is the only product we manufacture, 
detergency is still an important part of our research program. 
Soap and silicate form a combination that has many unexplored 
fields to win. 


A hearty welcome awaits you at any time that you wish to 
discuss a detergency problem. 


Among the Quartz Quality Bulletins are a number 
treating of detergency. Be sure they are in your 
file. A request does not obligate you in any way. 


PHILADELPHIA QUARTZ CO. 


General Offices and Laboratory: 121 S. Third St., Philadelphia 
Chicago Sales Office: 205 W. Wacker Drive 


1831—BEGINNING ANOTHER CENTURY—1931 
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Bulk Products ~ to the trade 





We Offer in Bulk 


Pine Oil Disinfectants 
Pine Deodorant 
Liquid Cleaners 
Liquid Soap 
Concentrated Fly Spray 
Finished Fly Spray 
Insecticides 

Liquid Metal Polish 
Paste Metal Polish 
Furniture Polish 
Furniture Cream 
Auto Polish 

Liquid Wax 

Paste Wax 

Roach Powder 
Deodorant Blocks 
Deodorant Crystals 
Soft Soap 

Liquid Soap Base 


a» 





: 


INSECTICIDES ~ 


No insecticide line is complete without both a concentrated 
pyrethrum extract and a finished fly spray. One supply house 
wants to blend their own, another wants a finished product. 
Alpine Fly Spray is ready for you perfumed or plain, in bulk 
or packed under your own brand; or a concentrated perfumed 
or plain spray to be diluted with mineral hydrocarbons. Our 
odors are pleasing beyond the average, or we will blend your 
own odor for you to suit your tastes. These products will 
bring you repeat business and show a satisfactory profit. May 
we quote on your insecticide requirements? In which other 
products listed on the left are you interested? 





ALPINE CHEMICAL COMPANY 


Manufacturers of Sanitary Products for the Jobbing Trade Exclusively 


Warehouse, 


659-61 W. Pratt St. 


BALTIMORE, MD. 


Mail Address, 
P. O. Box 105, Druid Station 
































For the latest news and views as regards the Soap 
and Allied Industries in Great Britain, you must read 


THE 


BRITISH SOAP MANUFACTURER 


supply the raw materials, machinery 
and other items required in the manu- 
facture of soap. 


The Leading Organ of the British Soap Industry 


A few reasons why you should read the 


BRITISH SOAP MANUFACTURER. 


1. Because it is read by all those who 2. Because it contains the most reliable 


technical articles, English and foreign, 
and the latest news about the indus- 
try, market reports, notes on new 
companies, etc. 


3. Because its advertising columns afford an excellent opportunity 
for the American manufacturer to make a selling appeal to the 
British soap industry. 


30, RED LION SQUARE 


Free Specimen Copy on Request 


LONDON, ENGLAND. 


Annual Subscription — Two Dollars 
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eliminate all doubt, has proved beyond question 
that this soap is fully as safe where rancidity is 
concerned, as those of higher titer. Assuming 
equally high grades of stock, there is little to 
choose, on grounds of rancidity, between an oil 
soap and the common palm oil and tallow products. 


Fulling Oils 
N recent years, a class of material known as 
fulling oils has been extensively offered for 

wet finishing. These products vary widely in com- 
position. Some are fatty acids (red oils), sulphon- 
ated just enough to mix with water, and put on 
the market in paste form containing 50 to 60 per 
cent water. When these are made up with soda 
ash for fulling use, ordinary soaps are formed, 
generally of a rather low grade in comparison 
with standard fulling soaps. Other “oils” are sim- 
ply solutions of potash red oil soap containing 
from 20 to 30 per cent real soap. Still others, per- 
haps the majority, are red oil soap solutions with 
variable percentages of solvents such as carbon 
tetrachloride, benzene, ethylene dichloride with 
alcohol, and the like. A few of these contain sol- 
vents of high boiling point, such as toluene or 
xylene, but those first mentioned and many others 
are highly volatile and would be almost completely 
evaporated if boiled up with the fulling soap. Even 
when mixed with alkali or fulling soap at low tem- 
perature and used so that the solvent really gets 
to the cloth in fulling and scouring, it is highly 
doubtful whether this type of scouring agent has 
any advantages. It remains to be proved that 
solvent mixtures will do any better scouring than 
plain soaps. In cases where cleaner work is 
claimed, investigation usually shows that the 
solvent oil was used in addition to the regular 
soap, and that increasing the latter by an equiva- 
lent amount gave the same improvement. 

Since many fulling oils are made from soaps cf 
low titer, they have the characteristic advantages 
over soaps of high titer. This fact is another pos- 
sible explanation of their alleged ability to scour 
better. But because of their high water content, 
fulling oils generally cost two or three times as 
much per unit of soap as do the standard forms of 
scap. 


a 


A. Maschmeijer, Jr., Inc., New York, branch of 
the Holland aromatic chemical company of the 
same name, has taken additional space at 66 W. 
Broadway, New York, where the firm has been 
located since it was organized several years ago. 
Close to an entire floor is now being occupied, 
more than doubling previous facilities. Jules O. 
Vollbehr, vice-president and treasurer of the 
American branch, will continue to direct its 
affairs. 








KRANICH 
SOAPS 
v 


Liquid Soap 
Base 


Let us send you pamphlet describing 
making of excellent liquid soaps from our 
base soaps. 


Shampoo Base 


Standard 65% cocoanut oil base. Plain 
or in various odors and colors. 


Liquid Soaps 


Shampoos 


Perfumed and colored ready for use in 
various strengths. 


Auto Soaps 


Soft potash or hard green bar as desired. 


Pine Scrub 


Pine scrubbing soap of 20% anhydrous 
soap content. 


Castile, U. S. P. 


Strictly U.S.P. in bars, chips, granulated, 
powdered. Special brands stamped on 
cakes or bars. 


Green Soap 
U.S.P. IX and X. 


Powdered Soap 


A complete line of finest quality powdered 
castile, cocoa-castile, neutral tallow, shaving 
powder, and special formulae. 

Let us send you samples and our complete price 
list. We specialize in supplying the trade. 


KRANICH SOAP CO. 


54 Richards Street 
BROOKLYN, N. Y. 
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‘Get business 
where business 
ean be got?’ 


A homely expression, but with a wealth of 

meaning right now. Concentrate a greater 

part of your sales and advertising efforts on 
industries where business is good. 


There is no depression SOAPS 
among makers and LIQUID SOAPS 
distributors of SANITARY PRODUCTS 
vy 

Plants making soaps and allied materials = What share of this business are you get- 

are running full time. They are buying — ting? Youcan increase your share NOW 

materials, equipment right NOW. They __ by increasing your sales efforts and ad- 

are making money and spending money. __vertising in 


SOAP 


with which is included the 


Insecticide and Disinfeetant Review 


It blankets the Soap and Sanitary products 
industries of North and South America. 


MACNAIR - DORLAND COMPANY 
publishers 
136 Liberty Street New York 
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Study Soap Industry Employment 


A study of employment problems and the stab- 
ilization of employment within the soap industry 
is being undertaken by the Association of Ameri- 
can Soap & Glycerine Producers, Inc., New York, 
as the result of a request made to R. R. Deupree, 
president of the Association, by Colonel Arthur 
Woods, chairman of President Hoover’s Emer- 
gency Committee for Employment. A letter has 
been sent to a number of leading soap manufac- 
turers by Roscoe C. Edlund, general manager of 
the Association, requesting information on em- 
ployment plans in the industry. A composite 
statement will be prepared from the data sent 
in and submitted to Colonel Woods. 


Mr. Edlund’s letter stated in part: ‘The 
stabilization of employment is of primary im- 
portance. It is a matter of concern to officers 
and stockholders as well as to employes. In this 
important effort, it is believed that the soap in- 
dustry is already in the forefront of progress, 
and that by acceding at once to Colonel Woods’ 
request we can render a real service. 

“This opinion is due to the fact, first, that em- 
ployment in our industry is, and has been, “‘about 
normal’; and secondly, that in no small measure 
this favorable situation is due to progressive poli- 
cies of management undertaken in the soap indus- 


try long before the depression. Our duty, in ac- 
cordance with Colonel Woods’ suggestion, is three- 
fold: First: Read the enclosed pamphlets prepared 
for the President’s Committee, which summarize 
measures for dealing with unemployment which 
have been found useful in various industries. 
Second: Send to me as a central clearing point, 
the details of plans which you yourself have used 
and found effective in your company, Give, please, 
the facts as to employment in your company over 
the last few years. State what additional steps 
—hbased, perhaps, upon the reading of the above- 
mentioned pamphlets—you expect to take during 
the next few months towards: (a) temporary 
help; (b) permanent stabilization. Third: Your 
report, together with those of others in this in- 
dustry, will serve as the basis of the statement 
which this Association is asked to make to the 
President’s Committee. Copies of this statement 
when prepared, will be sent to all companies who 
write me.” 
a () 

Harry H. Miller, of New Rochelle, N. Y., has 
been re-elected president of the New York Phar- 
maceutical Conference for the third consecutive 
term. The conference sponsored a dinner at the 
Hotel Commodore, January 25, in an attempt to 
raise a fund of $50,000 to assist unemployed 
pharmacists. 











—STEEL SHIPPING CONTAINERS— 





| In 1 to 65 | 
gallon 
sizes 











Eastern offices: 





Every liquid, viscuous and solid article demands a specialized steel 
shipping pail, can or drum. The nature of the product, the de- 
mands of the trade, require certain features in your container. 
We served the leading manufacturers of the paint, oil, soap and 
chemical industries for a quarter of a century. Now or on the 
next occasion let us submit your type of package for inspection. 


WILSON & BENNETT MFG. CO. 


General offices: 6538 S, Menard Ave., Chicago 
39 Cortlandt St., New York 
Sales Branches in Principal Cities 
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VERY year millions of 
pounds of powdered death 
for insects pour from the auger feeds of Stokes 
& Smith Filling Machines into containers of 
every shape and size. Such leading insecticide 
manufacturers as H. Clay Glover, Gilpin, 
Langdon & Co., John Opitz, as well as many 
others, are obtaining production speeds up 
to 20 containers per minute from each ma- 
chine. Even at this speed the machines are 


PUTTING DEATH Into CONTAINERS 
with unrivaled speed and ACCUYACY.. . 





so accurate that the weight of material filled 
varies only 1/10th oz. in 2 lbs. 

This same Universal Filling Machine is also 
filling 125 other products —granular 
and powdered materials, pastes and 
creams. We invite inquiries on any of 
your packaging or filling problems, and 
feel sure that our vast experience in this 
line will be a real help to you. 





STOKES & SMITH COMPANY, Packaging & Filling Machinery 
4915 Summerdale Ave., Phila., U. S. A, British Office: 23, Goswell Road, London, E. C. 1 














The Motoring Public is not yet 


completely 
_ Clean Car Conscious 
Automobile washing still offers a po- ) 


tential market for MUCH additional 
soap business. This work is made more 
profitable by the use of a 


BARREL -O- MIXER 


This device is designed for use with “Firm Potash Soaps”; may be installed in either steel or 
wood containers; attaches to water mains (hot or cold) and produces soap solutions of any 


desired consistency without effort. ) 





If you are not yet getting your share of this profitable business, why not try this equipment? 


MIXES, REGULATES, CONTROLS AND LOCKS. 


THE SOLUTIONIZER CO. | 


1600 E. 53rd St. Chicago, Iil. 
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se PURE PARADICHLORBENZENE 


? | oe aa Y OU’LL like the purity, white- 
be | | ness and uniformity of the 


Monsanto product. There are 
three standard sizes of Santo- 
chlor Crystals from which to 
choose. Ask for samples and 
literature. 








AI Monsanto Chemicals Include Also * PHENOL, 
ee U.S. P.» METHYL SALICYLATE, U.S. P. ¢ 
) CHLORAMINE, U. S. P. » CRESYLIC ACID 


Manufactured by 


| | Monsanto Chemical Works 
| St. Louis. USA. 


' i 10 East 40th St. 148 State St. 500 No. Dearborn 373 Brannan St. 
NEW YORK BOSTON CHICAGO SAN FRANCISCO 
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“Tamper proofing made simple 
with new Williams Semi-automatic 
BANDING MACHINE 





Tamper proof banding material, stamped 
with your name if you desire, feeds con- 
tinuously from reel. Machine is fed by 
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F your problem is one of securing pos- 


itive protection against tampering 
with the contents of your bottle or can, then 
this new machine is the answer. We guaran- 
tee absolute satisfaction. 
The use of Kork-N-Seal and the new Tamper 
Proof Band, applied either with this low cost 
semi-automatic band machine or hand tool, gives 
you a 100 per cent tamper proof package. 
The Williams Kork-N-Seal and Tamper Proof 
Band are absolute protection against imitation 
of the package and substitution, adulteration, or 
other forms of tampering with its contents, be- 
cause they are the only parts of the package 
which can not be duplicated. 


The New Williams Automatic Straight Line Capper 
will interest every manufacturer who has a capping 
operation. Among its special advantages is a new 
way of handling the bottle or can which removes all 
strain from the body of the container. This makes 
practical the use of liners of greater density than here- 
tofore possible but which were required for the satis- 
factory sealing of exceedingly penetrating and o-her- 
wise difficult-to-hold products. 


inexperienced labor. 


This fact, combined with our well established 
policy of refusing to supply Kork-N-Seals for 
use on packages imitating those already under 
Kork-N-Seal, provides a worth while protection 
available in no other way. 

We will be glad to supply you with full details 
of this unusual! Kork-N-Seal service. 

Note the illustrations and you will see that this 
complete closure service as developed and en- 
gineered by the Williams Sealing Corporation 
not only gives you a 100 per cent tamper proof 
package, but it adds considerable sales value by 
giving you a most businesslike and authoritative 
looking package. 

Your copy of the booklet, “A New Angle on 
the Protection Problem” is waiting for you. You 
will find it interesting and helpful. A note on 
your letterhead will bring it to you. 


WILLIAMS SEALING CORPORATION 
Decatur, Illinois 


Williams 


ify \- 


THE CAP WITH THE LITTLE LEVER 
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For Perfuming 


PARADICHLORBENZENE 

BLOCKS and CRYSTALS use 

ELKO POPULAR PERFUME 
OILS 


They actually cover and delightfully perfume 










A FEW OF OUR LEADERS 






Carnation P.D. — $5.00 per Ib. Lilac P.D. — $3.75 per lb. 
Chypre P.D. — $5.00 “ “ Narcisse P.D. — $4.50 “ “ 
Corylopsis P.D. — $3.75 “ “ Rose P.D. — $5.00 “ “ 
Jasmin P.D. — $5.00 “ “ Rose K. — $5.00 “ “ 
Lavender P.D. — $5.00 “ “ Violet P.D. — $5.00 “ “ 






Only 12 0z. to 16 oz. to the 100 Ib. is required. 





For Coloring and Perfuming Blocks and Crystals 


use ELKO COLORODORS 


The soluble color and odor combinations that uniformly color and actually pertume 
the product. Full list on request. 







For Theatre Sprays 
use ELKO WATER SOLUBLE PERFUMES 


Produced in all odors: Trial Pints $2.50 Post Paid. Special Quantity Prices. 








For Insecticide Sprays 


use ELKO SPRAODORS 


Priced at $1.00 per lb. up. 


E. M. LANING COMPANY 


78-80 GREENWICH STREET - - - - - - - +--+ + + = 








Aromatic Chemicals, Essential Oils, and Per- 
fuming Specialties of all kinds for Manufac- 
turers of Soaps, Disinfectants, Theatre Sprays, 
Fly Sprays and Allied Products. 















































Say you saw it in SOAP! 





a SS a SD 








86 


SOAP 





FEBRUARY, 1931 











EFORE ano AFTER | 


THE INTRODUCTION OF 
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ALSOP 
EQUIPMENT 


Step by step, ALSOP «Hy-Speed» 
Equipment has wrought a great change 
in production methods during the last 
decade. There is no longer any eco- 
nomy in processing soaps and insecti- 
cides by old-fashioned, wasteful 
methods. 


MIXING 


«Hy-Speed» Portable Electric Mixers 
do a more thorough job than the most elab- 
orate, bulky equipment. Yet they can be 
moved from tank to tank as easily as the 
old fashioned paddle. These machines are 
made in many types and sizes to mix quan- 
tities from one to 50,000 gallons. 


FILTERING 

«Hy-Speed» Internal Pressure Filters 
forces light liquid soaps, etc., through two 
layers of filter cloth and one layer of French 
Filter Paper, speedily producing a highly 
polished product. Cleans semi-automatic- 
ally in two minutes. Portable, operating 
from light socket. Inexpensive and econom- 
ical to use. 


GLAS$-LINED TANKS 
ALSOP Glass-Lined Tanks are made in all 
sizes from one to 200 gallons, for either 
mixing or storage. They are proof against 
corrosive action and contamination of the 
product. 


FILLING 


‘The «Hy-Speed Vacuum Bottle Filler is a 


real machine for filling all liquid products 
in small cans or bottles, such as Insecticides, 
Polish, Cleaning Fluid. etc. It fills every 
container evenly and rejects any that might 
leak. Instantly adjustable to different sizes. 
Easily cleaned for use on different products. 
lowest in price. 


ALSOP 


ENGINEERING COMPANY 
39 West 60th St. New York City 
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Killing Power 


. -y" 
That’s the Thing 




















INSECT POWC() PowDER 


mm 














Many years ago at the outset of our specialization in Pyre- 
thrum we stressed that it was Killing Power that deter- 
mined the value of any Pyrethrum Product. 


General trade classifications of Pyrethrum serve only to 
confuse the user and make intelligent buying more difficult. 


, Pyrethrum, like any vegetable product, varies greatly in its 
content of active principle. Thus only by a strict appli- 





cation of both chemical and entomological 





tests of each individual lot can its exact Killing 
Power value be determined. 


The only good Pyrethrum is that which kills 
In buying POW CO Bran insects. That is why we handle only one 


Pp yvreti hrut Prod [ you grade. 





are the beneficiary of a : 





service that protects your 
interests because it is 


mai has Cada JOHN POWELL & CO, Inc. 


insecticide problems. Specialists in Pyrethru 


114 E. 32nd St. New York, N. Y. 
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The Standard of Highest Quality 


Cresol Comp. U. S. P. 


also known as Liquor Cresolis Compositus, U. S. P., is made in exact accordance with 
the specifications of the U. S. Pharmacopoeia. Phenol coefficient 23 to 3. Dilutes with 
water to form clear, amber-colored solutions. Largely used by the medical profession, 
hospitals and veterinarians. 


Crestall Compound 


is similar in composition, appearance and odor to Cresol Compound, U. S. P., but pre- 
pared from refined cresylic acid as a base. Approximately twice as strong as the U. S. P. 
product, and very effective in preventing the spread of animal diseases. 


Mosquito Larvaecide 


A coal-tar product employed for killing mosquito larvae. Effective in dilutions of 20, 
000 to 40,000 to one. Superior to petroleum oil, as it is not affected by rainfall or wind 
and does not involve fire hazard. 


Pes- Tox Insecticide 


of the pyrethrum type, pleasantly scented. Quickly kills practically every type of crawl- 
ing, flying and hopping insect. Light lemon color. Especially effective when used in the 
form of a spray. 


Pine Oil Disinfectant 
A fragrant pine product, made from pure steam-distilled pine oil according to the for- 


mula of the Hygienic Laboratory of the U.S. Public Health Service. Mixes freely with 
water to form good milk emulsions, with pleasant pine odor. Free from mineral oil or 


other adulteration. 


BAIRD & McGUIRE, INC. 


Holbrook, Mass. 
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COAL TAR 
DISINFECTANTS 


Uniform! Reliable! Standardized! 


Producing our own raw materials, 
compounding and testing them in 
our own plants and laboratories, 
enables us to guarantee Depend- 
able Disinfectants of both soluble 
and emulsifiable types. 


Our soluble disinfectants form 
clear pale solutions and our emul- 
sifiable ones form rich milky solu- 
tions; free from deposit . .. when 
diluted with water. 


FROZEN TAR ACID OILS 
10% to 40% Strength 


Appropriate for the manufacture 
of disinfectants free from naph- 
thalene deposits. When properly 
compounded will yield white 
emulsions. 


ww 


Samples, prices, and full informa- 
tion furnished gladly on request. 


KOPPERS PRODUCTS COMPANY 


Koppers Building Pittsburgh, Pa. 


TAR PRODUCTS CORPORATION 
Providence Rhode Island 
THE WHITE TAR COMPANY OF 
NEW JERSEY, INC. 


Belleville Turnpike Kearny, N. J. 


Divisions of The KOPPERS COMPANY 











Disinfectants 
Coal Tar Disinfectant 
(Coefficient 2-20) 
Tar Acid Oils 


Tar Acid Disinfectant 


(Liquor Cresolis Compositus 
U. S. P. and Soluble Cresylic 
Compounds) 


Animal Dips 
Cattle Sprays 
Cresol U. S. P. 
Cresylic Acid 


Light Oil Distillates 
(Benzol, Toluol, Xylol, Solvent 
Naphtha) 


Wood Preservatives 
Agricultural Chemicals 


(Ammonium Sulphate Flotation 
Sulphurs) 
Naphthalene 


(Moth Balls ... Flakes ... Crude 
and Refined ... All Kinds) 











These products can be bought 
by the can or carload—put up 
as your own brand or shipped 
in bulk. 





COAL TAR PRODUCTS 
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Eliminate Guess Work... 


in the manufacture of Household Insecticides 


and Fly Sprays by using PYROCIDE No. 20 


i ROCIDE No. 20is astandardized 
and concentrated extract of Pyre- 
thrum Flowers. We guarantee that 
each gallon contains the active 
principles from 20 pounds of flowers 
containing 0.75% of pyrethrins. 


By using Pyrocide No. 20 you can 
standardize the insecticidal value 
of your finished product because 
Pyrocide No. 20 is standardized— 
the percentage of kill being propor- 
tional to the pyrethrin content as 
determined by our method. Pyro- 
cide No. 20is guaranteed and labeled 


to contain 1.8 grams of pyrethrins 
per 100 cc. Shipped in steel drums 
containing 10,30 and 53 (American) 
gallons. 


We guarantee .. . that Pyrocide 
No. 20 will make an exceptionally 
satisfactory and absolutely uniform 
household insecticide or fly spray 
when diluted one part Pyrocide 
No. 20 to nineteem parts of light 
mineral oil. 


We also can supply you with 
Pyrethrum Flowers with known 
pyrethrin content in whole, ground 
or powdered form. 


PY ROCIDE No.20O 


CONCENTRATED EXTRACT OF PYRETHRUM FLOWERS 





Wire today, McLAUGHLIN GORMLEY KING COMPANY 
1715 Fifth Street S. E., Minneapolis, Minn. 
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PaRATINTS- 


PERFUME AND COLOR FOR CRYSTALS 


Give You--- 


; 1. 


2. 
3. 
| 


Fine powerful perfume oils 

Live standardized colors 

Perfume and color in one operation 
Low cost of materials and production 


Paratints are available in all 
the most popular and effective 
floral odors and colors. Avail- 
able in two price ranges. 


Series A 2.00 lb. Series B. 4.50 Ib. 


Paratints are Particularly Recommended for 
Paradichlor Benzene, Bath Salts and Moth Balls 


Givaudan-[Delawanna, hn. 


80 FIFTH AVE. NEW YORK, N. Y. 
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van Ameringen- 


Perfumes tor 


Naphthalene 


1. Successfully soften the naphthalene odor. 
2. Impart a pleasant odor to the naphthalene ball or cake. 
3. Stand up in actual use, and are easy to work with. 


4. Are priced low, with perfuming strength and quality 
considered. 


Rose Orange Blossom Pine Cedar 
Chypre Violet Oriental and other odors 


Send for Samples 


$4.00 per lb. 





van Ameringen-Haebler, Inc. 


Aromatic Essentials 


315 Fourth Avenue, New York 
180 No. Wacker Drive, Chicago 
619 Clark Avenue, St. Louis 
42 Wellington Street, E., Toronto 


Factory, Elizabeth, N. J. ‘ 
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Haebler, Inc. 


20 fine new odors 


for Para blocks 


$1.50 per lb. and up 


Colors right in the oil if you want them. 


Rose Lilac Violet Orange Blossom Bouquet Oriental Cedar 
Pine Jasmin Carnation Lavender Mint New Mown Hay 


Send for samples. See for yourself 
how our oils improve your products. 


For the new season—try our FL‘ 
SPRAY oils. Made especially for spray 
use. Jasmin, New Mown Hay, Orange 
’ Blossom and Bouquet 118 are popular. 
Many others. Send for samples 


van Ameringen-Haebler, Inc. 


Aromatic Essentials 


; 315 Fourth Avenue, New York 
180 No. Wacker Drive, Chicago 
619 Clark Avenue, St. Louis 
42 Wellington Street, E., Toronto 


Factory, Elizabeth, N. J. 
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Certified 


Disinfectants 


of coal-tar are so named because every lot is tested and certified 
to by independent analysts, thus insuring to the buyer a guaran- 
tee of quality and strength. A copy of the bacteriological cer- 
tificate will be furnished whenever requested. 


The name BAIRD’S on a container of disinfectant means not 
only that it is a certified product, but one which represents over 
a quarter of a century of manufacturing experience and technical 
skill . . . insuring uniformity of composition . . . uniformity 
of quality . . . uniformity of result. BAIRD’S Certified Dis- 
infectants dilute readily with water to form rich, milky emulsions. 


Whether your disinfectant requirements are large or small, or 
whether the coefficient is two or twenty or any intermediate 
strength, let us figure with you. Samples will be submitted for 
your inspection, and we will be glad to give you the benefit of 
our many years of experience as specialists in this line. 


Cresylic Acid Animal Dips Household Insecticides 


Made Right—Priced Right 


BAIRD & MCGUIRE, INC. 


Manufacturers of 


Certified Disinfectants 
and Quality Sanitary Products 


HOLBROOK, MASS. ST. LOUIS, MO. 





Warehouse stocks at convenient points throughout the country. 
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Official Publication of The Insecticide and Disinfectant Manufacturers Association. 
Harry W. Cole, Holbrook, Mass., Secretary. 
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VOLUME SEVEN 


NUMBER TWO 





The Dealer's Shelves 


HE season for the sale of insecticides to 
the dealer is upon us in full swing. 
Salesmen for the insecticide manufacturers 
are hustling here and there about the coun- 
try signing up the dealers for 1931 deliv- 
eries. That these self-same salesmen are 
finding large carry-overs from 1930 is true 
whether they admit it or not. The dealer is 
not going to be any too anxious to take on 
full stocks for later delivery when he al- 
ready has in his store-room a goodly por- 
tion of his 1930 stock. To try, by the usual 
high-pressure methods, to force the usual 
quantity upon him this year is very much 
like trying to pump more water into one end 
of a pipe without some means of its flowing 
out the other end. 

The manufacturer of household insecti- 
cides is going to have to help the dealer to 
move his goods this year more than ever be- 
fore. The manufacturer is going to have to 
use more local advertising, to do more in 
counter and window displays. He is going 
to do everything possible to help open 
clogged channels of distribution,—this plus 
a daily prayer for lots of hot, wet weather 
in April and May to get things started. 


—— ()-—. 


Shall We Make It? 


OT long ago, a jobber who had built up 

a very respectable business in a cer- 

tain potash soap specialty, came to us for 
an expression of opinion on the wisdom of 
manufacturing the product himself. A series 


of questions and answers revealed that he 
knew little about the product except where 
and how to sell it. He had the outlets,—so 
why give the manufacturing profit to some- 
body else? Why not make all the profit him- 
self? He had been told that it was easy to 
make. All he needed was a formula and he 
would change his status from jobber to 
manufacturer. 

This case is typical of dozens which have 
come up in recent months. Our answer has 
been uniformly the same. How much do you 
really know about the technique of soap 
manufacture, or the business end of soap 
manufacture? Nothing? Then, stick to the 
business which you know. If it be selling 
soap, then sell more soap. Do not try to 
widen your margin of profit by wandering 
into strange fields, unless you are ready 
with adequate finances and personnel to en- 
gage properly in the business. Half-baked 
manufacturing ventures by the inexveri- 
enced are usually expensive, and short lived. . 


()-—-—— 

Liquid household insecticides are now being 
made by a company in Montevideo, Uruguay, the 
Institute Nacional de Quimica Industrial. The new 
product is marketed under the name “‘Kitel,” this 
being the first liquid product of Uruguayan man- 
ufacture. A report from the American consul in 
dicates that the new spray is lower in price than 
most imported products but states that it is not as 
safe for use on fabrics at the present time. 





+ OQ 


Plans for the reorganization of American Agri- 
cultural Chemical Co. were completed February 1. 
They involve consolidation of the capital opera- 
tions of the Connecticut company with the Dela- 
ware corporation of the same name. 
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3 Notes of the Tod | 


An insecticide known as “Harn” has recently 
been introduced into the Brazilian market by a 
German firm in an attempt to combat the attacks 
of ants. It is a gas, heavier than air, and harmless 
té humans, animals and plants. When introduced 
into the mouth of an ant hill by an apparatus it 
is said to destroy the ants and their eggs. 











pone 


Stanco, Inc., New York, makers of ‘‘Flit,’’ an- 
nounce that Val A. Schmitz, formerly with Mc- 
Cann-Erickson, Inc., New York, advertising 
agents, has become associated with Stanco in an 
executive capacity. While with MeCann-Erickson, 
Mr. Schmitz handled the Stanco account. 


—_—_O0—_— 


Marshall Products, Inc., 806 First St., St. Louis, 
Mo., has been formed to manufacture sanitary 
products exclusively for the jobbing trade. A 
practically complete line of soft soaps is being 
made by the company, also disinfectants, insecti- 
cides and polishes. R. V. Marshall, head of the 
company, was formerly connected with Peck’s 
Products Company, soap manufacturers, also of 
St. Louis. 


— — 0— — 


Monarch Chemical Co. has been established at 
227 N. Peters St., New Orleans, La., to manufac- 
ture disinfectants and other sanitary specialties. 


—- ——  — -— 


J. L. Hopkins & Co., New York, have just is- 
sued two new booklets covering description and 
uses of two of their products, Pyrethrum Soap 
for plant spray insecticide use, and Redratsquill, 
powdered red squill ready prepared as a rodenti- 
cide. The booklets give methods of application, 
activity, packing and other features of the 
products, 


—_— 0— —. 


Zonite Sales Corp., New York, with claims to- 
taling $2,400, were one of the three petitioning 
companies in the Schulte-United, Inc., bankruptcy 
case. The company, which acted as a holding com- 
pany for the Schulte Five Cents to One Dollar 
Stores, Inc., went into bankruptcy with obliga- 
tions estimated at $16,000,000 as against assets 
valued at only $9,000,000. 


ae 


Expello Corp., Dover, N. H., manufacturers of 
“Expello,” has appointed George C. Krusen & Son 
advertising representatives for the territories 
served by Krusen’s offices at New York, Chicago, 
Philadelphia and Toledo. 
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POWDERED SQUILL 
In Rodent Control 


By JAMES SILVER and J. C. MUNCH 


Bureau of Biological Survey, Dept. of Agriculture 


NCREASED use in this country of powdered 
I red squill for killing rats, following its rec- 

ommendation by the United States Depart- 
ment of Agriculture, has resulted in many in- 
quiries concerning its properties, characteristics, 
and use, and particularly its effect upon other ani- 
mals. This article has been prepared to assist in 
making replies. 

The principal rat poisons on the American 
market in 1923 were phosphorus, arsenic, barium 
carbonate and strychnine. At that time the De- 
partment of Agriculture recommended barium 
carbonate as the most practical rat poison, be- 
cause it is effective when properly used, inex- 
pensive, and less dangerous to human beings than 
the other three. In spite of its relatively low toxic- 
ity, however, and the fact that its effects are 
readily counteracted by a simple antidote, domes- 
tic and other valuable animals were being killed 
and human life menaced through its widespread 
use. A raticide devoid of such dangers was needed, 
and inquiry by the department into many known 
poisons led to an exhaustive study of red squill 
(Urginea maritima). 

The results of this investigation, which began 
in 1923 and continued into 1929, are recorded in 
detail in a technical bulletin of the department’. 
Red squill had been known in Europe for many 
years, but apparently its use had not become pop- 
ular, owing to extreme variation in the toxicity 
of available products. The studies carried on by 
the Department of Agriculture, however, showed 
that a uniformly toxic powder can be produced 
when the red-squill bulbs are died under controlled 
temperature conditions, and that although the 
powder is effective in destroying rats it does not 
seriously endanger other animal life. Because of 
the publicity given to the progress of the investi- 
gation and the excellent results obtained in the 
early stages, powdered red squill is now being 
manufactured in large quantities in the United 
States. So far as known, the first of these com- 
mercial red-squill powders was placed on the 
American market in 1926, and in less than five 


1 Technical Bulletin No. 134, Red-Squill Powders as 


Raticides. 
2 Leaflet No. 65, Department Agriculture, January, 1931. 
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years these products took a leading place among 
rat poisons on this market. 


ED SQUILL, called also scilla, or sea-onion, 

is a perennial plant belonging to the lily 
family. It grows wild among the hills bordering 
the Mediterranean, especially in southern Italy, 
Sicily, and in Sardinia, and along the Libyan 
coast. The onion-like bulbs occasionally attain a 
weight of 10 to 15 pounds, although those that 
find their way into commercial channels usually 
weigh from 1 to 8 pounds. They are gathered usu- 
ally during the dormant period in summer and 
early in fall. The pointed, blade-like, deep-green 
leaves dry up before the flower blooms in Spring. 
The small flowers, which are white with green 
veins, are borne on a tall stem, and the fruit is a 
3-celled capsule, with flat, winged seeds having a 
thick black shell. The plant, though ornamental, 
is rarely seen in flower gardens, and attempts to 
grow it on a commercial scale in this country 
have proved discouraging. It is reported, however, 
that squill is being successfully cultivated for the 
drug trade on a small scale in Italy and that the 
cultivated variety yields heavily, each plant pro- 
ducing on the average about 15 pounds of bulb 
after five or six years’ growth. 

There are two commercial varieties of squill, 
which apparently are not distinguishable botani- 
cally. White squill is the product official in vari- 
ous pharmacopeeias, and is used in human medi- 
cine as a heart tonic, emetic, diuretic, and nau- 
seant expectorant. Red squill has all the proper- 
ties of white squill and in addition contains active 
toxic constituents, or glucosides, that have not 
been chemically isolated and identified. 


Both red and white squill contain needle-like 
crystals (calcium-oxalate raphides) that, though 
essentially non-toxic, are irritating to the skin 
and cause a nettle-like, stinging sensation. They 
also give the squill its acrid, prickly taste, which 
is objectionable to human beings and to most ani- 
mals, except rats and house mice. It is probably 
this objectionable taste that renders squill com- 
paratively harmless, combined with its emetic ef- 
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YARMOR—A product 


that serves many industries 


| ERCULES Yarmor Pine Oil, when properly compounded, 
= produces a series of products valuable to many 














manufacturers. 
Rare Yarmor's fragrant, piney odor and germicidal 
en action have established it 
; as a major ingredient in 
k ; deodorants and disinfec- 


tants. Its repellent action towards flies and 
other insects has standardized it among dis- 
infectant manufacturers who sell to farmers and 
dairymen. 





The pronounced detergent 
properties of Yarmor have interested the liquid 
and semi-paste scrubbing soap and laundry 
soap manufacturers. 


Yarmor’s emulsifying and 





preserving properties have 
met with the approval of metaland furniture polish -=™ 
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manufacturers. 


We want to discuss these developments with 





manufacturers in these fields. 
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Please send me 2 copy of your booklet, The Efficiency of Hercules Yarmor Pine Oil in Disinfectants and Insecticides. 
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fect—which causes most animals except rats and 
mice to vomit bait containing it. 


ED SQUILL powders vary greatly in toxicity, 

although those prepared under conditions 
worked out during the course of the investiga- 
tion were found to be fairly uniform in this re- 
spect. The average lethal dose of the most toxic 
powders produced was found to be approximately 
1 grain per one-half pound of rat; that is, 1 grain 
of the powdered red squill would kill a rat weigh- 
ing half a pound in less than three days. Powders 
prepared experimentally under varying conditions 
killed 14-pound rats, in doses varying from less 
than half a grain of squill to more than 35 grains. 
Sun-dried squill powders, which can be produced 
inexpensively, are considered unreliable, as they 
vary from a fairly high toxicity to practically 
none, White-squill powders have failed to kill in 
doses up to 70 grains and are therefore apparently 
non-toxic to rats. 

The department’s investigations of numerous 
manufacturing processes have demonstrated that 
it is necessary to dry red squill under controlled 
temperature conditions in order to obtain a pow- 


der of maximum toxicity. The bulbs are sliced’ 


thin after the dry outer husks have been removed 
and then are placed in a previously heated dry- 
ing oven and held at a constant heat of 80° C. 
(176° F.) until thoroughly dried. (Red squill 
dried at higher or lower temperatures has been 
found less toxic than when dried at approximately 
80° C.) After being dried the squill should be 
ground fine enough to pass through a 40-mesh 
sieve, when it should be packed in air-tight con- 
tainers, as otherwise moisture absorbed from the 
air will cause the powder to harden. Thoroughly 
dried, squill apparently does not deteriorate, and 
kept in an air-tight container it will retain its 
original toxicity indefinitely. 

Powders made by this process should kill rats 
in doses of less than 3 grains of squill per pound 
of body weight. Because of the variability of dif- 
ferent lots of red squill, manufacturers should 
carefully test the toxicity of every shipment. This 
may be done by feeding carefully weighed quan- 
tities of the powders to five or more white rats 
that have previously been starved for 18 hours. 
The rats should be weighed and placed in sep- 
arate cages. The squill to be tested should be 
mixed thoroughly with fine meal in 10 per cent 
concentration and fed to the rats in quantities so 
computed as to give the rats does of 114, 3, and 
5 grains per pound of body weight in order to 
determine the approximate minimum lethal aose. 
The minimum lethal dose is the smallest dose that 
will kill within five days all rats fed. 


This process is somewhat difficult unless the 





necessary equipment is available. When such 
equipment is lacking it is advisable to have the 
tests made by a commercial bioassayer. If all rats 
do not die from doses of 5 grains of squill per 
pound of body weight, the powder is too weak for 
for an effective raticide. A very toxic powder 
should kill all rats at 3 grains per pound and at 
least 50 per cent with a dose of 114 grains per 
pound. Variation in the toxicity of different lots 
of squill powder can be overcome by mixing pow- 
ders of higher toxicity with those of lower so long 
as the resulting compound will kill all rats when 
fed at the rate of 5 grains per pound of body 
weight, This has been suggested as a standard, 
but oven-dried squill powders now on the mar- 
ket are more toxic. Highly toxic powders may be 
mixed with food in the proportion of 1 ounce of 
squill to 1 pound of food, which will insure the 
rat getting a lethal dose even if it eats only a 
small quantity of the bait. (It is safe to figure 
that a rat will eat enough bait at one time to 
equal one per cent of its body weight.) 


INCE the publication of Farmers’ Bulletin 
1533, Rat Control, in 1927, in which the use 
of red squill was first recommended as a rat poi- 
son by the department, large quantities of red- 
squill bait have been used. The Bureau of Bio- 
logical Survey during the ensuing three years as- 
sisted in more than 150 co-operative county, city 
and town campaigns, in which more than 40,000 
pounds of squill bait were used. A careful check 
of results made in most of these campaigns in- 
dicated that a thorough clean-up of rats 
was made on at least 75 per cent of the premises 
treated. This record furnishes ample proof of the 
acceptability and efficacy of red-squill powder as 
a raticide. 


In using powdered red squill to destroy rats 
the choice of bait is most important. The goal is 
to destroy every rat at one application; otherwise 
survivors become suspicious and are hard to dis- 
pose of later. This requires an ample supply of 
baits that will appeal strongly to the appetites of 
the rats. Unfortunately, the tastes of rats, like 
those of human beings, vary, so that it is not pos- 
sible to appeal to the palate of every rat with a 
single food. In order, to obtain the best results 
several kinds of bait should be exposed at the 
same time, so that every rat will have a choice 
of foods. The following directions for preparing 
baits are the result of long experience of special- 
ists in rat control: 


Fish.—Fresh fish ground in a meat chopper is 
one of the most attractive baits for rats. If fresh 
fish is not available, a cheap grade of canned 
salmon, canned mackerel, or sardines in oil may 
be used. Mix 1 ounce of powdered red squill with 
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a little water to form a thin paste free of lumps, 
add to 1 pound of fish, and mix thoroughly. 

Meat.—Mix 1 ounce of powdered red squill with 
a little water to form a thin paste free of lumps, 
and add to 1 pound of,fresh ground meat and mix 
thoroughly. Hamburg steak is most commonly 
used. 

Cereals.—Mix together dry 1 ounce of pow- 
dered red squill and 1 pound of cereal meal, such 
as oatmeal, graham flour, corn meal, or bran. 
Add 1 pint of sweet milk or water and stir to a 
mushy consistency. 

Fruits and vegetables.—Using a pepper shaker, 
dust powdered red squill over thin slices of fresh 
fruit or vegetables and stir or shake as the pow: 
der is applied to insure even distribution. A small 
muskmelon, for example, should be cut into about 
16 slices and each slice cut into 3 sections. This 
will require 1 ounce of powdered squill and will 
make 48 baits. Three medium-sized tomatoes or 
three bananas, each cut into about 16 sections, 
may be similarly used for each ounce of squill 
powder. 


O far as possible all sources of food for rats 

should be removed before exposing squill 
baits. Garbage cans should be covered, food hop- 
pers emptied, and all accessible food put into tight 
containers. The freshly prepared bait should be 
exposed late in the afternoon in order that it may 
be reasonably fresh when the rats commence 
feeding. Every part of the premises where rats 
are likely to be present should be thoroughly 
treated, particularly those places in which rats 
have been accustomed to feed. A large number 
of small baits is more effective than a few large 
baits. Put out the bait in quarter-teaspoon pieces, 
or in quantities about the size of the average 
marble. Place them consecutively, first a meat 
bait, then a fish bait, then a cereal bait, then 
meat, and so on. In poultry pens it is best to ex- 
pose the baits in the feeding troughs while the 
chickens are shut up; or the baits may be ex- 
posed behind boxes or boards so leaned against 
the wall to form a runway for rats that the 
chickens can not reach them. 

Baits should be left out for three days, after 
which all those uneaten should be collected and 
destroyed. If any sign of live rats is noted after 
one week, wait two additional weeks and then 
prebait for several nights before exposing more 
red-squill bait. Prebaiting is important if an un- 
successful effort has previously been made to de- 
stroy rats. This consists of exposing fresh un- 
treated foods prepared in precisely the same way 
as the squill baits except that the squill is omitted. 
These clean baits should be put out at 2-day in- 
tervals, and all not consumed should be destroyed 


the morning following their exposure until the 
suspicion of the rats has been overcome and they 
take the baits freely. When this occurs, substitute 
the squill baits, and a complete clean-up should 
result. 

Rats that have eaten a fatal dose of red squill 
usually become lethargic, or dopey, within an 
hour or two, and from 4 to 14 hours later they 
exhibit characteristic tremors and depression in 
the hind legs. This condition is followed by pro- 
gressive paralysis of the trunk and forelegs, 
breathing becomes labored, and the animal starts 
to roll over and over in a peculiar and extremely 
characteristic manner. This rolling motion con- 
tinues at intervals for half an hour, or possibly 
24 hours, before death, depending upon the dose 
taken. Few rats that show these symptoms re- 
cover. Post-mortem examinations have indicated 
acute dilatation of the heart to be the probable 
cause of death from red squill, although contin- 
uation of the heart beat in many instances after 
breathing had stopped also indicated that respira- 
tory paralysis plays a part. Irritation of the diges- 
tive tract also is pronounced, but not to an extent 
that would prove fatal. 


N addition to its effectiveness in destroying rats, 
the principal characteristic of red squill that 
recommends it as a raticide is its relative harm- 
lessness to human beings and domestic animals. 
In most cases cats, dogs, chickens, and other ani- 
mals that were offered foods poisoned with red 
squill either refused or promptly vomited them. 
Cats in particular disliked the baits and as they 
would hardly touch food containing 1 per cent of 
red squill, whereas 5 to 10 per cent is the usual 
concentration in rat baits, and it was concluded 
that cats probably would not eat them. Dogs also 
showed aversion for baits containing low concen- 
trations of red squill, although in two instances 
they gulped down baits containing 10 per cent, 
but vomiting was the only effect noted. 

Chickens have a relatively high resistance to 
red squill, and when fed a 10 per cent concentra- 
tion in mash to the exclusion of all other foods 
for a period of two weeks, they showed no ap- 
parent ill effects. Baby chicks are not likely to 
eat enough feed containing 10 per cent of pow- 
dered red squill to cause death, even if no other 
feed is available. Dead rats should always be re- 
moved from poultry runs, however, as decom- 
posed flesh or maggots, if eaten, may cause limber- 
neck, 

Pigeons also showed marked immunity, refus- 
ing to eat mash containing 10 per cent of squill 
powder, and when large doses were injected into 
the crop, vomiting was the only result. 


(Turn to Page 111) 
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Products Liability 


By A. P. CONNOR* 


AMAGE suits against manufacturers 

for injuries received in the use or hand- 
ling of the manufacturers’ products are all 
too common. Fake damage suits or base- 
less claims of injury are even more com- 
mon, we are told. The usual plan of 
protection against such claims, genuine 
or faked, is through the medium of the 
proper type of insurance which removes 
the liability from the shoulders of the 
manufacturer.—Ihe Editors. 


WANT to outline to manufacturers of pack- 

aged disinfectants and insecticides a plan to 

protect against liability for claims of bodily 
injury, illness or death, or property damage said 
to have resulted from any products manufac- 
tured, sold or distributed. It is sometimes hard 
to differentiate between what is known as a 
groundless claim, a fake claim, and a legitimate 
claim. 

Consumers may make the wrong use of your 
product. They may endeavor either to increase 
the amount of the product by some home-made 
ideas, or recommendations, or they may endeavor 
to strengthen or weaken the product by adding 
another ingredient. Then again, they may use the 
product without adulteration in a way in which 
you never intended it should be used. 

Claims of this type we classify as mis-use and 
it is often quite a job to get complainants to tell 
just exactly what they did to cause the trouble 
complained of. If they are honest, they will come 
through with the facts after a little persuasion. 
If they are dishonest, you never stand a chance 
of checking up unless they will turn the unused 
portion of the product over to the manufacturer 
for analysis. It is this request which will often 
cause these people to tell us what they have mixed 
with the product, and, of course, that is where 
we have an opportunity to break down many 
ideas of claims against the manufacturer. 

I might add here that when a claim is for- 
warded to us we immediately telegraph ahead for 
a confidential report on the person and this re- 
port is delivered to our representative before he 
calls upon the claimant. In this way we are able 
to know just a little bit in advance, something 


*Before the Insecticide & Disinfectant Mfrs. Assn., 


Dee. 1930. 
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NSUFANCE 


about the person and his character. You may 
rest assured that where the claimant is shown to 
be dishonest our procedure is much different 
from that followed when he shows a clean slate. 

We are greatly assisted by this information in 
trying to develop the honesty and the good in- 
tent of the person making the claim. In these 
fake cases, the principal difficulty we run into 
is in securing a part of the product. These peo- 
ple know in their hearts that they have no claim 
and, of course, are unwilling to convict them- 
selves by turning over a legitimate sample of the 
product. They usually claim that they have used 
all of the product and generally do not file claim 
until they have supposedly recovered from these 
alleged injuries. 

When we run into a case such as this, our man 
stays on the job and secures a statement from the 
retailer from whom the product was purchased, 
also a statement from the attending physician 
who is supposed to have treated the claimant for 
these injuries. I want to say right now that 
we have found very few physicians who have 
taken stands detrimental to us. There are, of 
course, some who exaggerate, but we always make 
a check-up to determine, if possible, the degree of 
friendship between the physician and the claim- 
ant. It is surprising how much information you 
can get along these lines. 


N ANOTHER type of case the complaint does 
not charge that anything is wrong with your 
product, but states that the claimant suffered ill- 
ness, infection or injury merely through its use. 
The fact that insecticides are advertised and in 
some cases labeled as harmless to humans gives 
the basis for these claims. 
Now, we all know that if you sprinkle pepper 
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up over your head you might get some in your 
eyes with a very uncomfortable result. We also 
know that if you expose your skin to turpentine, 
kerosene or similar products and then rub or 
scratch the skin, you are going to get some bad 
results. But then again, in many cases there is 
no negligence on the part of the manufacturer 
and I doubt very much, whether any of these 
would be sustained in any higher court. 

At the present time a lady down South is 
claiming the loss of eyesight, which she has par- 
tially recovered, due to using a mosquito spray. 
From the reports on this case possibly the lady 
was spraying directly over her own head. I don’t 
think the manufacturer ever intended that his 
products would be used in this manner. 

Down in South Jersey, a gentleman claimed to 
have lost half his mustache. Up in New York a 
man went to sleep on a sofa on the porch of his 
summer home. His wife decided to kill some flies 
by spraying and when she finished with the 
sprayer laid it down on one end of the sofa. This 
claimant states that possibly in his sleep he 
kicked the sprayer down on himself and it being 
a good sprayer and in the right position the fluid 
leaked over his leg. After scratching it for 
awhile, he developed an infection and now he 
thinks the manufacturer should pay for it. 


RACTICALLY all we have spoken of pre- 

viously is what you may call claims for 
which the manufacturer is not liable. Let us now 
consider those claims upon which the manufac- 
turer is liable. In the first place, let me state 
here and now that we do not believe there is any 
infallible method of manufacturing. Mistakes can 
and do occur. Troubles arise from causes never 
previously known to the manufacturer. Foreign 
matter develops in products. Labels are some- 
times mixed, or the product placed in the wrong 
container. Employes make mistakes in filling 
orders. Primary ingredients used in the manu- 
facturing are not always checked 100 per cent., 
all of which cause claims when defective products 
get into the hands of innocent consumers. 

Then again, particularly in the insecticide end, 
you have the hazard of the container and the 
sprayer becoming defective and these sometimes 
cause nasty cuts. I want to say in due respect 
to the manufacturers of these products that they 
are apparently doing a wonderful job, for claims 
from this source are very few and far between. 
However, the fact remains that even in these 
products little things do occur which cause claims 
and, of course, these claims are made against the 
manufacturer whose product is used. 

Our experience, as some of you manufacturers 
know, has been principally in the food and drug 


industries. We cover total yearly sales of over 
eight hundred million dollars. In handling this 
business over the past seven years we have seen 
quite a number of claims, and it may be surpris- 
ing to some of you to know that some of these 
have been rather disastrous. Last year we had 
four death cases. We have another death case 
at the present time which may be worth men- 
tioning as an example. This case is the result of 
samples of a laxative. The manufacturer en- 
gaged a number of girls in a city to distribute 
samples of his product in front of various retail 
drug stores. Despite the fact that all were given 
instructions not to give any of the product to 
children, nevertheless one local girl gave samples 
to several children to take home to their parents. 
One child ate these samples as well as several 
others she had begged from other children on the 
way home. The result was that the child died. 

The point I would like to bring out is that in 
any sampling of your products it would be well 
to bear in mind that if any persons employed by 
you give samples out to children, you are ab- 
solutely responsible for any injurious effects 
which may result. 


URNING to another phase of the claim prob- 

lem, I want to question the advisability of 
using your salesmen or jobbers to handle claims 
for you. This practice is unwise for it works di- 
rectly against you. Let us say that Mrs. Smith 
of Kalamazoo reports that she suffered an infec- 
tion in her hands after using your product. She 
naturally tells the retailer about it and he will 
probably advise her to write to your company tell- 
ing you her trouble. You receive that letter and 
immediately place it on the file of Bill Jones who 
covers that territory, with instructions to see Mrs. 
Smith on his next trip to Kalamazoo. It is gen- 
erally several days, weeks or maybe months be- 
fore Bill Jones gets around and in the meantime 
Mrs. Smith goes into the retailer’s store and the 
retailer asks her if she has heard anything from 
the manufacturer. She replies that she has and 
that their Mr. Jones is going to call upon her 
some day. 

The retailer asks her about her hands and she 
proceeds to elaborate upon the whole situation, 
telling about the pain and the treatment and the 
doctors and how much it has cost her and maybe 
this same visit of the lady to the retailer occurs 
on several occasions. Bill Jones hasn’t called 
around yet. The lady exaggerates her story every 
time she repeats it and finally she stops dealing 
at the retailer’s. He feels the result of the loss 
of her business on other products besides your 
own and consequently when Bill Jones calls 
around again he finds the retailer has a grouch 
on against his products and by this time Bill Jones 











USERS OF YOUR 
INSECTICIDES 


ALSO DEMAND 


CORRECTLY BUILT 
SPRAYERS 


An eight ounce bottle of good insecti- 
cide, applied with an_ inefficient 
sprayer, can kill the sale of a case of 
that product. By the same token, a 
correctly designed sprayer can make a 
trial bottle of fly spray promote the 
sale of many more bottles. 


For years, Hudson has been custom 
builder of sprayers to the insecticide 
industry. The requirements of lead- 
ing insecticide manufacturers make up 
the Hudson formula of construction 
and design. After all, that is the one 
formula on which you can safely rely 
when it comes to building repeat 
business on your insecticide. Our 


engineering department is at your 

















service. 
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Increase Sales 
of Bulk Fluids with 
Schwenk Tilters 


Danger of injury and the back-breaking labor 
necessary in handling barrels and drums of 
your products set up an unfavorable precedent 
against them. Make the work safe and easy 
for your customers with Schwenk Tilters. 
They will break down sales resistance and 
open a new market for bulk sales. 





With Schwenk Tilter 
one man places the 
drum as shown in ten 
seconds’ time. He does 
it in safety and with 
one-third the labor. 
Now he can truck drum 
about, rotate it, and 
drain from end spigot 
or middle bung. 

















Tilt barrels and drums 
—don’t lift them. Front 
wheels recede and are out 
of the way while load as- 
cends on curved surface 
at “A.” No possibility of 
tilter rolling or sliding 
while being loaded. Used 
and recommended by lead- 
ing concerns everywhere. 
A demonstration will con- 
vince you. 














Mr. Sales Manager: 
Here is a plan for you! 


Give a Schwenk “One-Man” Safety Barrel 
and Drum Tilter to each customer who con- 
tracts for a definite supply of your fluids. 
Give one outright to customers who buy a 
sufficient number of drums. This plan is get- 
ting business for others, opening new accounts 
for them, enabling them to sell prospects they 
have been unable to approach before. 


Send for low quantity prices on the number 
of units you will probably want. Do it now. 
We will tell you how others are increasing 
sales in this way. 


A&G Schwenk Safety Device 
ee Corp. — 70 E. 45th Street 


aa NEW YORK, N. Y. 
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has a hard job to convince the lady either that she 
used the product in the wrong way or that the 
company feels very sorry for her and is willing to 
compensate her for any injuries or expense in- 
curred through the use of their product. In any 
event, you have lost a consumer for your prod- 
uct, there is a strong chance that you have lost 
this retailer after his experience, and when he 
tells other retailers you will find reduced orders 
from the jobber. 


>} AN you imagine an insurance man going out 
to some plant or institution to sell them insec- 
ticides? Why one of your junior salesmen would 
have an order while I was wondering whether to 
talk about bed bugs, mosquitoes, roaches or 
Japanese beetles. I think this is a fair comparison 
for we have been called in on quite a lot of 
bungled claims. Don’t give a job of settling claims 
to a salesman. If the salesman was any good as 
an adjuster the chances are he would be a poor 
salesman. If you want to keep your sales force 
in good humor and knowing all the good points of 
your products, don’t have them handling that part 
of your business which should rightfully be taken 
care of by persons who make a specialty of that 
line. In this way your salesmen will be con- 
tented, your jobber will be contented and.the re- 
tailer will have nothing to talk about to your 
salesmen except the amount of your products that 
he should buy and the merits of your products. 
The answer to the situation is an insurance con- 
tract providing, not only insurance, but a real 
Service when questionable claims arise. 

Such service should be predicated upon very 
definite facts: First, a complete and thorough 
investigation of all of the facts connected with the 
claim; second, the refusal to pay any nuisance 
value whatever upon any claim which is not sub- 
stantiated; third, quick action, with the thought 
in mind that courteous investigation will prevent 
any possibility of unfavorable publicity; fourth, 
remembrance that the good will of the manufac- 
turer must be definitely safeguarded; fifth, readi- 
ness to pay any sum regardless of the amount, 
without quivering, in those cases where the manu- 
facturer has been negligent in manufacturing, 
labeling or distribution, or for any other cause 
beyond the control of the manufacturer, but for 
which the manufacturer may be legally liable; 
sixth, the purchase of such insurance and service 
from a source which knows and specializes in this 
line of coverage. 


a! | 
Expello Corp., Dover, N. H., is introducing a 
new 25c moth cake to be sold under the name 
Expello Jr. No. 5. It is put up in a perforated con- 
tainer with a hanger attachment to make its use 
convenient in closets, garment bags, ete. 


Terry Suit Leader Dies 

Charles A. Straw, vice-president and director 
of the Standard Oil Development Co., a subsid- 
iary of the Standard Oil Co. of N. J., and chair- 
man of the Defense Committee of the Terry Fly 
Spray patent suit, died January 9 in the Mt. 
Sanai Hospital, New York, after an illness of a 
year. He only recently returned to New York 
from a prolonged vacation and was spending a 
short time each week at his office. Mr. Straw 
was born at Roxbury, Mass., and was graduated 
from Harvard University. He later served as 
instructor in chemistry at Harvard and at Massa- 
chusetts Institute of Technology. He was a law- 
yer and member of the New York Bar, and an 
authority on patent law and chemical legal work, 
in which capacity he served for the Standard Oil 
Company. When the Terry Patent Suit was filed, 
he acted as chairman of a defense committee, 
composed of attorneys of various fly spray manu- 
facturers, and organized the successful defense of 
the case. He was buried at Newport, Vt. 


— — ()— — 


Incorrect Address in Blue Book 


Lowell Sprayer Company, Lowell, Mich., were 
listed incorrectly in the 1931 edition of the Soap 
Blue Book on page 147 under the heading ‘““Hand 
Sprayers.” The listing reads Lowell, Mass. and 
should be changed to Lowell, Mich. Lowell Sprayer 
Co. are manufacturers of a wide variety of spray- 
ers including hand, continuous hand, compressed 
air, bucket and barrel pumps, dusters, etc. 


—_— 0— — 


In the case brought by McCormick & Co., Balti- 
more, seeking to enjoin the collection of $5 permit 
fees imposed by the State of West Virginia on 
non-resident dealers and consumers of alcohol who 
sell their products in West Virginia, Federal Judge 
G. W. McClintic, on January 16, refused to grant 
the complainant a temporary injunction against 
W. G. Brown, state prohibition commissioner, and 
Howard B. Lee, state attorney-general. McCor- 
mick & Co. argued that the imposition of the fee 
was in restraint of interstate commerce. 


a | ee 


M. A. Zelinkoff has been elected president of 
Mountain States Brush Mfg. Corp., Wichita, Kean., 
to fill the vacancy created by the recent death of 
Samuel M. Zelinkoff. H. A. Zelinkoff has been pro- 
moted to the position of vice-president, and B. B. 
Zelinkoff becomes secretary. The company was es- 
tablished in 1892 as the Denver Brush Co., and 
was located in Denver, Colo., until a short time 
ago, when the move to 1714 East Douglas Ave., 
Wichita, was made. 
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VOGEL 


Insecticide 
Sprayer 






A substantially con- 
structed sprayer that 
will stand up under 
hard usage, priced at a 
remarkably low figure. 


Hand and continuous sprayers, 
designed and manufactured to 
give the greatest value for the 
least outlay. 


Also Manufacturers of 


Shaker Top Cans 


for paradichlorbenzene crystals 


Plain or Decorated 


Tin Cans 


for Pastes, Soft Soaps, 
Dry and Liquid Insecticides 


Holders for 
Deodorizing Blocks 


i 2 
> 





Write us about your require- 
ments and we will gladly sub- 
mit samples and prices without 
any obligation on your part. 


i> — = 


William Vogel & Bros. 


Incorporated 


“IN BUSINESS OVER 50 YEARS” 


37-47 South 9th Street 
Brooklyn, N. Y. 














AN ELECTRIC SPRAYER 
THAT REALLY ATOMIZES 
INSECTICIDES 





Your customers judge your product by results 
obtained; naturally, the efficiency of the sprayer 
used in applying it has’a big bearing on the case. 


Sprayit Model 70 was designed for the efficient 
and rapid spraying of insecticides and disinfec- 
tants. It is a positive pressure unit incorporating 
an air compressor and does not depend upon a 
fan or blower for atomization. Naturally, com- 
pressed air at the nozzle means a much superior 
spray than can be obtained by other methods. 


Sprayit Model 70 is a tried and proven unit 
Thousands of these motor compressors are in use 
throughout the world for painting service. In fact, 
it is only through this great volume that we are 
able to offer Sprayit Model 70 at a price in line 
with what you have been paying for the ordinary 
blower type unit. 


Sprayit Model 70 weighs only 6 pounds. The 
gun is attached to the compressor by means of 
a rubber hose for easier handling. The motor conv 
pressor may be set on the floor, held in the opera- 
tor’s free hand, or hung from his belt, as desired, 
allowing the gun hand the utmost freedom from 
strain. 


SEND FOR SAMPLE 
We will be glad to send a sample Sprayit Model 
70 on memorandum to responsible concerns for 
testing purposes. Whether you need sprayers now 
or not does not matter—we want you to be famil- 
iar with this new revolutionary performing tool 


Send for sample today—it will not obligate you 
in any way. 


Larger Equipment—We also have available 
larger portable units with two, five and ten-gallon 
fluid tanks for large mill work or other special 
applications. Send for catalogue. 


The Electric Sprayit Company 
320 E. Colfax, South Bend, Ind. 








Say you saw it in SOAP! 





What Profit, - |f Any? 


—o 


By HENRY A. NELSON 


Vice-president, Chemical Supply Co. 


ANY manufacturers, jobbers and dealers 
M of insecticides and disinfectants are cer- 
; tain that they are going to sell consider- 
able more merchandise during 1931 than they did 
last year. These expectations are in no way emo- 
tional. They are based on what seems to be fairly 
sane and logical premises. Certain it is that many 
users of disinfectants and insecticides postponed 
purchases during 1930, awaiting the return of 
better times. It is equally true that more aggres- 
sive merchandising methods will be employed, so 
larger sales will follow as a natural result. But 
the big question among these manufacturers, 
dealers, and jobbers is this: “Are we going to 
make any money this year?” 

I have seen many letters bewailing the fact 
that profits had vanished. I have listened to sev- 
eral discussions on this subject and have partici- 
pated in a few of them. And I am convinced that, 
despite improving conditions, many companies are 
in for a serious beating this year, unless they give 
careful attention, not only to selling, but to selling 
at a profit. The craze for ever-increasing volume 
has blinded many a man to the fact that volume 
alone is no criterion of success, One need not be 
a wizard to add to his sales figures when mer- 
chandise is almost given away these days. If this 
were confined to surplus stocks alone, all would 
be lovely. But disinfectants and insecticides do 
not present the problems faced, for example, by 
the petroleum industry where a certain output 
must be disposed of to make room for new stocks. 

Too many jobbers and dealers consider disin- 
fectants and insecticides as merely an adjunct to 
their business, rather than as a separate depart- 
ment which must produce its own profits. With 
the exception of a few large national advertisers 
who specialize nearly entirely on fly sprays alone, 
disinfectants and insecticides are marketed by 
many whose main lines consist of janitors’ sup- 
plies, soaps, brooms, brushes, cleaning compounds, 
paper towels, etc. They have come to look upon 
disinfectants and insecticides as offering an en- 
tree for their other items, and consequently are 
willing to “give the buyer a break,” to take the 
business merely as an accommodation, sometimes 
at exact cost or even lower. Recently an instance 
came to my notice where a jobber, a customer of 
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our own company, had sold a single drum of coal 
tar disinfectant with a coefficiency of five, for 5c 
a gallon more than he paid us. Out of this “mark 
up” must come his salesman’s commission, cart- 
age, and overhead. When I drew his attention to 
this fact, he offered the excuse that others were 
doing it, and that anyway, his disinfectant sales 
were but a small portion of his business. 

Recently, bids were opened in a nearby state 
for an insecticide equal to a nationally known 
product which retails for $4 per gallon. Deliveries 
were to be made in one-gallon cans as wanted, 
—and the bid awarded at 75c per gallon. Anyone 
familiar with the manufacturing cost of a pyr- 
ethrum product containing one pound of flowers 
to each gallon of solvent, the cost of cans, car- 
tons, delivery, etc. need not be told whether or 
not the successful bidder is going to make any 
profit out of that deal. Still many a jobber con- 
siders it almost an insult to tell him that the 
greater his unprofitable volume grows, the larger 
his loss will be. To me it would seem everybody 
ought to know this, but few seem to grasp the 
importance of this business fundamental. They 
seem to think it is better to sell a great deal, even 
at a loss, than to sell less at a profit to which 
they are entitled. 

When will these business men wake up? When 
shall they realize that by their short-sighted pol- 
icy of sales at any price, they are undermining 
instead of building up the consumer’s faith in 
disinfectants and insecticides. If one manufac- 
turer or jobber can sell his product at $4 per gal- 
lon, why should you or I sell ours at 75c,—unless 
the local community fund or the associated 
charities will feed our families? 

Disinfectants are not an expense. They are 
not something unnecessary, but they will show 
the buyer a real profit in preventing labor losses 
on account of illness. They will help keep his 
plant in sanitary condition and his employes bet- 
ter satisfied. In the home, their uses are mani- 
fold and the legitimate selling price is but a small 
fraction of the blessing they bring in the form 
of health protection. Epidemics are costly and the 
economic loss which follows in their wake runs 
into untold millions. You who are engaged in the 
sale of disinfectants and insecticides should 
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“EVERGREEN” PERFUMES 
for 


Soaps, Sprays, Deodorants, etc. 






““ G°VERGREEN” concentrated oils for cake soaps, liquid soaps, 

theatre sprays, insecticides, para and related sanitary prod- 
ucts are backed by 31 years of compounding experience. Besides 
having a complete array of standard oils for this type of perfuming 
we are equipped to work out specialties designed for your particu- 








lar use. May we be of service to you? 













EVERGREEN CHEMICAL CO., INC. 


160 FIFTH AVENUE NEW YORK 
























HE BARRETT COMPANY offers 
% to soap and disinfectant manufac- 
¥ ‘ Hi kK MI & ‘ AL a turers chemicals of known quality and 

ed 4 wh ‘Se proved dependability. The quality and 
uniformity of Barrett Standard Chemi- 
-~ cals are assured you through strict 
specifications and by the rigid tests they 

1 must pass before shipment. More than 
q J | eg q* ey ge b & 40 years’ manufacturing experience 
have made Barrett Cresols, Cresylic 
Acids and Tar Acid Oils standard for 
soaps and disinfectants. 















Cresyliec Acids 
SECC MIT CMe The Aypeell Company 


a 40 Rector St., New York, N. Y. 





Say you saw it in SOAP! 


FEBRUARY, 1931 





SOAP 111 





realize your true position as guardians of health 
and cleanliness and lift the entire industry upon 
a higher plane. As the laborer is worthy of his 
hire, and the physician of his fee, so are you 
entitled to your profits. 


—_—0-— — 


Powdered Red Squill 
(From Page 101) 


Pigs refused to eat red-squill baits mixed in 
the proportion recommended for rat control and 
could not be starved into taking any of it, though 
when offered the same food (tankage) without 
the squill they ate it greedily. They showed a 
marked dislike for bait even in the weakest mix- 
tures and could not be induced to eat it in a 
quantity that would produce ill effects. Pigs can 
be killed with red squill by forced feeding in the 
laboratory, but it is highly improbable that they 
will eat enough squill baits, mixed in the propor- 
tion (1:16) recommended for rat control to prove 
injurious. 

In field tests, prairie dogs and pocket gophers 
refused to eat red-squill baits, but house mice, 
which are closely related to rats ate them readily. 
The baits are apparently refused by rodents, 
other than rats and mice, although a quantity of 
approximately the same dose as for rats injected 
directly into the stomach of a woodchuck killed 
the animal. 

Cases are recorded in other countries of ani- 
mals killed by squill, and there is record of one 
death of a human being from taking sirup of 
white squill as a medicine. Not all the attending 
circumstances are known, however, and in sev- 
eral cases of death alleged to have been caused 
by squill that were carefully investigated, the ani- 
mals were found to have died from entirely dif- 
ferent causes. There may be here noted the in- 
stance of a young woman taking as an emetic 114 
teaspoons of a commercial red-squill powder, 
which was apparently about three-fourths of a 
grain per pound of body weight; depression, diz- 
ziness, nightmare, vomiting, and diarrhea re- 
sulted, but no pain, and full recovery came on 
the third day. One of the authors of this article 
swallowed 15 grains of a toxic red-squill powder 
with no apparent harm, and later took 40 grains, 
which caused nausea and vomiting within 15 
minutes, but no other effect. 

It is concluded, therefore, that red-squill pow- 
der when mixed with food in the concentration 
recommended for rat control is not likely to cause 
serious harm to farm animals in good health. It 
is possible that the irritant may cause death un- 
der certain conditions; so far as possible, there- 
fore, red-squill baits for rats should be kept out 
of reach of other animals. 

Experience has shown that objectionable odors 


resulting from decaying rat carcasses are less 


likely to occur if a slow-acting poison is used. Red 


squill is slow acting and gives the sick rats op- 
portunity to retire to burrows in the ground, into 
sewers, or to other situations from which odors 
do not ordinarily penetrate to structures above. 
Records show that odors develop on only about 
1 out of every 20 premises treated with red-squill 
rat baits, and few persons are unwilling to run 
the risk of an occasional odor when trying to rid 
their homes of rats. Should rats die where the 
carcasses can not be removed without undue ex- 
pense, the offensive odor arising from the putre- 
fying bodies can be somewhat abated by the use 
of certain chemicals. Compounds of formaldehyde, 
chlorine, and cresol are sold at drug stores as de- 
odorants. Deodorant solutions such as sodium hy- 
pochlorite may be sprayed around the room, added 
to the water used in scrubbing, or used to satur- 
ate cloths hung in the rooms where the odor is 
prevalent. A lead-nitrate solution also has been 
recommended for this purpose. Whether these de- 
odorant compounds actually combine with and 
neutralize or destroy the offensive odors of putre- 
faction, or merely disguise them, is not definitely 
known, but practical tests have demonstrated 
their helpfulness. Odors from dead rats seldom 
last longer than four to six days. 


Seas 


An agency for paradichlorbenzine blocks, also 
disinfectants and other deodorants, is wanted by 
a company in Havana. Accredited American man- 
ufacturers may get full information by communi- 
cating with the Department of Commerce, refer- 
ence 49734. A company in Cairo, Egypt, wants to 
buy disinfectants. The reference on this inquiry 
is 49732. 

— — ()—- —— 

A manufacturer of a rat exterminator has 
signed a stipulation with the Federal Trade Com- 
mission agreeing to stop advertising that his 
product is capable of mummifying the carcasses 
of, or preventing offensive odors from rats and 
mice killed by it. 


— —O— — 


The bulk of the Porto Rican insecticide market 
is said by the U. S. Department of Commerce to 
be shared by two American firms, although the 
Shell interests are reported to be considering seri- 
ous entrance into that field. There is no market 
for bulk products for repackaging or for concen- 
trated pyrethrum extract, as cans are not made 
locally and could not be imported economically. 


eae enon 


Exports of scouring powders and soaps from 
United States during October, 1930, totaled 909,- 
405 pounds, worth $58,378. 
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LETAHANE 384 


| The PHYSICAL PROPERTIES of an 
| insecticide play a large part in its | 
acceptance by the trade. 











LETHANE 384 insecticides are non-stain- 
ing, practically water-white in good qual- 
ity solvents, and leave no residual odor. 












































Réhm & Haas Co., Inc. 


222 W. Washington Square 


| Ridin, te. | | 

















































































































TAR ACID OIL 
20% 25% 30% 36% 
Naphthalene Free--White Emulsion 





SPECIAL OILS 
for making DISINFECTANTS complying in 
BENZOPHENOL CONTENT 
with the 
FEDERAL CAUSTIC POISONS ACT 





THE DOMINION TAR & CHEMICAL CO. 


LIMITED 


424 CANADA CEMENT BUILDING 
MONTREAL, QUEBEC 




















Say you saw it in SOAP! 





FEBRUARY, 1931 





SOAP 113 








King & Howe in Merger 


King & Howe, Inc., New York, millers of pyr- 
ethrum and drugs, have combined with R. Hil- 
lier’s Son Co., drug millers, and Ranses, Inc., 
Bridgeport, Conn., to form a new drug and es- 
sential oil company under the name of United 
Chemical & Drug Co., with offices at 135 William 
St., New York. The drug department will be 
headed by Percy E. Anderson, for many years 
president of P. E. Ariderson & Co., which firm 
was taken over by S. B. Penick & Co., several 
years ago. H. J. Pollinger will head the essen- 
tial oil department. Harold King, Russell Howe 
and E. D. Osborne will be active in the new com- 
bine. Isaac Hillier and Van Zorn Hillier have 
retired from the business. 


— — ) — — 


A meeting of leading exterminators was held in 
New York on Jan. 29 with a view of forming an 
association of those in the industry in the Metro- 
politan area. The meeting was held at the Pythian 
Temple and was presided over by Leopold Phil- 
ipp of the Disinfecting & Exterminating Corp. 
as temporary chairman. 


—— 0— — 


Huntington Laboratories, Huntington, Ind., 
manufacturers of sanitary products, have opened 
a Pacific Coast branch at Oakland, Cal. The new 
office will be managed by H. J. Longstreet. 


—— ()—_ — 


George L. Huisking has resigned as vice presi- 
dent of Mattawan Coal Tar Products Co., headed 
by D. Wiener, to become associated with A. D. 
Smack Co., New York vanilla bean importers. 
Prior to his connection with Mattawan Mr. Huis- 
king was with Charles L. Huisking & Co., New 
York, brokers. ” 


Ralph E. Dorland, Dow Chemical Co., New 
York, and E. H. Killheffer, Newport Chemical 
Works, Passaic, N. J., were re-elected vice-presi- 
dents of the Synthetic Organic Chemical Manu- 
facturers’ Association. A. L. van Ameringen, van 
Ameringen-Haebler, Inc., was again named a 
member of the Board of Governors representing 
the aromatic chemical branch of the industry. 


—— — 0 — — 


F. W. Webb, formerly president of the Mash- 
burn Drug Co., Valdosta, Ga., has joined the sales 
staff of McCormick & Co., Baltimore, as special 
sales representative. Mr. Webb has sold in the 
drug and allied trades in the South for the past 
twenty-five years. 


eee 


Allaire Woodward & Co.,. Peoria, Ill., specialists 
in pyrethrum products, recently completed a 
$100,000 addition to their factory. 


Drug Manufacturers Meet May 4 


American Drug Manufacturers Association 
will hold its annual meeting this year at The 
Cavalier, Virginia Beach, Va., according to a re- 
cent announcement from S. Barksdale Penick, 
president of the Association. The meetings will 
begin on Monday, May 4, and run until Thurs- 
day, May 7, inclusive. Full details of the meet- 
ing will be issued in later bulletins. Carson P. 
Frailey, Albee Building, Washington, D. C., is 
secretary of the Association. 


——  () 


Hercules 1930 Earnings Lower 


Net earnings of Hercules Powder Company for 
1930 were $2,376,479, representing, after payment 
of regular 7 per cent preferred dividend, $2.61 per 
share on the company’s outstanding no par com- 
mon stock. Figures for the previous year, 1925, 
show net earnings of $4,358,904. During the year 
regular dividends amounting to $3 per share on 
the common stock and preferred dividends 
amounting to $799,687 were paid. On December 
31, there were 603,079 shares of no par common 
stock outstanding. The company’s naval stores 
business was not off substantially in volume dur- 
ing 1930, but, while manufacturing costs showed 
improvement, market prices for rosin and turpen- 
tine were exceptionally low. Hercules’ foreign busi- 
ness did not escape the effects of the world-wide 
business depression during the year, although the 
decline in the company’s sales abroad was less 
than in the case of its domestic business. 

— ——() — —— 

Made-Rite Compound Co., Inc., has been estab- 
lished at 2221 Orchard St., Chicago, by Edwin 
W. Piper, for the past twenty-eight years Chicago 
branch manager for the Rochester Germicide Co., 
Rochester, N. Y. In association with his son, Mr. 
Piper will manufacture and distribute disinfect- 
ants, liquid soaps, insecticides and other sanitary 
products, selling directly to bulk consumers. The 
company’s telephone number is Diversey 6098. 


——__— () — —— 

Samuel H. Bell, manager of the Koppers Prod- 
ucts Co., Pittsburgh, and Vincent Sauchelli, chem- 
ical engineer for the same company, are on an ex- 
tensive trip along the Pacific coast in the interest 
of Koppers flotation sulfur. 


acest eaten eae 


Baird & McGuire, Inc., Holbrook, Mass., an- 
nounce the election for 1931 of C. C. Baird, presi- 
dent and treasurer, and Harry W. Cole, secretary. 
Baird & McGuire, Inc. of Missouri, St. Louis, Mo., 
announce the election for 1931 of C. C. Baird, 
president and treasurer ; James Varley, vice presi- 
dent and general manager; assistant treasurer, 
Harry W. Cole. 
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for Manufacturers of Insecticides 


METHYL , 


SALICYLATE 
MERCK 


(Oil Wintergreen Synthetic) 








Write for price and sample 


MERCK & CO. Inc. 


MANUFACTURING CHEMISTS 























Industrial Division; In Canada: 
916 Parrish St. 161 Sixth Avenue R h 4528 So. Broad MERCK & C 
5 . ahwa N. q 0. Broadway O. LTD. 
Philadelphia New York Ys J St. Louis Montreal 
| 
LS ASI: oe nn =e 

















Breuer’s Tornado Electric Sprayers 


Have done more to 


INCREASE THE SALE OF 
INSECTICIDES 


than any other one thing in the industry. 





You may have the best insecticide manufactured but have you the proper method of spraying it? The Tornado 
Electric Sprayer is your answer. It is the most powerful and efficient machine of its type on the market; sprays 
all liquid insecticides, disinfectants and germicides a distance of 8 to 10 feet, breaking it up into a fine mist 
which will float in the air and penetrate all cracks and .crevices. Tornado sprayers are so easy to use and give 
such satisfactory results that they are used more often, increasing the use of your product. Supply your customers 


Ii} with these machines and watch your sales increase. 


THOUSANDS IN USE! 


Tornado Electric Sprayers have been regarded as standard equipment for 
years by leading manufacturers of insecticides and disinfectants. Thousands 
are in use in mills, warehouses and institutions of all kinds as well as in the 


home. 


The Model 50 equipped with G. E. Universal Motor weighs but 3 lbs. Oper- 
ates at very low cost. 


Write TODAY for further information and prices 


BREUER ELECTRIC MFG. CO. 
862 Blackhawk St., Chicago, IIl. 
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Trade Marks Granted 
(From Page 55) 

279,002. Deodorant. Friend-Ullrich, Inc., Fort 
Smith, Ark. Filed Aug. 21, 1930. Serial No. 304,- 
860. Published Oct. 28, 1930. Class 6. 

279,006. Fly Spray, Disinfectant, and Deodor- 
izer. Mearl J. Pooler, Rodman, N. Y. Filed Aug. 
13, 1930. Serial No. 304,575. Published Oct. 28, 
1930. Class 6. 

279,036. Automobile, Furniture, Floor, Wood- 
work, and Linoleum Polishes. Campbell Labora- 
tories, Inc., New York. Filed Aug. 2, 1930. Serial 
No. 304,125. Published Oct. 21, 1930. Class 16. 

279,051. Polish for Automobiles and Furniture. 
Finishing Laboratories, Syracuse, N. Y. Filed Aug. 
9, 1930. Serial No. 304,406. Published Oct. 14, 
1930. Class 16. 

279,056. Shoe Polish. Benjamin F. Brown, 
Philadelphia. Filed July 12, 1930. Serial No. 303,- 
416. Published Sept. 23, 1930. Class 4. 

279,075. Moth Repellant. Wenatchee Rex 
Spray Co., Wenatchee, Wash. Filed Aug. 23, 1930. 
Serial No. 304,984. Published Oct. 28, 1930. 
Class 6. 

279,076. Insecticide. United Chemical Co., Kan- 
sas City. Filed Aug. 23, 1930. Serial No. 304,983. 
Published Oct. 14, 1930. Class 6. 

279,079. Seed for the Extermination of Ro- 
dents. Hicks Laboratories, Inc., New York. Filed 


Aug. 22, 1930. Serial No. 304,914. Published Oct. 
28, 1930. Class 6. 

279,221. Liquid Glove-Cleaning Soap. Davies- 
Young Soap Co., Dayton, Ohio. Filed Sept. 22, 
1930. Serial No. 305,925. Published Nov. 4, 1930. 
Class 4. 

279,274. Shaving Cream. Samuel Tinsky, New 
York. Filed Aug. 23, 1930. Serial No. 304,980. 
Published Oct. 28, 1930. Class 4. 

279,280. Stove Polish. Fred Leveille, North Ux- 
bridge, Mass. Filed Aug. 15, 1930. Serial No. 304,- 
662. Published Oct. 28, 1930. Class 4. 

279,283. Household Cleaner. Pelham Chemical 
Co., Louisville, Ky. Filed Aug. 14, 1930. Serial No. 
304,630. Published Oct. 28, 1930. Class 4. 

279,284. Preparation for Cleaning and Polish- 
ing Metal. Percival Specialty Co., Foxboro, Mass. 
Filed Aug. 13, 1930. Serial No. 304,574. Pub- 
lished Nov. 4, 1930. Class 4. 

279,289. Liquid Soap Soluble in Gasoline. 
American Disinfecting Co., Sedalia, Mo. Filed 
July 16, 1930. Serial No. 303,525. Published Oct. 
28, 1930. Class 4. 

279,290. Metal Polish. Germain H. Stadelman, 
Jamaica, N. Y. Filed June 20, 1930. Serial No. 
302,650. Published Nov. 4, 1930. Class 4. 

279,293. Germicidal Soap. M-De-S_ Labora- 
tories, Kansas City. Filed May 27, 1930. Serial No. 
301,366. Published Nov. 4, 1930. Class 4. 





Let your 1931 Contract Specify 
LOWELL NU-DAY SPRAYERS 





(~~ TOWEL 







Perfect vaporiza- 
tion is necessary to 
the application of 
household insecticide. Most household in- 
sects are killed by suffocation only and to 
prove most effective, the room must be 
completely filled with vaporized insecticide. 


The housewife demands a sprayer that 
will not leak, drip, nor syphon, is neat in 
appearance and easy to use. 


The Nu-Day is constructed with curved 
syphon tube that enables it to spray while 
in a vertical position. The Nu-Day is drip- 
less at any angle and positively will not sy- 
phon even when laid on its side. 

Tank. 3 inches diameter, 3 inches long. 
Heavy tin. Capacity about one pint. 3 
inch can screw for filling. Double tested. 
Pump. 14 inches diameter, 10 inches long. 
Fitted with special leather and heavy 


plunger rod. 


No. 265 NU-DAY. 


LOWELL SPRAYER CO. 


LOWELL, MICH. 


U. S. A. 
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The ORIGINATORS, PIONEERS and 
WORLD'S LARGEST PRODUCERS of 
DEQDORIZING BLOCS ..... 







XE 




































ee 


OFFER YOU THE FAMOUS U. S. AIR CONDITIONING BLOCS 


under your private label 


U. S. AIR CONDITIONING BLOCS outsell all other blocs because they are moulded, 
hard and uniformly perfumed. Sizes and shapes (as illustrated) to fit any containers. 
Odors to meet current needs. Packed for you under your private label. 

Handsome perforated metal containers in White Enamel, Porcelain, Oxidized or Nickel-plate 


jS.SANITARP 


PECIALTIES f 
SONS Cy 





Makers of 


with Jobber’s Nameplate. J, 
1 oO 
Also NEUTRODOR URINAL BLOCETTES and AEROZONE CRYSTALS packed in Equipment 
beautiful lithographed tins with your imprint. Liquid Toilet 
Large output makes it possible to quote extremely low prices. New catalog on request. Pl 
U. S. SANITARY SPECIALTIES CORPORATION 
435-41 SO. WESTERN AVENUE CHICAGO, ILL. 





on - i 


| 











sme steel 








DEODORIZING CRYSTALS 
and BLOCKS 


**Tt’s the Odor that Sells the Product’’ 


We Have a Number of Very Interesting Floral 
and Bouquet Odors From Which To Select. 


A Few of Our Leaders: : 
AMERICAN THISTLE ............. $5.00lb. ORIENTAL NO. 88 ................ $5.00 lb. 


es) 0. gt | re 5.00 lb. ROSE FLOWERY NO. 158 .......... 5.00 Ib. 

FOREST BOUQUET NO. 42......... 4.00Ib. ROSE HEAVY NO. 99 ............. 5.00 Ib. 

Eo bdiard oukia ones so ekvwn A Me a |: ne 6.00 Ib. 

NEW MOWN HAY NO. 75 ......... Po Me ee | ere ener 8.00 Ib 
eo ree rere $5.00 Ib. 


Only one pound is required to perfume 100 pounds of paradichlorbenzene. 


Samples upon request 


P. R. DREYER INC. 


26 CLIFF STREET NEW YORK 
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279,354. Insecticides, Deodorants, and Disin- 
fectants. Stanco Inc., New York. Filed Sept. 13, 
1930. Serial No. 305,684. Published Nov. 4, 1930. 
Class 6. 

279,405. Cleansing, Antiseptic, and Germicidal 
Compounds. Clorox Chemical Co., Oakland, Cal. 
Filed Sept. 2, 1930. Serial No. 305,216. Published 
Nov. 4, 1930. Class 6. 

279,413. Preparation for Cleansing, and Puri- 
fying. Lever Brothers Co., Cambridge, Mass. 
Filed Sept. 5, 1930. Serial No. 305,363. Published 
Nov. 4, 1930. Class 6. 

279,514. Soap. Marie Ewing, Oregon City, Ore. 
Filed Sept. 21, 1929. Serial No. 290,061. Published 
Nov. 11, 1930. Class 4. 

279,585. Soaps and Shaving Creams. Viville 
(Paris), Inc., New York. Filed Sept. 27, 1930. 
Serial No. 306,152. Published Nov. 11, 1930. 
Class 4. 

279,586. Soap in Comminuted form. Procter & 
Gamble Co., Cincinnati. Filed Sept. 25, 19380. 
Serial No. 306,071. Published Nov. 11, 1980. 
Class 4. 

279,587. Cleaning Compounds. Marval-Ac Co., 
San Jose, Cal. Filed Sept. 10, 1930. Serial No. 305,- 
533. Published Nov. 11, 1930. Class 4. 

279,588. Soaps and Shaving Creams. Viville 
(Paris), Inc., New York. Filed Sept. 27, 1930. 
Serial No. 306,154. Published Nov. 11, 1930. 


279,589. Soaps and Shaving Creams. Viville 
(Paris), Ine., New York. Filed Sept. 27, 1930. 
Serial No. 306,153. Published Nov. 11, 1930. 
Class 4. 

279,602. Soaps and Shaving Creams. Viville 
(Paris), Inc., New York. Filed Sept. 29, 1930. 
Serial No. 306,207. Published Nov. 11, 1930. 
Class 4. 

279,603. Soaps and Shaving Creams. Viville 
(Paris), Inc., New York. Filed Sept. 27, 1930. 
Serial No. 306,157. Published Nov. 11, 1930. 
Class 4. 

279,604. Soaps and Shaving Creams. Viville 
(Paris), Inc., New York. Filed Sept. 27, 1930. 
Serial No. 306,156. Published Nov. 11, 1930. 
Class 4. 

279,625. Cleaning Materials and Fluids, Shoe 
Polishes, Cleansers, and Metal Polish. Griffin Man- 
ufacturing Co., New York. Filed July 30, 1930. 
Serial No. 304,003. Published Sept. 23, 1930. 
Class 4. 

279,631. Cleaning Powder for Laundry Pur- 
poses. H. Kohnstamm & Co., New York. Filed June 
10, 1980. Serial No. 302,309. Published Nov. 11, 
1930. Class 4. 

279,632. Soaps, Nickel Polish, etc. Kuehnle, 
Inc., Philadelphia. Filed Sept. 6, 1930. Serial No. 
305,405. Published Nov. 11, 1930. Class 4. 








ERE 





Ee, 
= ‘When 


Insecticides 

are Being 

Applied. 
What Is 


Noticed 
FIRST? 





The SPRAYER 


Comes FIRST 


It makes no difference how effective the insecticide or 
repellant may be, it MUST be correctly applied if the 
results are to be the BEST. The better the sprayer, the 
better the customer will like the product. That is the rule. 


Acme Makes Sprayers to Fit Every Requirement 


Over fifty years in the business has eliminated all risk and experiment 
in ACME products. 
Every sprayer carries a money-back guarantee of satisfaction. If it isn't 
in eur regular line, we can build 
a sprayer to fit YOUR needs. 


Our No. 200 sprayer is a leader. 
Special drip cup feature; air and 
spray tubes co-ordinated to produce 
a mist or fog that hangs in the air 
longer; special processed leather 
plunger, etc., etc. 

Write for samples and 


A TRADE MARK needs. 
q-3 prices. 

a Potato Implement Company, Dept. 34 
TRAVERSE CITY, MICHIGAN 


The very height of perfection has been attained. 


Tell us your 
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PYRETHRUM 


S The Bee Imp Will Shoot Your Troubles Away 


If your problem concerns Pyrethrum in any form our analytical and 
research laboratories are at your service 


Specialists in Granulated and Powdered Pyrethrum 


also 


CONCENTRATED EXTRACTS 


Leaders in Pyrethrum Products for almost half a century 













Vv 


L/GHTNIN 
PORTABLE 


MS TRI-SODIUM 


DI-SODIUM 


PHOSPHATES 


MIXING 
SOAP SOLUTIONS 
REFERRED for their colorless 


crystals, uniform size and 












ODERNIZE your tank equipment sparkling appearance. Prompt 
- without new tank expense! deliveries made from convenient 


LIGHTNIN portable mixers are  spe- distributing points. Packed in 
cially designed for every mixing need 325-pound paper-lined barrels 
in the soap industry, and are easily at- and paper-lined kegs. Also 
tached to any tank in your factory. in bags ; 








Built in all sizes and speeds, LIGHTNIN 
mixers may be conveniently moved from 


Di " tank to tank, or installed in any closed 
irect-Drive ; F P : 
Model M tank with special support fitting. Write BOW K E W 
LIGHTNIN for details. 
CHEMICAL COMPANY 


ALL SIZES AND SPEEDS 
MIXING EQUIPMENT CO., INC. 419 Fourth Ave., New York City 


Originators and Largest Manufacturers of Portable Electric Mixers 


229 EAST 38th STREET 1044 Garson Avenue 
NEW YORK CITY Rochester, New York 


SOAP DIES eres. 
and STAMPS “cE 


For Foot and Power Presses 
Manufacture Backed by 35 Years’ Experience 


ANTHONY J. FRIES 


Cincinnati, O., U.S. A. 


























717 Sycamore Street 
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| CLASSIFIED ADVERTISING | 


Classified Advertising—All classified advertise- 
ments will be charged for at the rate of ten cents 
per word, $2.00 minimum, except those of indi- 
viduals seeking employment where the rate is five 
cents per word, $1.00 minimum. Address all 
replies to Classified Advertisements with Box 
Number, care of Soap, 136 Liberty St., New York. 











Positions Wanted 


Soap Maker—A man capable of taking full 
charge of plant making all types of soap, includ- 
ing liquid and oil soaps, desires new connection. 
Thirty years’ experience. Best references. Box 
636, care Soap. 

Soap Maker—German, with over twenty years’ 
experience in Germany and South America, in 
manufacturing all grades and kinds of toilet, 
medicinal, laundry, potash, and liquid soaps, and 
chips, etc. Address Box 633, care Soap. 





Ret Chemist in soaps is open fer engage- 
ment. Has been actively connected with leading 
soap manufacturers. Has successfully developed 
lines which are today profitable market items. 
Graduate chemical engineer Mass. Inst. Tech. 
Address Box 635, care Soap. 

eae alee _With years of setudie experience in 
manufacturing all grades and kinds of soaps and 
soap products. Address Box 634, care Soap. 








teins ie en siieaitaait cenidiiiatnd in 
rosin laundry soaps. Can make good soap at two 
cents per pound, covering all expenses. Address 
Box No. 631, care Soap. 





Chemist—Young man experienced in soap, pol- 
ish oil, and drug trades, desires position. Has had 
charge of laboratory. Location in New York pre- 
ferred. Address Box 629, care Soap. 





Soap Maker and Chemist with many years’ ex- 
perience making all kinds of laundry and toilet 
soaps, seeking change. Good references. Can 
take complete charge of manufacturing. Address 
Box 637, care Soap. 





Practical Soap Maker wants position making all 
grades of rosin laundry soap, cold made and half 
boiled, all grades of potash and liquid soaps and 
shampoos, also flaked, shredded and powdered 


INVENTORY SALE 


COMPLETE PLANT 
SOAP EQUIPMENT 





SPECIALS 


1—Proctor & Schwartz late model Soap Chip Dryer 
with 5 roll chilling unit, capacity 850 to 1,000 
Ibs. per hour. 

1—Soap Chip Dryer, with Chilling Rolls, 1500 lbs. 
capacity. 

Liquidation Complete Soap Plant. Equipment con- 

sists of Dryer, Various Tanks, Kettles, Crutchers, 

Frames, Slabber, Cutting Table, Automatic and Foot 

Presses, Wrapping Machines, Pumps, etc. Location 

Eastern Seaboard. 














3—Dopp & Doll Vert., 1000 & 1500 lbs. Crutchers. 

5—Foot Presses for Soaps & Deodorizing Blocks. 

2—Jones & Ralston Automatic Presses. 

8—Dopp Kettles, Open & Closed. 

1—Ernest Scott Glycerine single effect Evaporator, com- 
plete with vacuum pumps. 

8—Cast Iron, 12, 18, 24, 30 & 36 inches square, Shriver 
and Sperry Filter Presses. 

50—600 & 1200 lbs. capacity Frames. 

2—3 roll Huber & HA Stone Mills. 

1—4 Roll Rutchman Stone Mill. 

4—Nos. 1, 2, and 3 Meade Mills. 

1—Powder Crusher. 

2—6” Single and Twin Screw Plodders. 

2—Broughton Mixers. 

6—J. H. Day Sifters & Mixers, sizes 0, A, B, C, D, E, 
& G, 50 to 2000 lbs. capacity. 

4—Gas and Coal Boilers. 

1—American Soap Wrapping Machine for 6, 8 and 10 
oz. cakes, COMPLETE. 

10—Duplex & Simplex Steam; Triplex and Rotary pul- 
ley driven Pumps. 

2—-Slabbers, 600 and 1200 lbs. Hand and Power Driven. 

10—Rotary Soap Pumps—1 to 4 inch. 

BLOWERS - EXHAUST FANS - ENGINES - STEEL 

AND WOOD TANKS - PUMPS - STORAGE TANKS 


- MOTORS - CONVEYORS - ELEVATORS - COP- 
PER, ALUMINUM AND IRON KETTLES ~- ETC. 


Send for Complete List! 


We buy and sell from single items to complete plants 


STEIN-BRILL CORP. 


25 Church Street 
New York City 
Phones—Barclay 4850-1-2 


PHONE WRITE! 
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LIQUID 


50 Church Street 








FLOOR WAX 


PASTE 
UNDER YOUR OWN LABEL 
We print the label 
Send for Samples and Quotations 


WINDSOR WAX COMPANY 


Cortlandt 7670 


Factory: 611-617 Newark St., Hoboken, N. J. 


POWDER 


New York, N. Y. 


























SUPER-SERVER 
Soap Dispenser 


chrome, satin finish. 

Large filling opening—substan< 
tial plated cap. 

Valve removable—for cleaning 
or repairing—replaceable for a 
few cents. 

Send $1.00 for sample—retails 
at $2.00. 











We manufacture tank equipment, and other types of dispensers— 
also a complete line of sanitary chemicals, brushes, mops, polishes, 
soaps and appliances—send for catalog. 

INC. 


PALMER PRODUCTS, 
Waukesha, Wis., U. S. A. 


“Adjacent to Milwaukee"’ 








The D-C 
Dependable 


Construction 


The best inexpensive soap dis- 
penser manufactured. 

Fills without removing or in- 
verting bowl, through large 
opening—closed with a _ sub- 
stantial plated cap. 

Round or decagon shaped bowls. 
Send 65c for sample. 





Manufactured from a solid cast- 
ing of chrome alloy—beautiful, 








The New Morrison when 
completed, will contain 3,400 
rooms 








TALLEST 
Hotel 
in the World 
Forty-Six 
Stories High 





Chicago’s 


MORRISON 


HOTEL 


Corner Madison and Clark Sts. 


Closest in the city to offices, 
theatres, stores and 
railroad stations 


1,950 ROOMS NOW 
500 BEING ADDED 


—all outside, with bath, running ice water, 
telephone, bedhead lamp, radio set and 
Servidor. 


RATES, $2.50 UP 














and be convinced. 


2450 Canal Road 


























LIQUID TOILET BOWL CLEANER 


F OR removing incrustation and stains from toilet bowls, urinals, and 
urinal pipes. A ready seller much in demand. Packed in 5-gallon earthen- 
ware jugs, properly boxed. Our price only 85c per gallon, including non- 
returnable container. A money-maker for you. Give us your next order 


THE CHEMICAL SUPPLY COMPANY 


Disinfectants, Insecticides, Sanitary Specialties, etc. 





Cleveland, Ohio 
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soap. Can also make floating soaps, toilet soap 
base, milled soaps and old style soaps. Glycerine 
extraction from spent lyes. Address Box 638, 
care Soap. 








Positions Open 
Wanted—Salesman wanted by soap importer 
and jobber to cover Metropolitan territory among 
department, gift, etc. stores. State experience, 
etc. Box 639, care Soap. 





Wanted—Salesmen for all territories to carry 
high class lithographed imported labels and box 
tops for the soap and perfume trade. Stock and 
private designs. Apply to Herman Schoett, A.G., 
Rheydt, Germany. Advise experience, references 
and full details with application. 





Salesman—Wanted by a well-known manufac- 
turer of specialty soap products to cover New 
York and Metropolitan area. Man must be ex- 
perienced and know the jobbers and large con- 
sumers of potash soaps and other specialties. 
Write to Box 640, care Soap. 





Sales Representative—Man wanted in Metro- 
politan New York area for a well known line of 
disinfectants, insecticides, and sanitary prepara- 
tions. State experience, references, and acquaint- 
ances with trade. Address Box 641, care Soap. 





Sales Agents and Jobbers Wanted—By soap 
manufacturer. To represent us in various parts of 
the country. To handle full line soaps, soap bases, 
shampoos, liquid soaps, laundry soaps, etc. We 
assure one hundred per cent co-operation to our 
representatives. Address Box 630, care Soap. 





Representative—Man wanted to cover two ter- 
ritories for old established and well-known manu- 
facturer of disinfectants, insecticides, and sani- 
tary specialties to large consumers and the job- 
bing trade in (1) Buffalo and Western New York 
and adjacent territory, (2) Southern Ohio and 
Western Pennsylvania. We are particularly in- 
terested in getting in touch with established sales 


organizations in these territories who do not 
handle a competing line. Address Box 646, care 
Soap. 





Representatives Wanted — A new corporation 
handling full line of chemicals, oils, dyestuffs, 
specialties, industrial paints, etc., wants capable 
representatives to sell on commission basis. 
Answer in detail. Box 642, care Soap. 








USED 
MACHINERY 


COMPLETELY 


GUARANTEED 


REBUILT 


PARTIAL LISTINGS 


1—Proctor and Schwartz Soap Chip Dryer, with 5- 
roll mill. 
1—H. A. Soap Cutter, motor driven. 
6—Vertical Crutchers, 3600, 3000, 1500; 1200 lb. ca- 
pacity, Dopp, Houchin-Aiken. 
1—H. A. 5-roll Steel Soap Mill, 14” x 36”. 
2—H. A. Granite 3-roll Mills, 12” x 24”. 
1—H. A. Jumbo Plodder, 8”, with motor. 
1—Rutchman twin screw Plodder, 6”. 
2—Jones A Automatic Soap Presses. 
1—Ralston Automatic Soap Press. 
1—Hercules Foot Press. 
20—Filter Presses, 12” x 12” to 36” x 36”. 
5—Soap Chippers, 18”, 22”, 24”, and 30”. 
2—Blanchard 10-A and 14-A Mills. 
1—Huber hand operated Slabber, 1200 lb. 
200—Soap Frames, 1500 lb., 1200 lb. 
3—World and Ermold Labelers, motor. 





DOPP KETTLES ! ! 


42 JACKETED AGITATED 50, 80, 150, 200 
gallons, with ribbon, bridge and double motion agi- 
tators. Send for complete list. 











MISCELLANEOUS — Jacketed Kettles, Tanks, Mixers, 


Fillers, Pumps, etc. 


Send for latest Soap List 


CONSOLIDATED 


PRODUCTS COMPANY, Inc. 


15-21 Park Row, N. Y. C. Barclay 0600 
Visit Our Shops and Yards at 335 Doremus Ave., Newark, N. J. 
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Slea rales 


of UNIFORM 


QUALITY 


ZINC 
CALCIUM 
ALUMINUM 
MAGNESIUM 


Stocks Carried at 


New York Chicago 

St. Louis Los Angeles 
San Francisco Des Moines 
New Orleans Kansas City 


FRANKS CHEMICAL 
PRODUCTS CoO. 


Bush Terminal No. 8 Brooklyn, N. Y. 


he 








35 Year Old Insecticide 
Line with Money-Back 


GUARANTEE 


For 35 years, Edgar A. Murray Insecticides 
have met the needs of the janitor supply trade 
satisfactorily. Those who sell them have found 
them absolutely reliable and uniform in quality 
at all times. 

So sure are we that you, too, will be pleased 
with them that we offer them to you with an 
iron-clad money-back guarantee—“No Riddance, 
No Pay.” 

If you are not handling a line of guaranteed 
insecticides, get the Edgar A. Murray proposi- 
tion. Mail the coupon TODAY for complete 


information, prices and discounts. 


EDGAR A. MURRAY CO. 


2729 Guoin Street 
A Complete Line of Six Guaranteed Insecticides 


Fly, Ant, Rat, 
Bug, Mosquito, 
Moth 





MAIL THIS COUPON TODAY 








RATIN 


a profitable 
side line! 
You are always looking for ways to 
increase your profits. Why not act as 
RATIN representative in your locality? 
This proved rat and mice exterminator 
may be handled along with your regular 
line of sanitary products at a nice profit. 


May we submit complete details? 


The Ratin Laboratory, Inc. 


116 Broad Street, New York City 





Detroit, Mich. 





EDGAR A. MURRAY CO. 
2729 Guoin Street, Detroit, Mich. 
further information regarding your insecticide 





Gentlemen:—Please send us 
line, prices, discounts, etc. 
i Ee rr rar rere wy sey mri ey rem rr rn Vee rr 
RUEMENDE . d60ln 6p u4-0d.55 454404 6:54) 604 H00 025654 400.05 90 060.40 004 Se SNORE 
DE Monks cc aiecis aia d ea ker bees saab sare’ SPAT ..cvcrssesvenevewes 








“FILMASEAL” 


Trade Mark Reg. Patents Pending 


Airtight... 
Leakproof . . 
Tamperproof . 


A transparent film sealed 
to top of container 
Plus our continuous 
thread screw cap 
Film must be removed 
to reach contents 
Used with standard 
C. T. bottles and jars 
Automatic application... 
no decrease in output 
Adapted to large scale 
production 
One of our films will 
serve your purpose 


FERDINAND GUTMANN & CO. 
Bush Terminal No. 19 Brooklyn, N.Y. 


SANISEAL METAL MILK CAPS ... DISTILLED WATER CAPS 
CROWN CORKS 
CONTINUOUS THREAD CAPS... SPECIAL PURPOSE CAPS 


Closure Specialists Since 1890 
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For Sale 
Floor Brushes—Aggressive jobbers will be in- 
terested in our distinctive fast-selling line of floor 
brushes. Write—“Jones of Jonesville,” Jonesville, 


Mich. 





Capryl Alcohol (Sec. Octy] Alcohol) available in 
quantity. The product is now available at prices 
which make its use as a constituent of soaps, 
sprays, perfumes, disinfectants, etc. of great in- 
terest. Samples, particulars and prices on re- 
quest. Box 644, care Soap. 





Soap Formulas—I am offering the formulas of 
the late J. A. Kyle, who for over 35 years was con- 
nected with some of the largest manufacturers of 
soaps, etc., in this country. Personal services will 
be given if required. Address W. E. Wilkinson, 
174 Vreeland Ave., Rutherford, N. J., or western 
agents, Acme Oil Corp., 4650 Iowa St., Chicago, III. 





Miscellaneous 
Wanted—Going insecticide business manufac- 
turing liquid sprays. Give details and other in- 
formation in letter to Box No. 624, care Soap. 





Hand Slick—Will the manufacturer of this prod- 
uct please communicate with Box No. 632, care 


Soap. We are interested in securing a quantity of 
this product. 


Salesman—Man with fifteen years experience 
selling cosmetics and drug products to depart- 
ment stores, drug and grocery jobbers, etc., de- 
sires to make new connection. Ten years selling 
in the South, and the last three years in and near 
New York. Will connect only with established 
firm of good reputation. Address Box 647, care 
Soap. 





For Sale—One Empire State press. Excellent 
condition. $75.00. Address Embree Manufactur- 
ing Co., Elizabeth, N. J. 





Chemist Wanted—Old established soap manu- 
facturer has opening in laboratory for chemist. 
The man for this position must have several 
years” experience with soaps, oils and fats. Some 
perfume experience is desirable. Address Box 
648, care Soap. 





— — 0 — — 


Harry Polak, vice-president of Polak’s Frutal 
Works, Amersfoort, Holland, died January 18th 
at St. Antor, Austria, following injuries received 
when he was caught in an avalanche. Mr. Polak 
had gone to the Alps for a short vacation. 








bulk 


soft 
soap 


For the trade 


Auto Soap 
Oil Soap 


this statement. 





Liquid Soap Base 


HARLEY SOAP CO. 


Liquid Soap 
Pine Oil Soap 
S. P. Green Soap 


Shampoo Base, etc. 


Harley soft soaps are made right and are priced right. Send us your next inquiry 
for any of the above and a sample and quotation on your requirements will prove 


2852 E. PACIFIC ST. 
PHILADELPHIA 











grade. 


262 Huron St. 


DISINFECTANTS & INSECTICIDES 


FOR THE TRADE 


Let us submit samples of our cresol compounds any 
Ask for informative letter on this subject. 


SPECIAL THIS MONTH: Pine Disinfectants, low prices plus guaranteed quality. 


CHEMICAL COMPOUNDING CORP. 


Greenpoint 9-5585 













Brooklyn, N. Y. 
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RAW MATERIALS AND EQUIPMENT 


for the Manufacture of Soaps and Sanitary Products. 
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NOTE: This is a classified list of the companies which advertise regularly in Soap. 
advertisements of raw materials, bulk and private brand products, equipment, etc., in which you are particularly inter- 
ested. Refer to the Index to Advertisements, on the following pages, for page numbers. 


ADHESIVES 


Grasselli Chemical Co. 
Mechling Bros. Chemical Co. 
National Adhesives Corp. 
Philadelphia Quartz Co. 
Standard Silicate Co. 


ALKALIES 


Diamond Alkali Co. 

Dow Chemical Co. 

Hooker Electrochemical Co. 
Niagara Alkali Co. 

Solvay Sales Corp. 
Stauffer Chemical Co. 
Warner Chemical Co. 
Welch, Holme & Clark Co. 
Isaac Winkler & Bro. Co. 


AROMATIC CHEMICALS 


Antoine Chiris Co. 

Dodge & Olcott Co. 

Dow Chemical Co. 

P. R. Dreyer, Inc. 

Felton Chemical Co. 

Benj. French, Inc. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
Merck & Co. 

Monsanto Chemical Works 
Newport Chemical Works 
Polaks Frutal Works 
Schering Corp. 

George Silver Import Co. 
Solvay Sales Corp. 

A. M. Todd Co. 

Ungerer & Co. 

Van Ameringen-Haebler, Inc. 
Vanillin-Fabrik 

Albert Verley, Inc. 


BAGS 
Bemis Bros. Bag Co. 


BULK AND PRIVATE BRAND PRODUCTS 


Alpine Chemical Co. 

Baird & McGuire, Inc. 
Chemical Compounding Corp. 
Chemical Supply Co. 

Clifton Chemical Co. 
Davies-Young Soap Co. 
Eagle Soap Corp. 

Harley Soap Co. 

Koppers Products Co. 
Kranich Soap Co. 

Edgar A. Murray Co. 
Palmer Co. 

John Powell & Co. 

Ratin Laboratory 

Geo. A. Schmidt & Co. 
Stevens Soap Corp. 

Tar Products Corp. 

U. S. Sanitary Specialties Corp. 
White Tar Co. 

Windsor Wax Co. 
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CANS 


Continental Can Co. 
Metal Package Corp. 
William Vogel & Bro. 


CHEMICALS 


American Cyanamid Co. 
Diamond Alkali Co. 

Dow Chemical Co. 
Grasselli Chemical Co. 
Hooker Electrochemical Co. 
Mechling Bros. Chemical Co. 
Merck & Co. 

Monsanto Chemical Works 
Newport Chemical Works 
Niagara Alkali Co. 
Philadelphia Quartz Co. 
Solvay Sales Corp. 
Standard Silicate Co. 
Stauffer Chemical Co. 
Victor Chemical Works 
Warner Chemical Co. 
Welch, Holme & Clark Co. 
Isaac Winkler & Bro. Co. 


COAL TAR RAW MATERIALS 
(Cresylic Acid, Tar Acid Oil, etc.) 


American Cyanamid Co. 
Baird & McGuire, Inc. 
Barrett Co. 

Dominion Tar & Chem. Co. 
Koppers Products Co. 
Monsanto Chemical Works 
Tar Products Corp. 

White Tar Co. 


COLLAPSIBLE TUBES 


Sun Tube Corp. 


DEODORIZING BLOCK HOLDERS 


Eagle Soap Corp. 

Palmer Co. 

U. S. Sanitary Specialties Corp. 
William Vogel & Bro. 


ESSENTIAL OILS 


Antoine Chiris Co. 
Dodge & Olcott Co. 

P. R. Dreyer, Inc. 
Fritzsche Brothers, Inc. 
Polaks Frutal Works 
George Silver Import Co. 
A. M. Todd Co. 
Ungerer & Co. 

Van Ameringen-Haebler, Inc. 
Albert Verley, Inc. 

Paolo Vilardi 


Continued on Page 130 
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Consulting Chemists and Engineers 


Specializing in Soaps, Disinfectants, Insecticides, Polishes, Etc. 




















FOSTER D. SNELL, A. M. Ph. D. 


130 CLINTON ST., BROOKLYN, N. Y. 


Consulting Chemist 


RESEARCH CONSULTATION 
ANALYSIS OPERATION 


SOAP, POLISH AND SPECIALTIES 


Samuel P. Sadtler & Son, Inc. 


Consulting Chemists and Analysts 
210 S. 13th St. Philadelphia 
Specializing in 


OILS-SOAPS- POLISHES -ETC. 


Analyses Practical Formula Development 























INSECTICIDES ADVERTISING 
DisINFECTANTS Labels FORMULAE 
RELATED PRODUCTS PROCESS 


L. N. MARKWOOD 


Formerly with U. S. Dept. of Agriculture 


Chemical Consultant 
1001 15th St., Washington, D. C. 








Charles H. LaWall Jos. W. E. Harrisson 


LaWall & Harrisson 


Chemists 
Analytical—Consulting—Research 
Phenol Coefficients 
636 Race St. Philadelphia 























BUREAU OF CHEMISTRY 
of the 
New York Produce Exchange 
H. P. TREVITHICK, Chief Chemist 
Soaps, Vegetable Oils, Glycerine, Shellac 


Rooms F-12-16 2 Broadway 
Produce Exchange Bldg. New York, N. Y. 


Member Association of Cons. Chemists and Chemical Engineers 


ALAN PORTER LEE 


Engineer 
SOAPMAKERS’ PROCESSES 
OIL EXTRACTION—REFINING 
VACUUM BLEACHING — HYDROGENATION 
FATTY ACID AND GLYCERINE TECHNIC 
Design, Construction, Operation 
Reports, Appraisals 


136 Liberty St., New York, U. S. A. 























“IF YOUR PROBLEMS HAVE ANY CONNECTION 
WITH SOAP oils, finishing materials, cosmetics, polishes 
or insecticides, we guarantee to solve them or 


OUR SERVICE COSTS YOU NOTHING.” 
Illinois Chemical Laboratories, lnc. 


1164 W. 22nd Street Canal 7313-7314 
HICAGO 


CONSULTING CHEMISTS AND 
ENGINEERS 


‘offering their services to manufacturers of soaps, disin- 


fectants, household insecticides, polishes, cleansers, etc., 
should keep themselves before the entire industry regu- 


larly through the use of space in this department of SOAP. 























Formulas 
Manufacturing Processes 
Analytical Service 
Catalog on request 


H. THAXLY CO. 


Washington, D. C. 


SEIL, PUTT & RUSBY, INC. 
16 East 34th Street, New York City 


Specialists in the analysis of 
Essential and Fatty Oils 
Aromatic Chemicals 
Pyrethrum Sprays and Powder 
TELEPHONE ASHLAND 4343 





































should keep themselves before the entire industry regu- 
| larly through the use of space in this department of SOAP. 
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CONSULTING CHEMISTS AND 
ENGINEERS 


offering their services to manufacturers of soaps, disin- 
fectants, household insecticides, polishes, cleansers, etc., 
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Skinner & Sherman, Inc. 
246 Stuart Street, Boston, Mass. 
Bacteriologists and Chemists 


Disinfectants tested for germicidal value of phenol co- 
efficient by any of the recognized methods. 


Research—Analyses—Tests 
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MACHINERY 


Alsop Engineering Co. (Liquid mixing, filling and 
storage) 

Chemical Equipment Co. (Glycerine Evaporators) 

Anthony J. Fries (Soap Dies) 

Houchin-Aiken Co. (Soap Machinery) 

Mixing Equipment Co. (Portable Mixers) 

Proctor & Schwartz (Dryers) 

Robinson, Butler, Hemmingway Co. (Hydrogenation 
Equipment) 

C. G. Sargent’s Sons Co. (Dryers) 

Schwenck Safety Device Co. (Barrel Tilters) 

Solutionizer Co. (Sudsing Equipment) 

Sowers Mfg. Co. (Crutchers) 

Stokes & Smith Co. (Packaging Machinery) 

Wurster & Sanger, Inc. (Soap, Glycerine, Oil, Hydro 
plants) 


MACHINERY, USED 


Consolidated Products Co. 
Newman Tallow & Soap Machinery Co. 
Stein-Brill Co. 


METAL CAPS 


Anchor Cap & Closure Corp. 
Ferdinand Gutman & Co. 
Williams Sealing Corp. 


OILS AND FATS 


Acme Oil Corp. 

Brown-Edwards Co. 

Davidson Commission Co. 

Emery Industries, Inc. 

Spencer Kellogg & Sons 

Leghorn Trading Co. 

Newman Tallow & Soap Machinery Co. 
Welch, Holme & Clark Co. 


PARADICHLORBENZENE 


Dow Chemical Co. 
Hooker Electrochemical Co. 
Monsanto Chemical Works 
Niagara Alkali Co. 
Solvay Sales Corp. 


PERFUMING COMPOUNDS 


Antoine Chiris Co. 

Dodge & Olcott Co. 

P. R. Dreyer, Inc. 
Evergreen Chemical Co. 
Felton Chemical Corp. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
Heine & Co. 

E. M. Laning Co. 
Polaks Frutal Works 
George Silver Import Co. 
Ungerer & Co. 
Van Ameringen-Haebler, Inc. 
Albert Verley, Inc. 


PYRETHRUM PRODUCTS 
(Insect Flowers, Powder and Pyr. Ext.) 


Cino Chemical Co. 
McCormick & Co. 
McLaughlin, Gormley, King Co. 
John Powell & Co. 


RAW MATERIALS, MISCELLANEOUS 


Darco Sales Corp. (Decol. Carbons) 
Franks Chem. Prods. Co. (Stearates) 
General Naval Stores Co. (Pine Oil-Rosin) 
Hercules Powder Co. (Pine Oil and Rosin) 
Industrial Chemical Co. (Chalk) 

Merck & Co. (Lanolin and Chlorophyll) 
National Adhesives Corp. (Adhesives) 
Rohm & Haas Co. (Insecticide Base) 
Pylam Products Co. (Lathering Agent) 


SOAP COLORS 


Fezandie & Sperrle 
Pylam Products Co. 


SOAP DISPENSERS 


Bobrick Mfg. Co. 

Clifton Chemical Co. 
Huntington Laboratories 
Palmer Co. 

U. S. Sanitary Specialties Co. 


SODIUM SILICATE 


Grasselli Chemical Co. 
Mechling Bros. Chemical Co. 
Philadelphia Quartz Co. 
Standard Silicate Co. 


SPRAYERS 


American Can Co. 
Breuer Electric Mfg Co. 
Continental Can Co. 
Dobbins Mfg. Co. 
Electric Sprayit Co. 
Hudson Mfg. Co. 
Lowell Sprayer Co. 
Potato Implement Co. 
William Vogel & Bro. 


STEEL CONTAINERS 


Ohio Pail Co. (Pails) 

Republic Steel Package Co. 

John Trageser Steam Copper Works (Pails and 
Drums) 

Wilson & Bennett Mfg. Co. (Pails and Drums) 


TRI SODIUM PHOSPHATE 


American Cyanamid Co. 
Bowker Chemical Co. 
Grasselli Chemical Co. 
Victor Chemical Works 
Warner Chemical Co. 
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SOAP 











Economy and Safety combine 


Detergent 








In bulk to the trade. 








POWDER 


FLUFFY AND HEAVY 


Scouring Powder 


forces to make Bemis Waterproof and 
Bags the most satisfactory of all 
containers for dry soap. 


Lowincost, waterproof, siftproof. 
Write for samples and prices. 


BEMIS BRO. BAG CO. 


605 S. Fourth Street, St. Louis, Mo. 
5108 Second Ave., Brooklyn, N.Y. 


Packed in barrels or kegs. 


STEVENS SOAP CORP. 


v 
‘Water y Fr oof 200 Sullivan St. Brooklyn. N. Y. 
emis B PLAY Cumberland 3747 











Dependable Performance 





MECHLING'S 


SILICATE OF SODA 


MECHLING BROS. CHEMICAL COMPANY 


PHILADELPHIA CAMDEN, N. J. 


BOSTON, MASS. 
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FASTER MIXING for HAND SOAPS 
in DOPP MIXERS 








Index to Advertisements 

















Our customers who make hand soaps 
tell us that the Dopp Style “D” 
Mixer saves time on every batch. 
Paddles and sweep revolving in op- 
posite directions at different speeds 
quickly work up the heaviest formu- 
las and keep abrasives from settling 
out; scraping blades on the outer, 
edges of the sweep provide continu- 
ous scraping of the inner surface of 
the mixer. This scraping speeds up 
heat transfer by preventing the for- Dopp Style ‘‘D’? Mixer 
mation of an insulating layer of soap 

on the jacket surface. It also helps to prevent sticking and 
burning. 

(Complete scraping is possible only with seamless kettles; it can- 
not be had in ordinary kettle construction where seams, joints, 
welds, rivets or staybolts are used.) 

If you are considering the manufacture of sand or oil soaps, or 
other heavy soap specialties, ask us to send you the names of 
Dopp users making similar products. Their experience should be 
interesting to you. We shall also be glad to send you Catalog 
7-A, which describes Dopp Mixers and Crutchers in detail, list- 
ing sizes and dimensions. 


OWERS MANUFACTURING CO. 


MANUFACTURERS OF DOPP EQUIPMENT 
FOR HEATING, COOLING AND MIXING 


1296 Niagara St. Buffalo, N. Y. 








New York Boston Toronto 











F. & S. 


Quality Colors 


for 
1 TOILET SOAPS 
LIQUID SOAPS 


TOILET PREPARATIONS 


Long experience enables us to produce 
colors for all types of soaps 


If you have a shade you want matched 
send us a sample. We have complete fa- 
cilities for matching. 


Liquid soap colors a specialty—send for 
samples of F. & S. greens and ambers. 





FEZANDIE & SPERRLE, Inc. 


NEW YORK, N. Y. 
Import—Manufacture—Export 











| 205 FULTON STREET 
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If You Want to Sell Your 


DRY CLEANING SOAPS 
WET CLEANING SOAPS 
SPOTTING COMPOUNDS 
RUG SCOURING SOAPS 


Advertise Them In 


SUCCESSFUL 


DRY CLEANING 
AND DYEING 


20,000 Guaranteed Circulation 
Blanketing the Dry Cleaning Industry 


Write for Rates and Circulation Details 


SUCCESSFUL DRY CLEANING AND DYEING 


105 South 9th St. St. Louis, Mo. 
NEW YORK CHICAGO 
B. W. STITT R. F. FARNHAM 
47 W. 42ND ST. SUITE 722, 201 NO. WELLS ST. 














STEEL DRUMS 


That are built to last! 





The BEST 


Containers for 


LIQUID SOAPS 
DISINFECTANTS 
CLEANSERS 
ESSENTIAL 
OILS 
VEGETABLE 
OILS 
CHEMICALS 
GLYCERIN 
ETC. 


Black, Galvanized, 
Tinned 





30-55-110 gal. sizes 


Sturdy and long lasting, the Trageser heavy 
duty steel drum will be carrying your ma- 
terials to market long after cheap containers 
have found the junk pile. Order a sample 








drum. 


JOHN TRAGESER STEAM COPPER WKS. 
GRAND STREET MASPETH, L. L, N. Y. 


Special tanks, tubs, pails, etc. 





Say you saw it in SOAP! 
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SOAP 


FEBRUARY, 1931 





announcing bani 


the Sixth Annual 


DRUG and ALLIED 
TRADES DINNER 


March 12, 1931] 


HOTEL COMMODORE 
New York 








Under the auspices of the 


Drug and Chemical Section 
New York Board of Trade 
41 Park Row, New York 





The annual dinner of the trade,---everybody will be there! 


Make reservations now,---phone Cortlandt 7-1413. 
Why not make up a table of ten? 





THE COMMITTEE 


P. C. MAGNUS S. B. PENICK 
Section Chairman Chairman Location 

S. W. FRASER R. E. DORLAND 
Chairman Arrangements 


Chairman Reception 


RAY C. SCHLOTTERER 
Secretary, Drug & Chemical Section 


Say you saw it in SOAP! 











Ses ~_ 























BASIC MATERIALS 


for 
| Soap Perfuming 


wvwvvyv 





\\ E ARE headquarters for all the more important synthetics 
and isolates used in soap perfuming. Included among 
these are: 


Rhodinol 
Geraniol “S” 
Linalol Bois de Rose 
Benzyl! Acetate F. F. C. 


Ionone ' 
Methyl Ionone 
Linalyl Acetate 707% ; 
Linalyl Acetate 927% 


~{ ‘HE UNGERER standard of quality for basic materials has 

long been recognized by the American soap manufacturer. 
In addition, you will find our prices interesting at all times, and 
we solicit your inquiries for testing samples and current quotations. 
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UNGERER & CO. 
New York 


‘‘Our quality is always higher than our price’ 









































HOUCHIN SOAP MACHINERY 


American 


Mills and Plodders 
for 


American Toilet and|Flake Soaps 





MY ILLS with three, four or five 
Granite or Chilled Iron 
Rolls. PLODDERS with two 
) and one-half, four, six, eight, 

4-Roll Mill ten or twelve inch Screws. 


Our chilled iron rolls are made by the INSIDE AND OUTSIDE. Mills are 


WORLD’S LARGEST MANUFAC- made with extra large shafts, bronze 
bushed oil-tight bearings, heavy cut 


TURER of rolls and are considered the cast iron gears with herring-bone 
BEST OBTAINABLE—MACHINED _ driving gear and pinion. 


America’s Leading Soap Machinery House 
Invites Your Inquiries! 


HOUCHIN MACHINERY CO., INC. 


FORMERLY HOUCHIN-AIKEN CO., INC. 


HAWTHORNE NEW JERSEY 


HOUCHIN SOAP MACHINERY 























